> 


ADVERTISER'S WEEKLY 


apverrisen’s weexty() DISCOUNT: ENGRAVERS’ GESTURE 
eoaraeer les by NORTH WEST MARKET SURVEY 


Advertiser's 
Weekly 


THE ORGAN OF BRITISH ADVERTISING 


an 


% BOOK YOUR SEATS for 
“The Black Eye” 
BY THE 

Fleet Street Players 
FORTUNE THEATRE, DRURY LANE 


Tues: 2ist November at 
Wed: 22nd November 7 p.m. 
IN AID OF N.A.B.S. 


PHILIP EMANUEL, 40VERTISEMENT DIRECTOR, OOHAMS PRESS LTD.. 96-98, LONGO sCRE, LONDON, W.C.2 4LL-ROUND VaLUE AND 4 SQUARE GUARANTER POR smc onl 


= 


| > a a ae ae eats se ae | 

: —————————— a 

| AL Aaa, | 

| ee Sao, mn 
4 a Af 26. 7, a , | * } 
< q is a : \ | 
: ai. ZZ Kae 4 t 
; ery M%. * | VJ). 4 Ip 5 

7 ; 2, 5S » kit OA > 

3 Wo, Sz, © TOE S455 \ j 
| Yo +P KA eo wy SBA e 
| : NS s/f COROR | 
a aa —_ ———_ a Hy .9 \SS= Vi “4 4 
5 f \ £4 rd S | @, Yj Uf 

; OS BE. &4O//; 

2 Sent fists @\ MU 

ee) | a ei 


ADVERTISER'S WEEKLY 


November 16, 1950 


WE DON’T... 


build Stands at Trade Exhib) 
tions for experience has taught us 
that this seasonal class of business 
militates against our aim to pro- 
duce for National Advertisers and 
their Agents, QUALITY Point- 
of-sale Display Material at 
economic QUANTITY prices and 
to deliver on time 


DISPLAY CRAFT LTD. 


88 ACRE LANE, LONDON, S.W.2 


Lord Mayor’s 
Show: A Lost 


Opportunity 


Sin, —Civil Defence as the theme 
of last Thursday's Lord Mayor's 
Show was admirably suited to the 
needs of the times. But what an 
opportunity for “selling” recruit 
ing seems to have been missed 
Early last week I tried to find out 
about the event. Some | asked 
had a vague idea it was “on 
Thursday”, others were less un- 
certain of the day but equally 
ignorant about time and place 
Not one had any idea of the sub 
ject matter “of the show 

The Government, who express 
concern about recruiting, must 
have known about the show's 
theme. So must the territorial and 
oteer associations who, on the 
day, contributed to such a fine 
demonstration. Was it no one's 
business to whip up public en 
thusiasm and cash i9 on the pub 
licity value of the Lord Mayor's 
topical idea? 

VISITOR TO LONDON 
(Name and address supplied) 


Price Of Freedom 


Sin,-The organisers of the 
Lord Mayor's Show appear to 
rely on the goodwill of the Press 
for advance publicity. In thes 
days of newsprint shortage that .s 
inadequate 

Surely it would not be un 
reasonable to make available 
funds to publicise the First Cit 
zen'’s annual event which sym 
bolises the British way of life’ 

A lead might be taken from th« 
churches who have already shown 
their awareness of the fact that 
it pays to publicise the ideal of 
freedom 

W. ANDERSON 
Southgate, N.14 


TO THE 


LETTERS 


EDITOR 


Tribute To 
J. C. Akerman 


Sin,—On becoming secretary of 
the Association of British Adver 
tising Agents 24 years ago, | had 
the good fortune to have as my 
earliest mentors two outstanding 
men, Mr. Philip Benson and Mr 
J. C. Akerman 

1 well remember when | first 
met Jack Akerman how struck 1 
was by his enthusiasm for the 
cause of advertising He saw 
advertising as the common in 
terest of all concerned with it, 
with the success of the advertiser 
and the welfare of the public as 
its Paramount objectives Al 
though a newspaper man himself, 
he regarded the advertising agency 
as advertising’s “King Pin.” 

I recall a remark of his that 
every penny commission allowed 
to an efficient advertising agency 
was money well spent in the 
common cause. The inefficient 
agency he regarded as a positive 
danger, and he said to me on one 
occasion “I wish, now that you 


know something of our advertis- 
ing agencies, that | could send 
you round with a shot-gun and a 
bag of poison to liquidate the ones 
that are no good.’ 

Akerman was a man of wis- 
dom, sound judgment, unbounded 
energy and complete sincerity. 
Advertising owes him a great 
deal. I can never repay the debt 
that | owe him, but I should like 
to pay this meagre tribute to his 
memory. 

ANSTICE BROWN, 
Director, Institute of Incorporated 
Practitioners in Advertising 


“Only One Cure!” 


Sm,—I can assure Mr. H. S. 
Morrison (November 2) that there 
is Only one cure for the head- 
aches caused by the use of 
fluorescent paint with ultra-violet 
lamps, and short of supplying 
special spectacles for viewing 
such advertisements, | would sug- 
gest that he cannot do better than 
incorporate in every advertisement 
drawn up, a littl word of advice 
as to what to take to cure the 


POINTS FROM OTHER LETTERS 


Out For * Puffs’ 

[oo many speakers at meetings 
of advertising and publicity 
clubs try to sell their firm's pro 
ducts and services.—-E. Major, 
N.W.2. 


Waste Of Money ? 
The National Savings campaign 
has at least six different posters 
out in London. This is a dis 
graceful waste of — money 
Tr. EL Nittow, E 


Does Not Help 


There are still posters in 
London for the British Food 
Fair, which closed at the end of 
September. This kind of thing 
does not help poster users, and 
site owners should do something 
‘bout it.—Indignant (name and 
iddress supplied) 


C wility Colow) Vining Ul j0niwe 


Why Molly-Coddle ? 
Mr. Barwell (November 9) 
says: “Advertisers and agents 
should offer incentives for study 
and training.” Why molly-coddle 
young men who should be learn- 
Me} to stand on their own feet?— 
J. Strachan, S.E.26. 


Monstrous—If True 


“It is monstrous,” says Mr. 
Ducker (November 9), “that an 
industrial community should 
possess only one major effective 
advertising medium.” It would 
indeed be monstrous—if it were 
true But the industry has 
another major medium: Pound 
for pound, direct mail advertising 
is much more effective than any 
other medium. —G. H. Wilkinson, 
Wealdstone. 


WE DO. 


. aim by a aia to give 
quick deliveries at economic 
prices. We produce at our two 
Factories Showcards and Point- 
of-sale Display Material in card, 
plastics or timber. For nearly 30 
years We have given National 
Advertisers and their Agents 
skilled service as Display Con- 
struction Specialists 


DISPLAY CRAFT LTD. 
Ring BRIXTON 7871 (Four lines) 


headache which is the result of 
reading it 
If Mr. Morrison cares to drop 
me a line we can no doubt come 
to some mutually acceptable 
terms! 
THOMAS W. LIVESEY, 
Sales Director, Cephos Ltd 
Blackburn. 


Definition Of 
An Ironmonger 


Sizn,—Following up Neil Me- 
Cririe’s article (November 2) in 
answer to Ronald Vickers, the 
hardware trade defines an iron- 
monger as a dealer in ironmongery 
and hardware, from tin-tacks to 
household pots and pans, lawn 
mowers, oil-burning domestic 
heaters, etc. There are approxi 
mately 20,000 of these dealers in 
Great Britain selling houschold 
hardware and general _iron- 
mongery,; about 50 per cent of 
this number also sell land tools 
Some also handle paints, enamels, 
soaps, cleansers, ctc. Tool dealers 
come under a separate classifica 
ulon. Builders’ merchants figure 
in an entirely different class. 

disagree with both Ronald 
Vickers and Neil McCririe on the 
percentage of unbranded goods 
sold. My experience leads me to 
assert that not more than 25 per 
cent of goods sold are unbranded 

If manufacturers took the 
trouble to provide suitable and 
effective display material and 
satisfactory “point of sale” publi 
city there would be no need for 
Mr. Vickers’ observation “branded 
in such a half-hearted fashion.” 
The present-day ironmonger's 
shop is too small to accommo- 
date the multuplicity of items 
With little space at his disposal, 
the ironmonger can only feature 
display picces and point-of-sale 
material expressly produced for 
this particular trade and for use 
= in his window or on the 
cc 
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WILLIAM GLASS, M.S.M.A. 
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© £160 PER PAGE 
THE CHEAPEST RATE 
PER 1000 OF ANY 
9d. MONTHLY! 


_ What a powerful influence MY HOME is! Its editorials 
| Ms mee neta. psicae on every topic dear to women bring forth a flood of letters 


presentation of _ from grateful readers all over the country. And its advertise- 
THE ine EVE! ment pages bring forth a flood of orders for every kind of 
semeeion —_ | product women buy. There’s no place like MY HOME for 
Nov. 2! and 22 _-- your new campaign, and no time like the preseat for making 


IN AID OF NABS. 
sure of the space you want. 


AN AcP. PUBLICATION 


CHAS. E. MANDER, ADVERTISEMENT DIRECTOR, THE AMALGAMATED PRESS LTD., LONDON 
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Does this 


situation 


suil vou ? 


It consists of getting right beside 

this cosy paterfamilias and selling 
your product to him and his 
family. Do you think you'd stand 
a chance with anything less than 

a real leisure-moment home weekly 
which is good friends with the 
whole household? No! there’s not 
much doubt that for consistent and 
prolonged armchair salesmanship 
in well over a million homes every 
week JOHN BULL’s intimate family 
manner beats all comers. 


eeek Asc 
Fagin bso a Bee oe 


Well over a million 


net sales every week of the year 


PMILIP EMANUBL, ADVERTISEAENT OLAECTOR OOMAMS PRESS LTD. 96-98, LONG AGRE, LONDON, WED ALL-ROUND Valve AND & SQUsKE GUARANTER FOR 4 STRAIGHT LINE 
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in oid of 
NATIONAL ADVERTISING 
BENEVOLENT SOCIETY 


The Fleet Street Pleyers will present ot the 


FORTUNE THEATRE 


THE 


BLACK EYE 


a Comedy by James Bridie 


TUESDAY AND WEDNESDAY 
NOVEMBER 2ist and 22nd 


7 o'clock prompt 


Vol. 150 


Advertiser's 
Weekly 


The Organ of British Advertising | 


106 
TICKETS FROM: Miss D. M. Hewlett 
(Corl &. Bedford), Ludgate House, 
Fleet Street, E.C.4 


All seats reserved 
76 S- 36 26 


Central 2412-3 


THE 


BLACK EYE 


No. 1,951 


THURSDAY, NOVEMBER 16, 1950 


% These spaces have been donated by 
George Newnes Ltd. in appreciation of 
the fine work done by the National 
Advertising Benevolent Society } 


Discount Cut 


PROBLEM TO BE ‘FULLY EXPLORED’ 
IN FURTHER DISCUSSIONS 


Following protests by LLP.A. fand LS.B.A., {the Federation 
of Master Progress Engravers has agreed to hold in abeyance— 
“pending the fullest exploration” of the problem—its decision 


to revise discounts as from 
January 1. But large users 
rebate will cease from that 
date. 

Advertising agents expressed 
alarm when they were told last 
month that, in the New Year, 
existing discounts and rebates 
would be replaced by an all- 
round 2} per cent discount for 
monthly settlement. This, they 
contended, would, by placing 
them in the same position as all 
other buyers of blocks, create 
an exception to the established 
system of agency remuneration. 

A statement issued by 
Master Process Engravers on 
Tuesday expressed the hope of 
“a satisfactory outcome” of 
further discussions. 

The statement says: 

“In the last fortnight represen- 
tatives of the. Federation of 
Master Process Engravers have 
had further separate discussions 
with the Institute of Incorporated 
Practitioners in Advertising and 
the British Federation of Master 
Printers during which the trade 
buyers’ organisations have ex- 
pressed their views on the im- 
pending changes in photo en- 
graving discounts, and learned of 
the domestic difficulties which the 
F.M.P.E. has to contend with in 
trying to operate the present 
complicated discount system 

The F MPA 
its members have alway 


best possible 


has said that 
sought 


for the relation 


‘No Returns’ Stay 
The Periodical Proprietors As 
sociation has decided to retain 5 
restriction on returns, so far as 
home distribution is concerned 
until the end of 1951, when the 
matter will be reconsidered 


Ships with their individual 
clients, as has the Federation 
itself with their representative 
organisations, and that outlook 
remains unaltered to-day. 

“As the result of these discus 
sions both sides now have a 
much clearer picture of each 
other's points of view and appre- 
ciate the need for further joint 
discussions to see if a mutually 
acceptable solution can be found 

“Before resuming joint discus- 
sions the F.M.P.E. will examine 
the possibilities of this and has 
invited the trade buyers organi- 
sations to do the same so that 
the next meeting may be as pro- 
ductive as possible.” 


‘OXFORD MAIL’ RATES UP 

Advertisement rates for the 
Oxford Mail will be increased, 
from 7s. 6d. a single column inch, 
to 10s., from January 1. The Mail 
states: “The last revision was 
made in 1945, when the net sales 
were 24.824 copies. For the six 
months to June 1950, the A.B4 
figure was 42,318." 


Block Makers Will Reconsider 


1951 Festival 
Invitation To 
Trade Press 


The Council of Industrial 
Design and the Council of the 
Trade and Technical Press 
propose jointly imviting publishers 
of trade and technical journals 
to supply their publications, as 
an information service to 
Design Review,” a section of 
the Festival of Britain exhibition 
it South Bank 


Ad. Assn. Plans 
Jubilee Dinner 


The executive committee of 
the Advertising Association has 
decided to hold a Silver Jubilee 
dinner and dance on February 6 
to celebrate the 25th anniversary 
of the incorporation of the Asso- 
clauion 

The A.A. was born out of 
District 14 of the Associated Ad- 
vertising Clubs of the World, 
which held an International Con- 
ference at Wembley in 1924. A 
small central organisation was 
established in 1925, and the 
Association was formally inecor- 
porated the following year 

The annual dinner, planned for 
November 29, will not now take 
place 


Less Newsprint: Sales Fall 


Circulations are being adversely 
affected by the newsprint restric 
tions, it is suggested by estimated 
figures published by the Nasional 
Newsagent 


The Telegraph and the Mirror 
are the only two London mornings 
whose October sales are believed 
to be higher than those of Sep- 
tember 


The National Newsagent suggests 
that the Telegraph may gain 
readers as a result of The Times 
decision to cut circulations in the 
South to make the necessary 
saving im newsprint. Result of 
this decision, i 1 stated, is that 
“wholesalers and retailers have 


been besicged by irate readers 
many regular readers for 40 years 
or more-—-who could not get a 
copy 


Detailed estimated sales pub- 
lished by the National Newsagent 
are 


Se ptember (tober 
News € hrontcle 1.47) ove 1.566.346 
Daily bxpress 4.240.205 4.218.444 
Daily Masi Wiese 
Daily Graphic 
Daily Herald 2 
Telegraph 
Daily Mirror + 
bvening News i 
Standard 
Siar 1 


(The Daily Express reports « 
daily net sale of 4,218,439 for 
October.) 
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*36% Of London Transport 
Users Do Not See An 
Evening Paper’ 


STARTLING ASSERTION 


IN B.T.C. FIRST 


ADVERTISING SURVEY 


Thirty-six per cent of the 
people who regularly use Lon- 
don Transport do not see a 
London evening, paper, accord- 
ing to London's Travelling Public, 
an advertising survey, 2,500 copies 
of which have been circulated [ree 
by British Transport Commission 
to advertisers and agents. 

es those who are crowding 
the transport services on the way 
home from work,” states the sur- 
vey, “33 per cent of the men and 
41 per cent of the women are 
without an evening paper, noi do 
jihey find one at home.” 

\ Undertaken by London Trans- 
‘port, with the help of Research 
HServices Lid., it is this country's 
“fest transportation advertising 
‘survey, clammed Mr. J. H. Breb- 
iner, chief publicity and public 
“relations officer, British Transport 
“Commission, at a Press confer- 
tence On Monday. Another sur- 
vey was now being carried out 
for the Bristol area; and the 
‘Commission intended to conduct 
‘further research to enable adver- 
tisers and agents to get the best 
spossible service from the medium. 

During 1951 especially, adver- 
lising appropriations would 
doubtless be increased, and Lon- 
“don Transport were anxious that 
Hthe best possible use should he 
‘made of sites at thew disposal 
| Mr. Brebner also revealed that 

‘it was intended to prepare a 
‘streamlined organisation in Lon- 
_don to contain facilities, such as 
S information rooms, and assist- 
jance in planning campaigns in 
Teonsultation with advertising 
papents and their clients. 

Mr. S. S. Wheeler, the Com- 
mission's commercial advertise- 


Andrews, Heywood, 


. . al 
Retire From N.S. 
Mr. W. L. Andrews, editor of 
Yorkshire Post, and Mr. H. N 
Heywood, recently retired 
Kemsley director, have retired 
from active membership of the 
Newspaper Society. 

At the half-yearly meeting of 


the Society, Mr. W. T. Curtis 
Willson, president, said Mr 
Heywood, a past president, had 


served the Society magnificently 

Of Mr. Andrews, who is retir 
ing through ill-health, Mr. Curtis 
Willson said: “He in his own 
quiet, but very effective way, has 
done grand work on the editorial 
committee.” 


George Rowney & Co. Lid 
have been appointed to distribute 
the Flo-Master Fountnbrush to 
artists’ materials dealers 


ment Officer, said that the fact 
that 36 per cent of L.P.1.B. 
travellers did not read an evening 
paper disposed of the argument 
that advertisements on London 
iramsport duplicated evening- 
paper advertising. London Trans- 
port's cyclostyled surveys, he 
said, would continue to be issued, 

Among the facts revealed by 
the survey are: 

Of all the journeys made to and 
from work, 46 per cent are by 
bus, 28 per cent by train, 19 per 
cent by trolleybus, and 7 per cent 
by tram. Only 28 per cent of 
men and 11 per cent of women 
who travel regularly read. At 
each of the twenty busiest stations 
every week, not fewer than 
250,000 and sometimes as Many 
as 650,000 passengers wait on an 
average four minutes. 

The book, it is pointed out, 
does not attempt to assess the 
value of the millions of visitors to 
London from other parts of 
Britain and all over the world 

Beautifully produced, the book 
has colourful stylised pictures of 
Central London as cover designs 


Corporation Opposed This Change 


When Arthur Maiden Ltd., of 
Liverpool, applied to use the site 
in the top picture, permission Was 
refused by Liverpool Corporation 
But an appeal to the Ministry of 
Town and Country Planning was 
successful 


Laid out as a garden (lower 


FESTIVAL OF BRITAIN 


Resorts Must Advertise More 


Holiday resorts must adver- 
tise to meet competition from 
the Festival of Britain, Mr. 
Arthur Green, chairman, told 
Clacton Publicity Campaign. He 
stressed the importance of main- 
taining Clacton’s national Press 
advertisements, 

Cost of national advertising had 
been £1,894 15s. 6d., and Mr 
J. H. A. Cocks, of Gordon & 
Goteh Advertising Lid., said that 
the campaign had cost Is. 10d 


per inquiry for guides, against 
ls. 6d. last year, Is. 34d. in 1948 
ind Ss, 3d. in 1947. This year’s 


campaign had brought 20,336 jn- 
quiries against 29,771 last year 
He warned the meeting that the 
cost of national Press advertising 
was increasing 

Barmouth Publicity Association 
s to double its Press advertising 
next year. The secretary, Mr 
Gwilym Llewellyn Jones, said it 
was remarkable how applications 
vr the town guide increased jm- 
nediately following Press adver 


sing. 
The Folkestone Herald on 

November 4 carried a leader 
ticising a council decision not 
double advertising expenditure 
mm £2,000) lt said: “Folke- 
ne’s publicity is but a squeak 
npared with that of other 

resorts, The newspaper pub- 


hieity is hopelessly inadequate 
The very small spaces which 
appear in national newspapers 
afe not over attractive and are 
comparatively infrequent, while 
some of the schemes of poster 
advertising have not been alto- 


gether successful.” 


Warren Seymour To 
Run Luton's Fair 


The Corporation of Luton have 
appointed the Warren Seymour 
Co. Ltd., to organise the town’s 
Festival of Britain Industrial 


Exhibition and Trades Fair next 


year. 

Mr. W. J. Seymour will take 
charge of all work there and the 
London office will be under the 
supervision of Mr. L. B. Seymour 


A Festival Hall 
Book By Adprint 
Subsidiary 


The L.C.C. has appointed Max 
Parrish & Co. Ltd-——book pub- 


lishing subsidiary of Adprint 
Ltd.—to publish the official book 
on the Royal Festival Hall now 


being built on South Bank 
Advertisements in the first 
edition wil! be reprinted free of 


picture) the s.te provides an out- 
standing example of how imagin- 
ative, well-planned outdoor adver- 
tising can improve amenity. 

First poster to be displayed was 
for National Savings. Arnhur 
Maiden gave free use of the board 
for this campaign. 


charge in all subsequent editions. 

The book is intended as an 
example of book design com- 
mensurate with the importance 
of the Halil. It will be written 
by Alan Morgan, and drawings 
will be by Gordon Cullen, 
Ronald Dewer Mills and Pearl 
Falconer. Mr. F. H. K. Henrion 
will be art editor 

With a first edition of 5,000, 
the booklet, price 30s., will be on 
sale from April 1951. 

Format will be demy quarto, 
11 in. x 84 in., cloth bound, with 
96 pages of text, including 44 
pages in four colours and end- 
papers in two-cofour lithography. 


Space In Two 
Guides All Sold 


All available space in the South 


Bank Exhibition Guide and Ex- 
hibition of Architecture Guide- 
Catalogue, two of the seven 


official Festiva! of Britain guides 
and catalogues, for which Adprint 
Ltd. are the sole advertisement 
contractors, has now been sold 
More than £100,000 worth of 
space in the publications has 
already been booked by more 
than 250 advertisers 
he seven publications have 
been publicised by 25,000 leaflets 


and 10,000 handouts sent to 
F.B1. members, Chambers of 
Commerce, and trade organisa 
tions, and by Press advertising 


from September to November. 
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London Printing Pact Will Encourage 


Incentives, Increase Output 


SHOULD LEAD TO FIVE YEARS OF STABILITY 


A draft agreement on wages and conditions which, it is 
hoped, will lead to at least five stable years in the London 
printing industry, was announced on Monday after more than 

a week of continuous negotiations between the executive of 


the London Society of Compos- 
itors and a committee of the 
London Master Printers’ Asso- 
ciation. 

If accepted by both sides, the 
proposed agreement is expected 
to be brought into operation 
before the end of the month and 
it will bring the London printing 
dispute to a final settlement 

Its object, a joint statement 
Says, is to ensure a long period o1 
harmony between employers and 
employed to permit the industry 
to concentrate its whole energies 
on sérvice to the consumer. It 
provides for the adoption of mea- 
sures to increase production, 
accelerate the recruitment of 


SectesiMenesd 
Windows Win 


In the Ekco window display 
competition the first three prizes 
went to dealers who availed them- 
selves of the co-operation of art 
school! students. 

The first dealer's prize (£100) 
went to Weston Hart, Portsmouth. 
and the first student's prize (£20) 
to Mr. C. A. V. Nicholls (South 
ern College of Art, Portsmouth) 

The judges were the editors of 
Electrical & Radio Trading, Wire- 
less & Flectrical Trader, Music 
Trades Review and The Piano- 
maker, with Messrs. Wells Coates, 
Robin Day, and E. K. Cole, Ekco 
chairman and managing d rector 


labour into the industry and 
encourage incentive payment 
schemes, at the same time provid- 
ing safeguards in the event of un- 
employment and affording pro- 
tection from fluctuations in the 
cost of living 

Major points in the settlement 
are 

Stabilisation: Wage rates and 
other conditions to remain in 
force for a period of five years 
and thereafter at six months’ 
notice by either side 

Wages. Minimum rate for hand 
compositors to be £7 15s. a week, 
but where a Man is receiving a 
higher rate of wage due to the 
operation of house rates or merit 
money, his rate of wage not to 
be increased or reduced 

For example, a compositor re- 
ceiving £8 of which £7 3s. 6d. +s 
basic rate and 16s. 6d. made up of 
merit money and house rate will 
still receive £8 but the basic rate 
will account for £7 15s. of that 
sum and the merit money and 
house rate the Ss. remaining 

Machine operators and men 
working in firms doing special 
classes of work will receive the 
agreed extras negotiated between 
the L.M.P.A. and the LS 

Since it is hoped to agree on 
the consolidation of scales for 
piece workers within the next six 
months, the agreement does not 
provide increases for piece 
workers 

Cost 


4 Living: A bonus to be 


The first prize (£100) entry in the Ekco window display competition 


submitted by Weston Hart 


Portsmouth. C, A. V. 


Nicholls, student 


of the Southern College of Art, Portsmouth, was awarded the first 
student's prize of £20 for his co-operation in this display. 


paid according to the official 
index, the bonus to be increased 
or decreased by Is. a week for 
each pot rise or fall in the range 
— the present index figure of 
14. 

Apprentices: In view of the 
acute shortage of skilled labour, 
220 additional apprentices to be 
mtroduced into the trade, the in- 
troduction to be as far as possible 
during the next twelve months. 
This to be in addition to an in- 
crease in the normal intake from 
one apprentice for every four 
journcymen in the factory to one 
apprentice Yor every three 
journe ymen 

Unemploymenm: The intake of 
apprentices to be under annual 
review, to be adjusted if unem- 
ploym+nt amongst journcymen 
rises above 2 per cent. Lf it rises 
above four per cent, exceptional 
steps to be taken to deal with the 


situation. 

Incentive: Both sides to en- 
courage their members to take 
all practical steps making for 
greater productive efficiency. The 
whoke principle of the working of 
incentive schemes to be kept 
under review and systems of pay 
ment by results to be permitted; 
the London Society of Composi- 
tors to co-operate in exoeriments 
to establish the suitability of such 
schemes 

General: The parties to meet 
fter 12 months to agree upon any 
steps necessary to ensure that the 
labour force and the methods of 
working are adequate 


ROBIN DARWIN TO 

PRESENT ‘VOGUE’ AWARDS 

Announcement and presenta- 
tion of Vogue's third annual ad- 
vertising awards will be made b 
Mr. Robin Darwin. princinal, 
Royal College of Art, at a recep- 
tion by Condé Nast Publications 
Ltd., at the Dorchester on Mon- 
day. 
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Edward Marshall 
7 
Heads New 

8Publishing Firm 
Edward Marshali, formerly 
with Helton and until 
recently circulation manager with 
Hutchinson's, is managing direc- 
tor of a new 
~~ firm, Trans- 

world Pub 
lishers Lid. 
who are to 
launch a 
series of 
paper- 
covered re- 
prints eof 
moderna iner- 


under 
title 


ature 
the 


pa 

make an im- 

portant con- 

tribution to Britain's dollar 

requirements through afrange- 

ments which have been made 

for production in this country of 

large quantities 

direct export to 

U.S.A. against existing orders, 

which will be paid for in doflars. 
W. H. Gollings & Associates 

will be supueten Sor for publicity. 


* Life’ To Be P Printed 
In Paris 


For the first time, Life is to be 
printed in Burope. The sew 
arrangement begins with the 
Christmas number (December 
18) and copies will then be avail- 
able for kstall sale in this 
country 

A consumer adverti cam- 
paign begins to-morrow (Friday) 

oying trade Press, posters, 

leaflets and Press advertising. 

The journal is to be printed in 
Paris, and British and European 
advertisements will be included. 
Plates will be made from films 
flown from New York 


Edward Marshall 


Albert Mithado & Co. have 
been appointed sole U.K. repre- 
sentatives, from January 1, for 
De Ingenieur, published in 
Utrecht 


Publicity For New * Housewife’ 


A campaign planned to have 
the same immediate impact and 
appeal which characterised the 
launching of Eagle is being used 
for the new large-size Housewife, 
another Hulton journal, which ap- 
pears to-day (Thursday) 

In addition to a double-nage 
spread in this week's Radio Times 
there will be a number of trade 
Press advertisements 

Special offers include 100 
Hoover washing machines in a 
competition for mothers, and 

rfume at reduced prices 
Brochures have been distributed 
to newsagents. and dealer-aids to 
Hoover stockists. A Housewife 
Club, operating a children’s cloth- 


ing exchange scheme, is planned. 

Hulton Press says this repre- 
sevts no change in their view that 
normally a magazine should 
depend on its power to command 
readership, but launching a com- 
pletely re oe - magazine is out- 
side normal circulation-building. 
Special inducements to overcome 
long established buyer habits and 
resistance afe justified, they say, 
in the absence of sale or return. 

Since it was first published in 
1938. Housewife has been pocket- 
size. New format is 114 in. x 
8} in.. type area 10} in. x 7) in. 
Advertisement rates have 
increased, and the price has goge 
up from Is. to 1s. 6d, 
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‘Shop At A Self-Service 
Store’ May Be An 
Advertising Slogan 

DEVELOPMENT /'ASSOCIATION 41S FORMED 


Some of the largest retail 
organisations in the country, at 
least one food manufacturer, 
and other mamilacturers are 
behind the organisation of the 
Self-Service Development Asso 
ciation, which has been Set up 
to foster interest in self-service 
stores 1n Britain 

One of the objects of the Asso 
ciition is to “conduct promotional 
activities by means of educational 
projects, campaigns 
publicity and lawful 
means.” It is already considering 
what form an advertising cam 
paign exhorting people to “Shop 
at a Self Service Store might 
tuke, and plans also to use films 
and film strips imported from 
America, showing elf service 
stores in action 

If the precedent established i> 
America is followed here, the ad 
stores will 
throw extra emphasis on branded 
goods, demanding more consumer 
advertising, and v 


advertising 


other 


vent of self-service 


Il necessitate 
gieater attention to packaging and 
labelling. One problem will be t 
sure that the price is shown 1 
than one place, to obviat 
handling by the 
pay desk 

The Plofilm division of the 
Gioodyear Tyre and Rubber Co 
the Metal Box Co., Express Dairy 
FCo., Co-operative — Wholesale 
Stores, Litthewoods Mail Order 
Stores ind British Celanese 
(Plastics Division) have all nomi 
anated members of the Council of 
Mthe Association them 


MMe 


issistant at the 


most of 


r ri 

Kemsley Gift To 

, . , al 

Two Freds’ Fund 

At an informal luncheon at the 
Fleet Street Column Club on 
Monday, a cheque for just unde 
£78 was presented by Ke 
Newspapers to swell t I 
of the 16th annual “Two Freds 
cricket match in and of NABS 
The cheque was handed to Mr 
Andrew Milne. the club chairmar 
by Mr Eric Cheadle. genera 
manager, Kemsicy Newspapers 
who was accompanied by tw 
directors, Mr Vo Ewart Berry and 
Mr. Hugh Francis 


thers present were 


THSICy 


Dudley 
Turner, George Clarkson, Harold 
Fish, Fred Slaug ter, Ray Nas 
and Jack Fverett. advertiseme 


manager, Sunday Lr \ 
who organised the collec 
the donations and announced tha 


a private draw for an autograp 
cricket bat bearing the signat 

of $2 famous cricketers had beer 
won by Mr S. R. Donelan 
Blackburn 


being represented by sales and ad 
vertising executives 

Mr. D. R. M. Small, secretary 
of the Association, who shares 
offices with Gorings Ltd., adver 
tising agents, told ADVERTISER s 
Weexty that the = self-service 
movement is growing, and that 
has been tested by grocery and 
food stores, chemists, and some 
newsagents. At the moment there 
are three main obstacles in the 
way of the extension of the sys 
te! food rationing. shortage of 
equipment necessary for these 
stores, and the difficulty of ob 
taining lieences to make altera 
trons to shops When these 
obstacles disappear, the move 
ment will make rapid progress 


P.R. SPEECHES RECORDED 
AND PLAYED BACK 
Specches at last month's annua! 
conference of the Institute of 
Public Relations, which were 
ccorded on an instrument pro 
vided by { Tayleur 
(Publicists) Ltd. were played 
bi ck at the luncheon mecting of 

tlpe Institute last Thursday 
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A reply to this ad a 
vertisement which 
appeared on July 


15, 1905, has ju 
been received from 


Holland. Kingham 


a] 


Tre WELL FIRE "=: 


‘ 


at ane Ther rerracr 


a COAL os O8 Prat 
MAT VATS OF CLOOANT oe runs 


Advertising 


Agency who sent 

if to us as an ex 7 | 
ample of 
in advertising for 


nearly half a cen 


vitality 


tury addrnut mod 
estly that they were 
no iftten respon 
sible for this 


accounl 


Do ‘Save Fuel’ 


Questions about British Electri 
cal Authority posters were asked 
n the { mm " 

Mr. Geoffrey Lioyd, on the 
Opposition Front 
{500,000 was being spent on 
posters about new power stations 
None of these was built by the 
BELA 

In the 
would the Minist 


interests of accuracy 


sk B.E.A. to 


Manchester Data 


Greater Manchester 


for the 


A Survey 
published by 
the Manchester Guardian and 
Evening News Ltd, has been 
ssucd this week attractive 
illustrated forn It contains data 
rekvased earlier th year, als: 
graphs, tables and trathons 


4{dvertiser 


MIDDLE TEMPLE MOCK TRIAL 


2 
The Well Firs Co 
' Dever % Prccaditiy - 
“ = = 


ed 


Posters Misfire? F 


place on each poster a slip saying 

This station was planned and 
started by private enterprise”? 

Mr. Noel-Baker, Fue] Minister, 
replied that only three of the 60 
schemes were started by private 
enterprise 

The Minister disagreed with a 
suggestion by Mr. Nabarro that 
the psychological effect of this 
extensive advertising campaign is 
to cause consumers to use more 
electricity. Mr. Noel Baker said 
each poster asked housewives to 
use as little electricity as possible 
at peak hours 


A new post of Press and con 
ference officer at a salary of 
£1,350 a year, including £100 car 
allowance, has been approved bh 
Scarborough Council! 


Advertisement Traced In The Sky "Did Contain 


A hypothetical case, concerning 
in alleged libel arising from a: 
vircraft which traced an advertise 
vent in the sky, was heard at 
Moot, held by the Honourabl 
Society of the Middle Temple 

The case was heard on appeal 
vefore Mr. Justice Gorman, and 
was that 

The plaintiff M: Clissold 

Park, is a well-known amateu 
iif-mile runner. The defendants 
Skyscript Lid. own 
which are used for tracing adver 
tisements in the sky 


acroplanes 


During an amateur athletic 
veeting at the White City 
ch the plaintiff was competing 
in aeroplane belonging to the 
lefendants and piloted by one +f 
r servants traced in smoke in 
¢ sky above the arena the words 
Park Praises Pedease 
Pedease’ is 4 preparation ad 
tised as being good for sor 
The plaintfl brought an action 
ning damages for libel n 
pect of the alleged publication 
the defendants of the words 
ed in the skv above the Whit 
By his statement of clain 
alleged that the words meant 


ind were unders 


that he had agreed 


i to mean 
allow his 


name to be used purpose 
f advertising ‘Pedease’, that he 
iad rece dt ney f so doing; 
that by reason thereof he was 
person incigioic Ipete in an 
amateur athletic eting; and 
that he had pr 


! his repu 
ithlete for 
No special 


tation as an amate 


advertis ng purposes 


damage was alleged 
The defendants admitted pub 
lication of th is complained 


of, but denied that they referred 
plaintiff 1} leaded thit 

defamat rds in th 
SAY ew ild not cor ite 4 ! he! 
ind that t? t therefore 
not maintainat . t proof of 
special damage ind so that the 
words did not bea ! were not 


capable of bearing any of the 
neanings alleged y defama 
tory meaning and 1 that in 
their natural and ry mean 
ing they were td afory 
At the tria tiff stated 
. fence tha 1 no pre 
sus knowledge f the “sky 
writing’ and had given per 
nission for |} » be used 
and had received oney for 
the use of his In fact he 


A Libel, Judge Decides 


used “Pedease’ and had recom 
mended it to others 


ree itnesses wi 


w saw the 
words traced in the sky gave 
evidence that they thought the 
words used referred to the plain 
uf Two of these witnesses knew 
that the plaintiff used ‘Pedease’ 
and one had been recommended 
to use it by the plaintiff 

It was admitted that any 
athlete receiving money for per 
mitting the use of his name for 
advertising purposes would b 
debarred from competing at any 
athletic meeting under the juris 
diction of the A.A.A 

The trial Judge held that to 
trace defamatory words in the 
sky constituted a libel and that 
the action was therefore main 
tainable without proof of special 
damage He also held that the 
words were capable of a defam 
story meaning. The jury found a 
verdict for the plaintiff for £1,000 


damages and judgment was 
entered accordingly.” 
ments by four mem 


After ar 
hers of the Middle Temple, two 
for each side, Mr. Justice Gorman 
decided that the respondent had 
been libelled. and the damages 
ywarded by the jury would stand 
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CLUB NEWS 


* Advertising Has 
New Status’ 


Advertising has a new status, 
Mr. W. J. Leaper, assistant gen- 
eral secretary, Advertising Asso- 
ciation, told the Publicity Club 
of Portsmouth last week 

He said it was no longer the 
object of derision that it had been 
before the pre-war Truth in Ad- 
vertising campaign. The industry 
had not yet been achieved a full 
sense of responsibility but it had 
gone a long way in the right direc- 
tion. 

Here and there extravagant or 
misleading claims slipped through. 
but advertisers who took advan 
tage of consumers’ lack of expert 
knowledge were quickly elimin 
ated from the advertising columns 
of newspapers and periodicals. 


Dramatic “Touch— 


And Truth 


Mr. Geoffrey Ost, producer for 
the Sheffield Repertory Theatre, 
addressed the Publicity Club of 
Sheffield on The Dramatic 
Touch in Advertising.” 

He compared advertising and 
the theatre, and said that a funda- 
mental requirement for success 
in both was “truth.” Both forms 
of art tended to place events 
before the public “larger than 
life.” but he felt this was justi- 
fied on the grounds of dramatic 
effect 


Poor’ Packs Miss 
Dollar Target 


Mr. John Cain, editor Sales 
Appeal, at Bradford Publicity 
Association last week, criticised 
the “unattractive presentation” of 
some British goods on the Ameri 
can market 

British firms could not afford 
to advertise to the same extent 
as their American rivals, he said, 
and despite quality, Americans 
would not buy British goods un 
less they were attractively packed 


IN BRIEF 


Eisenhower, Montgomery. and 
Dempsey all believed an informed 
Press and public were essential 
to the war effort, said Mr. Joe 
Illingworth. assistant news editor 
Yorkshire Post, in a juncheon talk 
entitled “What a Silly Way to 
Make a Living.” to the Publicity 
Club of Leeds last Thursday 
. > . 
Regent Advertising Club 
held a successful social on Fri 
day at the Mecca Restaurant, 
Chancery Lane 

* * * 

Copywriting was the subject 
of a talk given by Mr. Max Ritson 
at Bristol and West Publicity 
Club 


The 


* * * 
Members of the Publicity Club 
of Leeds visited the Water Haigh 
Colliery, Woodlesford, last week. 


$$ 
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Bishop Warns On Danger Of Newsprint 


Distribution Breakdown Packaging 


LORDS HEAR THAT PAPERS MAY BE EVEN 
SMALLER IN NEW YEAR 


Warnings {of the"danger of a 

eakdown in the distribution 
of newsprint and the possibility 
of smaller newspapers early in 
the new year were given 
week 

Mr. ft 


manager 


last 


P. Bishop, M.P., general 
Newsprint Supply Co 
told Manchester Publicity Asso 
ciation: “Tf stocks fall any lower 
we shall be having breakdowns 
in distribution—something that 
has never happened since the 
N.S.C. was founded.” 

In the Houre of Lords debate 
on the newsprint situation, Lord 
Balfour of Inchrye warned it 
Canadian deliveries cannot be 
advanced and | have not heard 
that they can—there is a real 
danger of a cut in the present size 
of newspapers carly in the new 
year.” 


Stocks Down To 
Only 70,000 Tons 


Mr. Bishop, who was speaking 
at a Manchester Publicity Asso 
ciation luncheon, said that only 
70,000 tons of newsprint were at 
present stocked in this country 
though the absolute minimum 
should be 100,000 tons. The only 
two possible solutions appeared 
to be to ask the Canadians to do 
all they could to step up deliveries 
and at the same time to press the 
Government to postpone exports 
of newsprint during the winter 
months 

During the Lords debat 

Lord Balfour of Inchrye made 

the point that the Festival of 

Britain would presumably call 

for extra publicity, and at the 

moment there 
t of the 


ible to 


was tm 
newspapers 
do justice to it 
ivocated: the allocation 
continuity of dollars to 
that we could obtain one 
third our newsprint supplies 
from Canada, the postponement 
of part of our export of news 
print; a sharcout of Common 
wealth production and purchases, 
a United Nations study of news 
print needs: and the investigation 
of the development of new re 
sources within the Common 
wealth 

Viscount Rothermere urged 
that there should be representa 
tions on the highest level to the 
Canadian Government and 
through them the Canadian 
newsprint industry. to restore the 
‘splendid relationship” of before 
the war 

Other news 

Exports to tr 


ensure 


about newsprint 
iditional mar 
kets” was the phrase used by Mr 
Harold Wilson. President of the 
Board of Trade to describe the 
100,000 tons of newsprint to be 


exported by Britain. He told the 


Commons that Australa’s share 
would amount to 75,000 tons in 
1950 and 70,000 in 1951 These 
exports formed part of long-term 
contracts which helped to pay for 
our imports of food and other 
raw materials 

Mr. J. E. Atchison, chief of th 
pulp and paper branch of the 
Economic Co-operation Adminis 
tration, has declared in a report 
of a survey made by him that 
the shortage of newsprint and 
pulp in Europe could be greatly 
eased through the large-scale 
development of Algerian paper 
production Algcrian esparto 
grass and cucalyptus plantations 
together with facilities for con 
verting the raw materials into 
high-grade pulp and paper, should 
be expanded, he says 

Eucalyptus has been used in 
Austraha for many years in the 
production of high-grade kraft 
paper, book paper, and newsprint 
he says, and there ts no reason 
why its use cannot be developed 
in the hot climates such as exist 
in Africa, Ttaly, Spain. and Sicily 
Certainly similar projects could 
be successful in Algeria The 
development of a newsprint in 
dustry based principally on the 
use of eucalyptus could become 
of great importance to all of 
western Furope 
Australia 

It is reported from Montreal 
that the first newsprint manufac- 
tured with the aid of atomic 
material from Canada’s stock pile 
at Chalk River, Ontario, has 
come off the machines at a Que- 
bec paper mill. Officials said 
that only a small quantity of 
radio-active material was used 
and there is no danger cither to 
the workers or the users of the 
paper 


just aS if has (oO 


The first Civil Defence recruit 
ing exhibition, which opens at 
Porch sster Hall, London, on 
Morday, is a follow-up to the 
Civil Defence pageant in the 
Lord Mavor's Show 


> 
* Basis 
i al . 
Of Trading’ 

Packaging costs Britain £400 
milhons a year, reports Ourpurt 
bulletin of the London and SE 
Regional Board for Industry 

During recent discussions by 
the Board, emphasis was laid on 
two pomts;: Let British goods 
Proclaim their origin and charac 
ter with dignity but also with 
clarity. This requires a working 
knowledge of the American idiom 
and customs. It can be acquired 
only in the United States 

Packaging in a form ready to 
handle, display, selling and the 
delivery of such goods in appro 
priate wholesale or retail units 
promotes goodwill and co-opera 


tion These ate the bases of 
trading 


Bata Display At 


India House 


Mr. T. H. Webber, advertising 
adviser, Bata Development, Lon 
don, and artist John Bainbridge 
were responsible for the leather 
section of the exhibition “Raw 
Materials of India,” which opened 
at India House on Monday 

The leather exhibition is called 
From creature to creation,” and 
the display shows a foreground 
jungle of sample animal hides, 
snake and crocodile skins and 
furs, set off by backcloths which 
run ceiling high along cach gallery 
of the hall 


Eastern Counties 
Market Survey 


A recent wage increase for farm 


workers will raise their purchasing 


power by £2 millon in the next 
12 months That makes the 
Eastern Counties an important 
f market 

Next week ADVERTISER S 
Werxty will publish a marketing 
survey of this area, giving news 
of selling prospects in the estab 
lished market towns-—and the two 
new towns being built at Harlow 
and Basildon 


The lithograchy productivity 
team will leave Southampton for 
US. on January 13 


comprehensive 
Press and poster 
campaign attracted 
hire crowds fo the 
Mothercratt Exhi 
hitton which closed 
m Tuesday after 
10 days at the 
Central Hall West 
minster This 
Nestlés exhibit was 
amone the many 
attractive stands 
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1 PLOPLE. 


G. J. Tothurst Resigns From P.W.P. Board : 
W. H. Kitchen To Retire : 


A Nielsen Director : 


Leon Goodman and Doris Richardson 


G. 5. Totharst, director of 
F.C. Pritchard, Wood & Partners 
Lid, has 
resigned 
from thegj 


Board as 
from No 
vember 30. 

He jomed 
the Board of 
P. W. P. in § 
January last J 
year, having 
been at the 
Central 
OMNece of 
Information 
as direetor of 
C am paigns 
Division 
since August 1946. Before the 
war Mr. Tolhurst worked with 
J. Walter Thomoson Co. Lid 

* * * 

W. H. Kitchen, who has repre- 
sented the Westminster Press 
Provincial Newspapers in York- 
shire, Durham, Northumberland 
and Scotland since 1921, retires 
on December 2. He was formerly 
general manager of the North 
Star 

His successor in charge of the 
Leeds Office and North Eastern 
area will be R. S. Lindgren, pre 
viously with the Shields Gazette 
* . 
who joined Tib- 
Ltd. in 1946 
and later be 
production manager, has 
been made an accounts 
executive 1 lela has joined 
Tibbenham Publicity as print 
production manager He has 
worked with Gilbert Advertising 
Ltd., Technical Designs Lid. and 
Elliett Bros. (London) Ltd 


G. J. Tolhurst 


* 
C.J. Marsh, 

benham Publicity 

Visualiser 


* * * 
R. C. Liebman has relin 
guished his post as Press rela 


Auger & Turner 
Lid He is representing, as 
public relations consultant, the 
Simp!ex Dairy Equipment Co 
FE. H. Bentall & Co. Tamkin 
Bros. & Co. and the Tractor 
Shafts Co. Ltd., all in the agri- 
cultural machinery field, and is 
developing an agricultural news 
service 
. > * 

Peter H. Mills, for three years 
editor, Tail-Waeeer Maearin 
has joined Presservices Ltd 

. * * 

H. F. Dyment, whose resigna- 
tion from Greenslade & Co., 
owing to ill-health, was reported 
last week, was sales director, not 
sales manager as stated 


tiens officer to 


R. M. Melhuish 


Conference Jobs For 


J. L. Palmer is to succeed 
W. L. Andrews as chairman of 
the joint editorial committee of 
the Newspaper Society and the 


Guild of British Newspaper 
Editors. 
Mr. Palmer was for 28 years 


editor of Western Morning News 
fof which he is still a director): 
he has been president of the Guild 
of British Newspaper Editors, and 
is now editor of The Cornishman 


R. P. T. Gibson (Oxford Mail) 
as become a member of the 
joint editorial committee in suc 
cession to H. N. Heywood. 

*~ * > 

W. H. Mayers has been ap 
pointed sales manager to Middle 
ton and Mellor, Manchester, silk 
screen printers and display 
specialists 

* * * 

Alan Rogers will relinquish 
ditorship of Packaging Revie 
and Out of Doors Magarine at 
the end of this month. He intends 
to work on a free-lance and cop 
cultancy basis 


Leon Goodman 


Leon Goodman, chairman and 
managing director, Leon Good- 
man Displays Ltd. has accepted 
an invitation from Lord Mack- 
intosh to join the International 
Advertising Conference organis- 
ing council 

* * * 

Miss Doris Richardson, adver- 
tisement director, Norman Kark 
Publications Ltd and president, 
Women's Advertising Club of 
London, has joined the Confer- 


ence social and entertainment 
committee. 
* * * 


T. Livingstone-Bailey, formerly 


advertisement manager with 

Apollo Muavearine has been 

appointed advertisement director. 
* * * 


Frederick E. Spence, formerly 
managing director, Grant Adver- 
tising, South Africa and before 
that vice-president, Grant Adver- 
tising, India, has been appointed 
a director of Grant Advertising 
Ltd., London 


OBITUARY 
Leonard 


The death occurred on Mon- 
day of last week, at the age of 
49, of Mr. Leonard Fletcher, a 
director of Middlesex County 
Press and 
until re 
cently, infor 
mation 
officer to the 
Newspa per 
Society. He 
was the news 
paper indus 
first 


During his 
five years 
with the 
Newspaper 
Society Mr 
Fletcher, in 

onsultation 
wth the Institute of Incorporated 
Practitioners in Advertising. de- 
signed the now widely used stan 
dard rate card: revived Adver 
tisers’ Aid on more comprehen 
sive lines; established the West 
Midlands and the Herts and Beds 
Newspaper Advertisernent Execu 
tives’ Associations: and was one 
f a working delegation that went 
» the United States in 1946 to 
tudy American newspaper adver 
sing He wrote They Never 
Fuiled—The Story of the Pro 


Leonard Fletcher 


Fletcher 


vincial Press in Wartime, also The 


Newspaper Society—Yesterday, 
Today, and Tomorrow 
Mr. Fletcher was a welcome 


and indefatigable speaker at 
Rotary clubs, publicity clubs, and 
trade associations up and down 
the country. He represented the 
Newspaper Society on the 
National Publicity Committee of 
the Roval Society for the Preven- 
tion of Accidents. and was a mem- 
ber of the council! of the Institute 
of Public Relations 
Before joining the 
Society on 
had had an 


Newspaper 
January 1, 1945, he 
ictive career on pro- 


vincial weekly morning, and 
evening newspapers. and had been 
nublicity officer of the Tyneside 
Industrial Board and the North- 
East Develonment Board. As in- 
dustrial develonment officer. to 
Grimsby County Borough Cor- 


poration, he grouned more than 
a hundred firms for Government 
contracting and introduced new 
industries to the town 

He leaves a widow 

The funeral 


Crematorium fast 


at Mortlake 
Saturday 


Was 


Lord Camrose was represented 
by Mr. W ‘latcher at the 
memorial service to the late Mr 


J.C. Akerman last week. 


Doris Richardson 


R.M. Methuish 
Reginald M. Methuish, clicnt 


service manager, has been made 
a director of the A. C. Nielsen 
Co., Lid., Oxford. He joined the 
company as a field auditor in 
1942, and has worked at Nielsen's 
U.S.A. and Canadian offices 


+ . * 
Martin H. Perry, managing 
director, Marketing Consultants 


Ltd., left last Friday for a tour 
of East Africa and the Middle 
East, where he will conduct a sur- 
vey for Marketing Consultants, 
the Direct Mail Centre Group, 
for Pictorial Publicity Co., 
td. 

He will visit Cairo, Addis 
Ababa (Abyssinia), Nairobi 
(Kenya), Khartoum (Sudan). 
Asmara (Eritrea), Aden, Damas- 
cus (Syria), Lebanon, Saudi 
Arabia, French Somaliland, and 
Italian Somaliland. 

* * * 

Peter Weston has icft C. J 
Lytle (Advertising) Lid., where 
he has been for four years, to join 
H. Bernstein Ltd—creators of 
“Hershelle” models—as advertis- 
ing and publicity manager. 

* * 


Anthony L. Newton has been 
appointed Press and public rela- 


tions officer for Everwear 
Candlewick Lid. Brynmawr 
* * - 


Anne Scott-James, editor of 
Harper's Bazaar since May, 1945, 
has resigned as from the end of 
this year. Mrs. Eileen Dickson, 
fashion editor, will take over as 
acting editor. 


Fleet Street Legion 
Party 


The Hon. J. J. Astor, president 
of the Fleet Street branch of the 
British Legion, welcomed new 
members at the annual party last 
week. More than 120 attended 
including F. C. Hufton, H. W. 
Snoad and F. C. Strange, direc- 
tors, Amalgamated Press, E. O 
Lush, director, Newnes-Pearson, 
C. H. Hoar, secretary, The Times, 
H. J. C. Stevens, secretary, Daily 
Telegraph and financial secretary 
of the branch, and Maurice 
Pitcher, advertisement manager. 
Sunday Dispatch. 


The Daily Telegraph have 
brought their Map of the World 
up to date. The revised edition, 
size 40 in. x 30 in. shows the 
post-war political changes. 


: eh 
: Pe % Novemper 16, 1950 : ny 
% Topical Press photo ee 
7 : a | % Ww , ; * a ie ee. 
ig Va 
: ; ; ; vo 
cs ra See 
. I 4 = : | ‘ | ie 
7 ¥ fgg : . es E) 
_ a — a , 5 ae 
4 ' oe nen i 
F es 74? | a 
a i bois 
oe Pp Ate ; i. 6. ', ‘ 
Ee SS f NL f e 
nt ee Ee 
a ee : j 
+: 4 
oe 
* = 
a a 
i 
<i 
| pe pe . ‘ 
Ma 
Dy af 4 
% * 
: po ; 
: s a _ 
4 ‘ | dpi 
on i ran 
. LY Fs Bs 
‘ 
po 
a PS - 
- “3 
— -_ - 
’ s 
; 
: 
roo 
————————— 
——— a 
* al (as 
*, 
5 " - .f = fe 
~ . : at 2 o. Paes 
; ate: RE eee. Se. "ys Seeaiaaas | /\eie a es ieee: Ar ee 
+ ay ae Gian: - eee ai email Ae & 
_« SR i, it? 3) Ca are ee 


Novemper 16, 1950 7 ADVERTISER'S WEEKLY 


TRANSPORT STRANGLEHOLD 


Peter Thorneycroft, M.P. 


FASHION SHOW IN VENICE 
Margaret Disher 


THE STORY OF THE JOCKEY CLUB 


V. R. Orchard 


WHAT IS THE LIFE AFTER DEATH 


Cc. E. M. Joad 


TRIALS THAT CHANGED THE LAW 


H. Montgomery Hyde, M.-P. 


Typical Features from last week's issue of 


@vetybodys 


WORLD AFFAIRS - FASHION - SPORT - MUSIC 
TRAVEL FILMS ; HUMOUR 
THEATRE - ART <~ FICTION 


NATURAL HISTORY ~ SCIENCE 


G. LINDLEY SPARKES ' ADVERTISEMENT DIRECTOR 114 FLEET STREET, LONDON, E.C.4 
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Manacled Warriors 


(=: consequence of the newsprint shortage sometimes 


overlooked is that newspapers are placed at a most unfair 
competitive disadvantage in relation to other advertising 

media. The implications of this were stated at the Newspaper 
Society half-yearly meeting by Mr. H. T. Appleton, president 
of the LI.P.A. Advertisers, like Mr. Appleton and his fellow agents, 
“have great faith in newspaper advertising’. Nothing has hap- 
penéd to diminish that faith. But newspapers cannot regard with 
equanimity a situation in which advertisers, as was suggested both 
by Mr. Appleton and, at the London Publicity Club forum, by 
Mr. Cyrus Ducker, may be compelled to “devel p other media” 
They must fight back, even if they have to fight in manacles 

The question of rates, against this background, is crucial, 
for comparative media costs are a factor in the fight. Advertisers, 
as was evidenced by the resolution passed at the L.S.B.A. Jubilee 
Conference, and as was remarked by Mr. Appleton, are “kicking” 
at rate increases. Though these may be justified by bigger sales, 
and are certainly warranted by soaring costs of newspaper produc- 
tion, there is some reason to suppose that they are beginning to 
have a deterrent effect. This was one conclusion that most clearly 
arose from this years’s Apvertiser’s Weekty Survey of Appro- 
Priations. Newspapers, sensitive to the trend, only raise rates 
with reluctance 

The only alternative suggested is that selling prices should be 
increased. Some provincials have done this, but with the nationals, 
in the absence of agreement, it has so far proved impracticable 
Newspapers with the biggest sales remain strongly averse, for 
valid reasons now well understood. But it may happen neverthe- 
less. The opinion gathers strength in newspaper circles that, should 
there be, as seems only too probabiec, another steep rise in news- 
print prices, such a course would become inevitable, at any rate 
for some newspapers. For example, the three London evenings, 
as was suggested by Mr. B. F. Crosfield, of the News Chronicle, 
in ADVERTISER'S WEEKLY last August, might conceivably agree 
to go up to 11d. 

Whether a rise in selling prices, either partial or general, would 
be a good thing for the newspaper industry, remains debatable, 
but advertisers would rejoice 


Call Up The Advertisers! 


HE Outdoor Advertising Advisory Committee has put its 

case—a strong case-—to the Planning Minister. The outcome 
of the interview, it is to be hoped, will prove satisfactory. But the 
campaign is bound to be prolonged, and, as is explained in an 
article by a legal correspondent (page 79 of this issue), there are 
long-term objectives to be sought if outdoor advertising is to 
maintain its service to advertisers 
} Is not the time now ripe to by 
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Promunently into the picture? They have a right to be heard, and 
their influence in Parliamentary and official circles can be weighty. 

The Federation of British Industries has just presented to the 
Ministers concerned detailed proposals for the amendment of 
the Planning Acts. In these proposals there is no mention of the 
Control of Advertisements Regulations. This would seem an 
unfortunate omission, bearing in mind that there is still in exis- 
tence an F.B.1. Standing Committee on Advertising, which not 
long ago gave notable service by bringing into being the plan by 
which an advertising tax was averted. Outdoor advertising is 
represented on this committee, which might well be called into 
action to reinforce the efforts the industry is making on its own 
behalf 

Not long ago, too, it was made known that the Advertising 
Association, through its Parliamentary Committee, was prepared 
to throw its weight into the scales. In this ‘way also, advertiser 
support could be enlisted. Has this valuable proposal been pigeon- 
holed ? 


To-morrow’s Topics 


THERE WAS more than met the 
eye behind the discussion on 
technical advertising at last week's 
London Publicity Club forum, 


organised by the 
AGENTS AND editor of ADVER- 


accurate, the news will be hailed 
with delight and some relief by 
newspaper interests. Under pre- 
sent conditions, competition from 
British sponsored radio would ve 
a serious matter. Such competi- 


TECHNICAL [ERS WEEKLY. tion could be neither free nor fair 
was Mr. Clive while newsprint remains scarce. 
ACCOUNTS = Barwell, a Council _ _ ~ 


member of the In- 
corporated Advertising Managers’ 
Association, who opened this sub- 
ject, expressing the view that 
agency service to technical adver- 
tisers was, in general, not satis- 
factory The 1.A.M.A. technical 
advertising committee has, it so 
happens, recently circularised all 
1.A.M.A. members concerned ask- 
ing whether they are satisfied with creasingly hard to make ends 
their agency service. Replies are meet, owing to “zooming” costs. 
now being collated into a report They may not, he suggests, have 
This, it is understood, is likely met the problem with proper 
to contain some very frank pricing technique. Between 1939 
opinions, and it may well con- and 1949, while evening circula- 
firm the view expressed by the tions had gone up 65 per cent, 
chairman of the forum that there and the “agate line rate” 62 per 
are not enough specialised tech- cent, the milline rate had gone 
nical agencies or agencies with down from $3-72 to $3-66. To 
technical advertising departments have accounted accurately for 
—_— —_ — rises in costs and circulation, the 
average agate line rate should 
have been increased to give a 
milline rate of $7°44. In view of 
the advertiser demand for space, 
¢ and mounting sales, Mr. Mowle 
NO BRITISH accepted, emphatic- advised that newspapers should 
SPONSORED ally reject the in- charge rates warranted by the 
troduction of com- facts and do it “with apology 
RADIO? mercial broadcast- to none.” 
ing. These forecasts This should make good reading 
differ from some previously made, for British newspaper executives 
but they do confirm the view now who hold that advertisers are too 
generally held. It would, in fact, inclined to think in terms of 
surprise everybody if the Com- pounds per inch rather than in 
mittee is found to have looked on terms of so much per inch per 
commercial radio with favour 
Should these forecasts prove 


NEWSPAPERS IN U.S.A. are ap- 
parently finding some difficulty 
in adjusting themselves to inflat- 
tionary conditions. According to 

T. F. Mowle, con- 
ARE THESE troller of Dow, 
RATES Jones & Co., Inc., 

as reported in 
TOO LOW? Tide, many of them 


are finding it in- 


WHEN THE Beveridge Committee 
in the B.B.C. publishes its report 
early next month, it will, if fore- 
casts published in the newspapers 

this week can be 


thousand readers 
ROUND Tas 


— or 


FASHION 


6 SARIN £GO GORE 


A MONTH. THE NATIONAL MAGAZINE co. ‘LTD. 2,30 GROSVENOR GARDENS. LONDON, .S.W.1 
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When selling 
to men.. 


A Zanton Photo 


When selling to men the wise advertiser 


never forgets the influence of women. 
The Sunday Pictorial, therefore, is a 
particularly apt medium for a product like Silvikrin. For the Sunday Pictorial not only has powerful male 
readership but full family readership as well. 

there are three good reasons for using Silvikrin” says this advertisement placed by the London 
Press Exchange. Where media are concerned, there are, likewise, three good reasons for using the Sunday 
Pictorial :— Its tremendous sale (averaging 5,093,935 weekly), its family readership and its economical space 


rate — 84 of a penny per inch per thousand readers. 


Sunday Pictorial 
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OOKING at an advertise- 
ment for Bulmer's Cider 

in an Irish newspaper [ 

was brought up all standing by ‘’ ae 
the expression “an equatorial 4, 
thirst ‘ 


Myself, | have never voted for 
the idea that the liquid most suit 


ible for quenching a burning, T in| r y i a | | | 
fiery lurnace 48 Nece ssarty a can | NX KX I: C I D 
didate for the corner bin in my } Z 4 I a 


Na Water is indistinguishable 
from wine on a dry and swollen 
tongue. But if I were compelled 


to find an adjective for the very | r ) Fan Fae ? T | 
father and mother of thirsts, ! KX Rk: SSION 
should have been quite pleased A » 4 


to hit on the word equatorial. it 
is a picture word-——a word that 
thrusts before the mind's eye a 
vision of sun helmets, the Sahara, 


perspiring black bodies, and mil 


lions of salted ground-nuts unde: in its context that the 
the Central African sun published a leading 
Above all, it is an unexpected praise Advertisers 


word-—a word that makes the 
reader pause for a fraction of a 
econd and look again. One might th 
even say that ut heightens the pt 
reader's sensitivity, sharpens his P 


palate, and makes the meal more over, their coinage 

memorable It is sad to think ways ring quite true 

that all the clichés beloved still chuckling over 

of clients were once equally fresh announcement by a South African 
ad unexpected Let us have 


some new clichés! 


find the unexpected expression in 


i phrase so fresh and delightful sets, fountain pen 
bicycles, toot 
pastes, and shaving 
kit? I have adver 
tisements for a 
these products 
spread before m 
as | write, and not 
one of them has 
phrase that even 
faintly rings 


clothes have the knack almost too 
highly developed. and 
cy are so imitative 
ase you coin this 
id hat within thirty days 


department store of the arriva 
some “Mademoiselle” 
How often, in fact, does one dresses. Scent-makers and wine 
merchants, too, have a good nose 


an advertisement”? A week or two for the unexpected 

ago in the agony column of The and so have seed 

Times, a lady, wishing to let fur growers; but what of the makers 
nished her Italian villa. described of furnitare, household paint and 
the cook-housekceper who went wallpaper, cigars and 

with the place as “a real poppet” = men’s clothes, motor 


The Family 
Newspaper 
the “South Wales Echo" has the 
largest circulation of any evening 


newspaper in South Wales and 
Monmouthshire. 


No other evening newspaper com- 
mands so much influence in this 
busy industrial and thickly popu- 
lated area. 


cdvertisement colun of the 


SOUTH WALES 
ECHO 


AND EXPRESS 


ADVERTISEMENT ™ ca 
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SO ent Gememe —s a pertemel cgi, wen 
ee ee 
i woes tem te 
ee ee 

* atom 

< ate ter 


aveuewes 


STP ADE AST COLOLR FOR LOTELY LIFS 


he bell 
4 vacuum cleaner was 


described as a slave some months 
igo, and | see the same word 
now applied to the Aga Cooker 
ma delightful little set of verses 
called “Agasaga These are such 
fun that | must quote a couple 


It grills and it toasts, 

It boils, fries and roasts 

Like Grandma (hut better to 
look at!) 

It bottles and bake 

Bread. pastry and cakes 

4nd it's terribly comfy to cook 
at 

For our shilling bright 

Ii slaves day and night 
Without ever a sulk in a life 
rime 

With Aga (the treasure!) 
You've leisure for pleasure 
For it saves vou wh money 
and wifetime 


So, you see, the unexpected ex 


pression can be found not once 


Review of 
Advertising 
by 


COPYTASTER- 


You can reach this market through the 


HEAD OFFICE: ST. MARY STREET, CARDIFF. Te! 7000 


LONDON OFFICE 176 FLEET STREET. Tel. Cen ra 


% OVER 165,099 DAILY NET SALES 


and again but ag and again 
even for something as prosaic 15 
coke cooker 

In in idvertis nt urging 
women to convert “ir Singer 
sewing machines t ectricity the 
copywriter has said s sew much 
easier by rie’ y"—which 
shows that ever can help 
to keep readers 

* al * 

Ropin STARCH 1 piece of 
copy that hangs ent y on one 
unexpected rd rhaps in 
vented-word ° ¢ 

Lieht-starct r £ you an 
vir of crushable freshness that all 


ret? Yes 


My private readership test 
showed this to be the most 
striking advertisement that 
appeared in ‘Lilliput’ for several 

months See page 62 


an important one. Look crush- 
able and you look desirable 
Nothing more surely gives you 
that air of immaculate, flower 
fresh daintiness than — lightly 
starching your dress Think of 
the fascinatine starchable fabrics 
voile, organdie, muslin, lace 
and you will know that this is 


true And then, of course 
starched things stay clean longer 
Lieht starchine more trium 


phantly than any other grooming 
will produce you out-of-a-band 
box-——untouched’ 

Whether this is good advertis 
ing 1 am not altogether sure. At 
the back of my mind there's a 
notion that women don't really 
want this air of dewy innocence 

and that even if they do not 
entirely comprehend the crotic 
undertones of the copy they may 
feel faintly uncomfortable about 


it But, whether or not I am 
right about this, the copy does 
succeed, brilliantly, im casting 


glamour over a very humdrum 
sort of product 

“One Tibs a day gives your 
cat a glossy coat and a plavful 
personality writes an inspired 
copywriter and I at once see 7 
my mind’s eye the protesting face 
of a certain account executive 
‘Look here, old boy it’s all very 
well for you and your copywrite: 
to lark about, but I've got to se? 
this stuff to the client. You know 
as well as I do that no me 
can change the nature ot 
beast Moreover a cat isnt a 
person, so how can it have 
personality? D'you m nd very 


much if I change it to a glossy 
coat and=s glowing ~—shealth’?” 
There's a special hell for such 
neople. of course, but Tcant help 


wondering how many advertise 
ments are degutted, and 
manv brilliant epithets und ex 
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He goes out of his 
way 


“As you know”, a client was saying to us, “my block needs 


are usually perfectly straightforward. When I do send you 


something tricky I'm reminded of the very fine craftsman- 


ship which goes into every job you do for me. But apart 


from the fact that your work is on a high plane, there's a 


personal side to it. I get on so well with you people. Your 


inside contact man doesn’t just take orders; he really goes 


out of his way to help me.” 


Gals WATSON, 


111 SHOR LANE LONDON ECs 
Northern Office at 4 Chapel Walks \' 


Central 6555 Eighteen Lines 


whester 2, Blackfriars 4600 


(rtists and Photographers 


oly pers . 


Process Engravers « Creativ: 


fdvertisement Typesetters - Si Electroty pers 
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pressions are strangled before 
even being put to paper, on their 
account. 

They and their kind will say, 
of course, that fine writing has no 
place in advertising, the idea and 
the headline are all that matter. 
But the public doesn't think so 
The public has an unerring eye 
for vigorous, colourful language, 
vivid phrases, and apt but un- 
expected words 


» 


* 


WRITING aBour “clever” adver- 
tising some time ago | said that 
anybody could attract attention 
by standing on his head in the 
middie of Fleet Street or the 
Strand, but there was no reason 
to suppose that the world would 
love or respect him for it 

Funnily enough, a charming 
full-colour advertisemem for 
Tattoo lipstick (see p. 60) with 
a girl upside-down in it appeared 
a few months later and my own 
private, highly unscientific and 
because it cost nobody any money 

utterly deplorable readership 
test showed it to be the most 
Striking advertisement that 
appeared in Lilliput for several 
months 

Equally striking but much less 
easy on the eye is this Old Eng- 


land shirt advertisement To 
C. R. Casson Ltd. | award all the 
credit that this advertisement 
deserves. No doubt a great many 
people looked at and then 
turned the newspaper upside 
down and looked again No 


doubt a great many of them said 
‘what a clever advertisement!” 
It is conceivable tha: a few of 


That moment when you lears . 
Men love @emes, snd women love men, for the likes and dislikes they have 
comewon, be can be « lifelong golden memesy, that moment when you lears you 
° came when no one u bhaenung of smoke 
-o@ Ghurp) Bécease of the can, firm feel of 
he lapa and the rare, unverying favour of 
wot (ot he) smokes them, too 


both lke the ame play, hum the 
the same brand of cigareme Nox 
Comven “As nanwad cock fp. 10 kun 
the neh, Gae tobacco, 90 nnd vo the chs ow 
As if emyome clae, of amy other ogare 


Those who smoke Craven ‘A’ 


eldom care for other cigarettes 


them observed 


the astounding 
discrepancy between the loud and 
screaming cowboy check of the 
shirt and the statement that the 


shirts have pleasantly discreet 
patterns. But how many of them 
looked in the better shops for 
“Old Englands’? How many 
more would have done so had 
they known what the shirts are 


a] 


“No doubt many people turned 
the newspaper upside down.” 


made of, whether the collars 
are attached, and whether the 
shirts are suitable to wear with a 
lounge suit and shoes as well as 
with breeches and boots? 

* * * 


Tuts 1S an extraordinary adver- 
tisement for Craven A It is 
aimed straight 
at women, and you 
can be sure that a 
great many women 
read at least a line 
or two of the copy. 
Pausing for a mo- 
ment to wonder 
how two people 
can discover that 
they hum the same 
tune when no one 
is listening, they 
may even have 
pressed on to the 
fourth line, where 
surely “chirp” is a 
misprint of “twerp,” 


wavcerre 


but the writing 
after that becomes 
so involved that 
few people can 


have had patience 
to go on to the end. 


The copy began 
well and steadily 
™ wound its slow 


length along. 

The phase at the 
foot of the adver- 
tisement is excel- 


lent, because it 
does, 1 believe, say 
something that 


many people have 
observed to be true, 


Aimed straight at » 


but then + 


nen. 


Copy begins well 


mes involved 


and because it 
leaves something 
for the imagination 
to bite on 
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SN ss < 7 

kenme : x 

aye | the kind of man 
NI . 

a \I | s . “ , 
pal | who gets his 


clothes at 


AUSTIN 


REEDS.. 


He likes his formal clothes formal—and his others different—and 


he knows where he'll get exactly what he wants. He is the kind of person 


who reads The Listener. That's why it carries Austin Reed advertisements. 


That's why, if the goods you sell appeal to this market, The Listener 


should be ineluded in your advertising schedule, 


... Is the kind of 


man who reads 


The Listener 


Advertisement Department, B.B.C. Publications, 
Broadcasting House, Portland Place, London, W.1 
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First Lesson For Management 


A preview and assessment of a booklet “Advertising—A Tool of Management” that the British 
Institute of Management is shortly to publish. The booklet, written by an advertising manager, 
advised by a committee on which advertising managers predominated, is intended to increase 


DVERTISERS, one hears it 

said, ought to know a great 
deal more about advertising. 
Agents say it, advertisement 
managers say it, and advertising 
managers swell the chorus. For 
by advertisers the critics mean, 
nok of 
course, the 
advertising 
managers, 
but their 
principals, 
the directors 
of firms that 
spend, or 
ought to 
spenod 
money on 
advertising; 
the men who 
decide the 
appropria- 
tions and 
sometimes, if 
rumour is to be believed, have 
the strangest notions on how the 
money should be spent 

As a generalisation, one can 
only accept this with reserve 
There are concerns whose names 
and products have become house- 
hold words just because they do 
know all there is to be known 


ae 


Leslie Gibbes 


about how to advertise But 
there is no smoke without fire, 
and a good case may be made 


out for the contention that many 
advertisers, as above defined, do 
not understand the scope and 
ower of modern advertising, 
on to use it to their advantag:, 
and how it should be integrated 
with all the other processes of 
production and distribution. If 
this were false, there would poe 
less bad and wasteful advertising 

It is therefore noteworthy that 
such an influential body as the 
British Institute of Management 
is to publish shortly, at 2s. 6d 
as the first of a series on market 
ing and sales management, 1 
booklet entitled Advertising—A 
Toal of Management. It is also 
interesting to see how the Insti 
tute has set about the task, and 
to assess the value of its accom 
plishment 

Author is Mr. Leshe Gibbes 
of Readers Union, an active mem 
ber of the Incorporated Advertis 
ing Managers Association and 
editor of its journal, Mr. Gibbes 
was aided by an advisory com 
mittee, with Mr. J. W. Chance 
of Chance Bros. as chairman 
other members being Mr. L. H. S 
Chevallier, secretary of the In 
corporated Society of British 
Advertisers, Mr. E. C. Daniels. of 


Urwick, Orr & Partners, Mr. D 
Courtney Embley, of H. W 
Carter & Co. and Mr. C. J. Rose 
of Scott & Bowne. The constitu 
tion of the committee is signifi 
cant. All but the chairman are, 
or have been, advertising man- 
agers. All are, or have been, 
buyers of advertising 

Within the terms of his brief 
to write, in about 14,000 words, 
a Management guide to advertis 
ing—Mr. Gibbes has done, let it 
be said at once, a sound and 
workmanlike job By skilful 
selection and condensation, he 
has produced a comprchensive 
outline of the advertising picture, 
lucidly written and clearly pre- 
sented. But it is, and could be, 
no more than an introductory 
essay, necessarily somewhat ele- 
mentary in its (treatment, and in 
no sense a textbook. 

The approach, as was inevit- 
able, is that of the advertising 
manager. Mr. Gibbes has made 
every effort to be objective. and, 
to his credit, has succeeded at 
least ninety per cent, but it is a 
fair comment, and one certain to 
be made, that he might have been 
wholly so had his committee in 
cluded representatives of the ad 
vertising agents and even media 
owners. Agents, in particular, 
have a point of view in _ this 
matter that should be taken into 
account in any attempt to 
enlighten advertisers 


Author States 
His Objective 


Mr. Gibbes begins by stating 
his objective, “to describe what 
advertising is to-day, its many 
ramifications and how it can be 
wisely used to increase the turn- 
over of almost any business” and 
goes on to define advertising as 
“the act of passing information 
concerning products or services t) 
possible customers.” He outlines 
the vast scope and variety of 
modern media, and emphasises 
that “it is all too easy to be 
wasteful, to advertise in the 
wrong places, in the wrong way 
ind at the wrong times.” All! the 
right things are said about the 
mportance of planning and pre- 
paration, and study of the product, 
ind it is emphasised that adver- 
using must be a continuous, not 
1 spasmodic, process. There are 
sections on “Timing the Cam 

ign,” “How Much to Spend,” 
Selective Advertising” and on 
The Advertising Agent.” 


This last-named section I pro- 


pose to quote, both 


because it 


will serve as an example of the 
author's style and method, and 


because it may 


intrigue agency 


readers to see how their role in 


the advertising 


business 


is pre- 


sented to management by their 
advertising manager friends. It 


reads as follows 


The Place Of The 
Advertising Agent 


“It is very important at an early 
Stage to have a sales plan clearly 


defined and to 


consult 


a good 


advertising agent on the various 


means of achieving 
end 


“Having mentioned 


advertising agent, it is 


the desired 


the term 


appropriate 


here to establish his place in the 


overall scheme 
modern advertising 
prises a group ol 


trained in 
persuasion and sell 
respectively trained 


Broadly, the 
igency com- 


specialists 


the arts of research, 


g. who are 


the various 


techniques and have a knowledge 


of the basic princ 
common to all se 
tion to having a w 


ples that are 
zg. in addi- 
je fund of 


knowledge obtained through the 


handling of advertis 


varied interests. They 


g for many 


are skilled 


in the handling of the multitude 


of details involved 
typography, printing 
related subjects 


art work, 
design and 


‘Their position in the business 


world is 


something of an 


anomaly, since they serve the ad- 
vertiser while drawing remunera- 


tion from the news 
zines, and printers 
whom they deal, i 
commission, usually 
or 15 per cent 


papers, Maga- 


etc., with 


the way of 
10 per cent 
The employment 


of an agent may, then, cost the 


advertiser nothing b 
there are many 
creative work and 
for which the agent rig 
his client to pay 
where a small or 
account 1s concerned 
paratively small o 
in technical public 
ticular does not 
agency commiss 
full service, and 
service fee may be 
however, the adv 
himself combines 
knowledge with a 
writing. he can prov 
with the material an 
to place the advertis 
normal commission 
“An important exec 


pecial 


t im practice 


s such as 
tasks 
tly expects 


particularly 


technical 
The com- 
on space 
ms in par- 
1 sufficient 
justify a 
wrdingly a 


cpected. If, 


g manager 
technical 
for copy 

the agency 

eave them 
ents on the 
sis 

ive of the 


advertiser understanding of advertising principles and practice 


advertising agency is the ‘contact 
man’ whose task it is to discover 
exactly what the advertiser wants, 
and to provide a satisfactory 
service within the limits of the 
allocation. After preliminary dis 
cussions, to which the marketing 
and research work of the agency 
will have contributed a valuable 
part, the work is passed to a 
‘creative group’ consisting of 
visualisers and copywriters, who 
translate the rough ideas into 
gtaphic form. At the same time 
the ‘media group’ suggest the best 
ways of placing the advertising 
in order to secure the required 
coverage This is done after 
further study of the market and 
of statistics concerning the various 
publications, when a draft 
schedule is prepared. 

“A series of conferences be- 
tween the agent and the advertiser 
is called in which the draft 
schedules and rough advertise 
ments are discussed very 
thoroughly. On agreement being 
reached, the ‘production’ depart- 
ment takes over Finished art 
work is provided, photographs 
and blocks made, while trained 
copywriters search for the right 
phrases in which to present the 
appeal. Other departments take 
care of ordering the space, sup- 
plying blocks or matrices in time, 
checking the positions when the 
advertisements finally appear and 
checking the costs 

“Specialist sections advise on 
posters, export publicity, exhibi- 
tions and other forms of adver- 
tising. There is no doubt as to the 
value of a competent agency, 
both in the polish and profes- 
sional quality of the work and in 
the handling of the multiplicity of 
detail involved 


Advertiser Must 
Do His Part 


“The advertiser, however, must 
do his part also, in order to 
obtain the utmost out of this co- 
operation. Since advertising 1s an 
essential part of management the 
employment of a qualified adver- 
tising manager is necessary By 
being inside the business and a 
part of the managerial administra 
tion, he is at all times aware of 
the task which the advertising 
agent has to perform. He can 
therefore ensure that the agent is 
fully provided with all the neces- 
sary facts and data: he can see 
that the Company's problems are 


(Continued on page 66) 
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As its February issue 


VOGLE 


will publish for the first time 


ip tbe e 
rilannica number 


Containing many additional editorial pages to emphasize the growth and importance of 


British) Fashion 


THE PRINCIPAL CONTENTS ...... 


@ Quality: the hallmark of British goods 

@ The Retail Store: its growth and development 

@ Wholesale Fashion: its development and importance 
e 


Fabrics: Britain’s oldest and newest industry 


A lO NE NN a DARI te 


THE PURPOSE .... 


@ To focus the public's attention on the growth of the British 


Fashion Industry—to stimulate earlier spring shopping. 


Pe eal 


A limited amount of space is still available. 


THE CONDE NAST PUBLICATIONS, 37, GOLDEN SYLARE, LONDON, W.1 
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surrounding 
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Tel phone 


Cen. 6000 


‘ 


. 
‘ 
— TH ‘ * own reravere monthly pub 
. 5 ed the War Office, price 6d cir. ulates 
throug ts and to all mmands at home avd 
- wing the Territorials it is equally 
m ‘ Officers. other ranks, WRAC's. fury 
ne soldiers wives and even ex-soldier 
Th ’ Army has greater leisure and apending 
pow ver before and SOLDIER is pr lies 
a medium for advertisers 
. « 
: E.W. PLAYER 
- 7 . 
AS 30-32 FLEET STREET -E-C-4 CE 


The Loncon off.ce for some 


of the best mecia in the country. 


PHOTOGRAPHERS 


BRIGGS: 


eum 


ARTISTS AND 


STUDIO 


one: 


22 CHENIES STREET-WC:I 
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A Tool Of Management’—continued 


fully understood. In conferences, 
the advertising manager can assist 
the agent by interpreting his 
point of view: he can see and 
rclp to overcome his technical 
difficulties. He can analyse the 
draft advertisements and the 
schedules before they go before a 
conference or board meeting, and 
make sure they meet the require- 
ments of company policy. Here 
an intimate knowledge of both 
the business and advertising is 
essential 

For advertising does not end 
with deciding what, where and 
when to advertise, leaving it to 
the agent and waiting for custo- 


mers to come in It sa dynamic 
ind, let it be admitted, unpredic- 
table force No one can say, 
especially in the early stages, 


what the public cuon will be 
It is then, the task of the adver- 
tising manager bserve every 
sign of response. He will watch 
closely the sacs figures as a 
matter of routine, but he should 
also elicit from travellers the re- 
actions of their clients and read 
correspondence to see how custo- 
mers respond 

During this t the advertis- 
ing Manager should enter into 
discussions: he s d know how 
difficulties were overcome and 
why the article is designed as 


it is: he will thus ill the better 
equipped to prepare cffective and 
persuasive advertising for the 
product concerned. If an agency 


is employed a representative 
should be invited to these confer- 
ences as the agency's independent 
viewpoint and specialised know- 
ledge can be of the utmost value.” 

the remainder of the treatise 
deals, in the main, with selection 
of media and with the proper use 
of each The sections on the 
Press, on direct mail, on dealer 
aids, on exhibitions, and on films, 
are admirable; that on outdoor 
advertising perhaps over-brief 

To sum up, this is a book that 
any advertiser director who has 
not specialised in advertising 
could study with advantage, and 
one that should certainly be read 
by directors of firms that have 
not hitherto used advertising in 
the accepted sense of the term 
But the author has been some- 
what handicapped by having to 
cover so vast a field in so little 
space. He cannot, for example, 
be blamed because the sections 
on technical advertising and on 
public relations do no more than 
touch the fringe, and may even 
cause their importance in the 
scheme of things to be under- 
estimated 

One is left with the conviction 
that the time is more than ripe 
for some organisation to sponsor 
a series of booklets on advertis 
ing. directed at the advertiser, 
each dealing with one only of the 
subject headings in the British 
Institute of Management book 

C.D.R 


Advertising As A Weapon In 
| The “Ideas War” 


MONG plan 
fAvertising into “war for 
men's minds” wt have been 
dscussed in Ame 1 is 


take ad- 


ove 
submitted to Congress by the 
U.S. State Depa calling for 
full-blown advertising campaigns 
nm countries icial peri- 
phery of Red agg yn.” 

The sche ild cost 
$900,000. It | for 13 ad- 
verlisements papers of 

| “Free China B a Indo- 

} China Ind Thailand 
Malaya, Afghanis Iran, Fin 
land Italy G Turkey, 
France, Trieste. 1 Pakistan, 
Ceylon and the P pines 

These anpe 1 be pre- 
pared in Englis iding U.S 


igences, and s reign mis- 
sions to be ser tor policy 
local customs ind sensi- 
bilities They ‘ 1 contain 
straightforward ¢ under the 

rature of t US formation 
Service, and with such 
themes as the vdividuals 
under the Am« tem, right 
of habeas ¢ ) t of tau 
trial, freedom fr earch and 
seizure The pla proposes 
the use of rad tions and 
printed material 

The plan has to be ap 


g prepared 


by E.C.A., but details are not yet 
available 

Dr. Vergil Reed, research head 
of the J. Walter Thompson Co 
(of America) has recently com- 
pleted a European survey, and his 
findings are being considered 


A third American plan, esti- 
mated to cost $10,000,000, has 
been prepared by the Inter- 


national Informat.on Committee 
of the Export Advertising Asso- 
ciation. It has been put before ; 
Senate committee, and suggests 
an allocation in this proportion 
Newspapers $4,000,000; U.S. ex 


port magazines $500,000; radio 
$1,500,000; outdoor advertising 
$500,000; cinema $500,000: 


printed material $500,000; public 
relations $300,000; administrative 


costs, miscellaneous and reserve 
$? 200.000 
There is some official opposi 


tion in America to the use of out- 
door advert'sements overseas. It 
is feared that large, flamboyant 
posters might be regarded as a 
flaunting of U.S. wealth 

More than 18,000 attended an 
industries and exports exhibition 
presented by the Lowestoft 
Journal It was organised py 
Mr. W. M. Young, manager, 
Norfolk News Co., and Mr. L W 
Ebben, Lowestoft branch man 
ager 
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Prosecuting Council: The Accused, m’lud, described 
as an unemployed Hedgehog, was observed at a late hour 
hurrying from the Messuage of my esteemed client, to wit 
an Orchard, bearing on his back one Quarenden Apple, 
the property of my client. 

Mr. Justice Parboil: On his back, Mr. Dirge ? 
Prosecuting Council: Impaled on his .. . hrrm! . . 
spines, m’lud. Exhibit A. I shall submit, m’lud, evidence 
both photographic and legendary to prove that the 
Accused, m’lud, by rolling on top of . . . 

Mr. Justice Parboil : You tire me, Dirge. Let’s all yawn 
at the Defence. 

Counsel for the Defence : If me unfortunate insectivorous 


The Case of the Hedging Hog 


client, m’lud, double victim of a so-called Law of Gravity 
as perpetrated by Sir I. Newton and of a whispering 
campaign originating in the mists of mediaeval misinfor- 
mation, was photographed by a gentlemanof the Pressin the 
act of trying to rid himself of this er . . . this er. . . this er... 
A Voice: Apple... 

Mr. Justice Parboil : Thank you, Mr. Goshawk. Now I 
remember reading in THE COUNTRYMAN ...(a sudden 
burst of applause) ...that gay and authoritative Quarterly... 
(even louder applause). . . influential as much through its 
Advertising Pages as through its Editorial Wisdom... (a 
storm of cheers and clapping which completely bedevilled 
the proceedings). 


The Countryman 


Now tn its twenty-third year, The Countryman is selling over 6 3,000 copies per issue ; and the subscriber-demand steadily increases. 


There is scarcely a human need that cannot be successfully made known to monied people through its advertisement pages. 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘THE COUNTRYMAN,’ to BOUVERIE ST, E.C.4 TELEPHONE: CENTRAL. 9161 


~ ep tic peters =n Napa 


‘ eee 
™ 
bai 4 P= 
‘ | ' ' ‘ . 
i \ \ yf ‘ es .** i \ 
dy ’ yaa \ fs, 4g e " oc _ ' 
i / | y /\ ae — : wy \ cont ye \. 
; hii hi: yi | i} 
‘lg \ \/ Vp A\\ ; “. Wat’ a OY if "i fu ‘, \ \ \ 
ae \ A. BR i) i) ‘ee Mates bei Al \ \y 
a \\ \\\ sa \ | Nt i PR IO. \ 
| 7 \ | I] X \i/ | / \ i) i " i ty i: VOD ‘fA ; + \ y ' 
ait \ | Sa y \}) inet , if We Po “ MGs Al 
ie an tn) | i \ = QE y Kf y} Ai Veo | 
1.\\.\ SOW oe Wivh, Xeeee 
- | \ | S| Vale ‘ “ ry }} Md ed) 2.98 oye b\ad 
\ | Se /Mee \ HS | \ wt h} 44h WL Wi?) \ \ 
ie No ESR ne Mt ited, PLLA Wie SN 
# a | nae an Mh & Be 
‘ F % \ Ba WS \s i LE ge ES Ee =, 44 tz maN \ | | q 
Ma NWN = OF ie \)\ - 
7 at ae | ef SSS SE ae 
“gt eee, ie SSS i } 
| re OR Wy fo44 zs E- —a = 5s aan - : ' xs 2 
haz i a ce aa HSCS ais 
oe 0 (eS SOREN. a ‘ 
ig A | ‘ 
ee NS or - 
i — ls pe : 
Ae. 
Ah 
\s ee PS 
A i 
ee 
= ry, 
: 
be : 
re 
aa 
ie 
we Po 
(Pas 
a 
iil ee 
eS 
to eer 
i mm a a rm a ma a a 
.l ia = 
| ey : at : ate : t. } if ~ 7 
Pu Se ea ic oo ty Reet gee Se 


ADVERTISER'S WEEKLY 


Novemper 16, 1950 


LIVERPOOL CORPORATION 
TRANSPORT 
SYSTEM 


W. H. SMITH & SON LTD. 
have pleasure in announcing that 
they have been appointed sole 
Contractors to the Liverpool Cor- 
poration for all advertising spaces in 
and upon the vehicles in this great 
city. 

There are 1,025 vehicles in all. 

The normal range of spaces is 


available at reasonable prices. 


Enquiries should be sent, either to: 


SMITH & SON LTD. 


W. H. 


OUTDOOR ADVERTISING DIVISION 


AWDRY HOUSE, KINGSWAY, LONDON, W.C.2 


It should be noted that full sides 


are being rapidly booked up, and 


only limited numbers are now 


available. 


The City of Liverpool is the 
natural trading centre for the 


whole of Merseyside and North 


Wales. 


11 NORTH JOHN STREET 
LIVERPOOL, 2 
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BOLTON CORPORATION 
TRANSPORT 
SYSTEM 


W. H. SMITH & SON LTD. 
also have pleasure in announcing 
that they have been appointed sole 
Contractors to the County Borough 
of Bolton for advertising upon the 
whole of the Council’s fleet, 


amounting to 275 vehicles in all. 


The normal full range of spaces 
both inside and outside are 


available. 


Advertisers will know — that 
Bolton has been consistently one 
of the most prosperous and pro- 
gressive Boroughs in the country. 


The well-kept and up - to - date 


Transport fleet not only serves 


Bolton itself completely, but also 


operates local services to Manchester, 


Blackburn and Bury. 


Applications for space should be made to:— 


W. H. 


OUTDOOR ADVERTISING DIVISION 


AWDRY HOUSE, KINGSWAY, LONDON, W.C.2 


SMITH & SON LTD. 


79 CORPORATION STREET 


MANCHESTER 
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Advertising Case Histories—4 


‘ 4 the shadow of Chffords ; a 


FLERT STREET 


The works of CHARLES AND READ here in 
Chancery Lane are weil-located and _ well- 
equipped to expedite production of printed 
material for use overseas. 

Today fine printing ts vital to export sales 
promotional effort. You need to use photo-litho 
offset for added sparkle and life .. . 


CHARLES AND READ LTD 
hKE2 


SY Chancery Lane, 
2882 


TELEPHONE HOLDORN 


aur, 
A COMPLETE PHOTO-LITHO SERVICE »'™ THE VERY HEART OF LONDON 


er 


“The art of Selling is bound up in 
Advertising where the earning 
and spending power of the 
community provide a_ ready 
market for essential goods.” 


THE 


SUNDERLAND ECHO 


AND 


NORTHERN DAILY MAIL 


WEST HARTLEPOOL 


offer a quick and economical 

means of increasing your sales 

on the busy North-East coast. 
COMBINED CIRCULATION 


112,008 


JAN—JUNE 1950 


LONDON OFFICE: 85, Fleet St. EC 4 
Members of the Audit Burca 


Telephone CENtrai 2845 
of Circulations since 1932 


JHEN = Smiths English 
\ Clocks came to tackle the 
post-war market for electric 
clocks, one of their first prob- 
lems was to find a new slogan 
The slogan they had used before 
the war was no longer suitable, 
and the goodwill it had built up 
for their product had evapor- 
ated 

Plug in to Greenwich Time,” 
before the war, had played a big 
part in helping to introduce elec- 
tric clocks into Britain, and place 
them in thousands of homes, 
offices and factories. It was a 
good slogan. Greenwich time 
suggested utter reliability. Elec- 
tricity, too, was implicity trusted 
power cuts and failures were so 
infrequent as not to matter. Sales 
of Smiths Sectric clocks mounted 
steadily 

After the war there was, in 
evitably, a pause before electric 
clocks could again be put on the 
market, but the delay was unfor- 
tunate, for in 1947 came the fuel 
crisis, followed by frequent power 
cuts 

Whenever these happened, elec- 
tric suffered. and there 
were stories in the Press 
about electric which, be 
cause of the caught 
out in barefaced unt 

Public confidence 
sales dropped; it was only too 
clear that the cherished pre-wiur 
slogan was dead as the dodo 

Eventually power cuts became 
fewer, and it was possible to con 
fresh approach to the 


clocks 
news 
clock 
cuts were 
ith 
was lost, and 


sider a 
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This New Slogan Helped 
Restore Buyer Confidence 


| 


market This had to perform a 
difficult task—-to avoid the tricky 
question of electricity supply, and 
to restore confidence in the pro 
duct 

There were conferences be 
tween the advertising and sales 
staffs of Smiths English Clocks 
and their agents, Scientific Pub 
licity. From one of these confer 
ences came the suggestion to 
adopt a light-hearted approach 
featuring a ghost talking to his 


Electricity cuts upset the apple- 
cart for Smiths Electric Clocks’ 
“Plug in to Greenwich Time” 
campaign. But Scientific Pub- 
licity helped to produce a new 
slogan which has had the 
desired effect on sales 


great-grand-children, 
effect 


I did 


saying, in 
“Are you still doing what 
winding up clocks?” 

The slogan adopted, “What, 
still winding?”, appeared to 
achieve three things good 
humour, a reference to modernity 
and the suggestion that 
clocks are superior 
directly disparaging 
movement type 

Nicholas Bentley was chosen to 
produce the series of humorous 
drawings which are now famous 
He studied the period—not so 
very long ago— when all clocks 
had to be wound. so that the 
atmosphere and dress of that 

period could be 


electric 
without 
the lever 


bn 
~ 


be. 


question 


nfidence in the product 


What! 
Still 
} = Winding? 
AMITHS, SECTRIC 


— 


faithfully depicted 
The copy was 
ways short 
always opened with 
a reference to the 
disparity between 
the days when 
clocks were wound 
and to-day. It also 
tied in with § the 
drawing—thus, for 
an office scene it 
said: “Just as type 
writing has taken 
the place of hand 
writing ", and 
with a picture 
showing a police 
Staton “The sight 
of a bobby winding 
a clock might glad 
den the heart of 
any cracksman, for 
his ‘sleuthing’ is 
likely to be equally 
old fashioned 
Halftone illus 
trations were used 
where possible, and 


(Continued on 
page 74) 


electricity 
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colours for artists and designers 


OE Winsor & Newton 


Winsor & Newton Ltd London England 
Winsor & Newton Inc New York City USA 
Winsor & Newton (Pty) Ltd Sydney Australia 
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ADVEKTISER’S WEEKLY 


When Humour Gilds The 


Pill Of Fact 


I have great faith in humour in advertising, but it is 

a dangerous weapon in any but expert hands, says 

CHARLES J. STANLEY, of Stanley Publicity Ltd. 

Below are extracts from a recent address given by 
him to the Publicity Club of Sheffield. 


OOD humour has a uni- 
versalappeal. It can ren- 
der the dullest facts palat- 
able and give to advertising a 
prominence and distinction not 
attainable by other means. Yet it 
is 4 curious fact that those 
eminent authorities, who write 
with such conviction on almost 
every detail in the field of adver 
tising, are inclined to draw their 
mecks in, with an audible creak 
when humorous advertising 
comes under discussion They 
will grudgingly admit that 
humour is good where it pays 
and bad where wt doesn't, which 
1 feel is a fair enough pronounce 
ment, all things considered, for 
humour is in the same category 
As taste, and its variations and 
permutations are infinite 
So rather than attempt a defi 
mition of humour let us assume 
Rhat humour in advertising em 
braces every attempt by an adver 


user or agent to depart from the 
straight material, with the object 
of adding entertainments to de 
scriptive, or instructive, matter or 
illustration, and by so doing to 
gild the pill of fact 

I have great faith in humorous 
advertising, but more often than 
not, would reject it without a 
thought in cases where it left che 
slightest doubt as to its value. at 
is SO easy for humour to get out 
of control; it is a dangerous 
weapon in any but expert hands 
The fatal bau of “Anything for a 
laugh,” so quickly swallowed by 
inexpert copywriters and artists, 
and sometimes even by account 
planners, as a desperate throw to 
avoid the commonplace, should 
be discouraged with the utmost 
vigour 

1 could point out, with ex 
amples, many ingenious uses of 
humour in advertising, but will 
confine myself to one or two ex 
cellent campaigns which illustrate 


C. J. Stanley 


many of the points 1 wish to 
make 

Firstly, there is the popular 
Desoutter advertising which is 
built round a most distinctive ad- 
vertising figure, humorous in him- 
self, the managing director, with 
his marvellous handlebar mous- 
tache, his morning suit and his 
benign expression. To this figure 
1s now linked the acrobatic “little 
horses” so well suggesting the 
low horse-power tools. The in- 
genuity with which both illustra- 
tion and copy are shaped to a 
single point is obvious. There is 
a Lewis Carroll flavour about 
these advertisements that makes 
them most readable and most 
eyeable and how it keeps the 
name Desoutter in the mind of the 
potential buyer 

I was talking about humorous 
advertising to am engineer, and 
he gave his opinion that it was 
not the best thing to use for 
technical announcements He 
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said: “I saw a Desoutter adver- 
usement the other day and it 
struck me as just plain silly; Now 
what I like to see is the sort of 
advertisement that gives me the 
information that I want as an 
engineer, like the one I saw for 
somebody-or-other’s tools in the 
same journal.” I[ asked him 
whose tools they were and 
he couldn't remember! That 
seemed to clinch the argument 
from my point of view 

Notice, particularly, in the 
Desoutter advertising, how, 
although the company is always 
poking mild fun at itself, the 
whole advertisement is clean and 
dignified. This points a golden 
rule that, when using humour, 
layout, illustration, type-setting 
and general finish should be im 
peccable in quality. I have seen 
many good humorous ideas 
ruined by third-rate layouts and 
production 

Notice, too, that the copy is of 
a very high standard, that it has 
a deliberate sense of being slightly 
pompous and slightly learned 
but, on analysis, every word is 
simple and understandable by 
almost anyone who can read 
This serves to illustrate another 
point that the suggestion of 
superior writing may be given 
without recourse to obscure or 
Latin words 

A different type of humorous 
advertising is that for Rose's Lime 
Juice 

In these advertisements humour 
is adopted as a cloak, to cover 


All 


who 


are about to PLAN 


. . their next advertising campaign realise that 
every £ spent in advertising must pull its weight. 
The only question is: Will the media used prove 
of economic value to the advertiser? 


Moder Transport 


circulates amongst those 


who are concerned with or are actively engaged in 
all forms of transport, and is read predominantly 
by those who have the authority to purchase plant, 


materials and services. 


Modern Tra 


port 


has a world-wide circula- 


tion. Can you afford to disregard it? 


Write for 


rate card and specimen 


copy to the 


Advertisement Manager, MODERN TRANSPORT, 


Norman H 
Temple Bar 6371/73. 


ise, 105/109, Strand, W.C.2. Telephone 
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ADVERTISER'S WEEKLY 


BRITAIN’S KEY 
INDUSTRIES 


The industries pie Losicnted by the 
journal, pe from this Office are 


Ghtiactive ry 3 key position, 
they occupy = An well being 


The te. gg 
A journal of Railway Management 
Engincering Operation ane patons 
News. Single copies 1s 
Prepaid Annual Subscri aan £3 108 
Dic et Reliway Traction 
A monthly review of 
ie velopments ia 
desian and diesel railway waction 
operation Single copies 25 
Prepaid Annual Subwription 245 
Shipbuilding and Shipping Record 
A journal of Shipbuilding, Marine 
Engineering, Docks, Harbours and 
Shipping Single copie 
Prepaid Annual Sub» 
Power and Works Ea ring 
A practical journal for Plant Owners 
i ngincers, and Works Managers 
Single oop s 2s 
Prepaid Annual Subscription 245 
New Commenwent 
neorporatng 


world-wide 
diesel - engine 


can Fagineering 

A practical journal for Colliery 
Managers and Engineers. anc manu 
facturers Fa: ~ an 

Single copies 
Prepaid Annual Subscr toda a4 
Coke and Gas 
A technkal journal “ae aling with the 


ke ovens and gas 
spies J« 
4nnual Subscription 245 
A journal devoted to the progress of 
applied Chemistry and Engineering 
Sinale copies 2 
Prepaid Annual Subscription 24+ 
Rullding 
A practic journal devoted w 
Architect amd Building Practi e 
Single coptes 2s 
Prepaid Annual Subscription 245 
journal, authoritatively 
supertly Wlhustrated, dealing 
growth, marketing and use 
“tin all its forme 
Single coples 
Anewal Subwription 245 


with the 
of w 


Prepaid 
Pood 

journal devoted to the manufac 

packing and marketing of pri 

cessed foodstuffs, and of the wtmest 

to firms supp ying equ ipmen! 

tials for the food inddstry 


journal devoted two the 
aspects of Hydro 
Dev clopmen Published 
momnty 
Prepard 
The Railway Magarine 
popular magazine omaining 
iiustrated articles on Railways and 
L ocomotives Published moothly 
Single copies 2+ 
Prepaid Annual Subwcription 265 


TOTHILL PRESS LIMITED 
MS, TOTHILE ST.. LONDON, s.w.t 


dtm Sue ri pio ‘ 


74 


fPeeere2eeoeoees| 


gives complete coverage t 


“Observer” Buildings ! 
Bridge St.. Walsall 
= eee ee ee ee oe 


=| 


(NEWS) 
OPSA DATA 


CHANGE OF RATES 


For the 6 months beginning 
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the two Arabic weeklies will be 
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It is regretted that insertions to 
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Humour Gilds the Pull—( continued) 


what might have seemed a slightly 
objectionable selling point: the 
that Rose's Lime Juice will 
out a man’s alcoholic 
How else could you 
without humour? 
Certainly not on patent medicine 
lines A confirmed drunkard 
writes etc., or “Drink more 
and get away with n't” When 
one thinks of it, this iS Quite an 
amazing that lends 
adr thers light 


rather precious treatment 


tact 
cancel 
excesses! 


approach this 


campaign 
tseil rably 
Good humour too, IS a 

The 
poster 


perfection 


name 
neal 
exem 


I do 


remembpr. *! 
catch-phrase on the 
plifies this to 
nol propose to n adver 
tisers My Goodness,” my 
mind is full of exan | would 
be prepared to wager that you 
could remember far more names 
of advertisers humor 
ous for any 
other 

{t sometimes happens that the 
agent ts faced with the unpleasant 
duty of bad news. 
A price increase a 
of product 
enforced 
time 


ention 
bul 


nle 
pies 


tnrougn a 
association than 


reason 


disseminating 
scarcity 
perhaps ‘ts 
discontinuation for a 
ind | find that a light, 
good-natured kick in the pants 
is far more soothing in. these 
no-nonsense 
ms to convey 
that the manu 
wough to lighten 
the burden, and to take his own 
troubles with a sm 


circumstances than a 
hammer blow. i 
the impression 


facturer cares ¢ 


esults of a 
this kind are 


The psycholog'ca 
character built-up of 
far ey 

I would also sug 
humour 


gest that a little 
forms an admirable 
digestive in cases where somewhat 
ponderous facts have to be 

not of 
Way as te 
belittle the value of 


but with the 


innounced course, 
oscure WwW 
the facts 


ibtlety and 


m such a 


greatest s 
lightness of touch 
Having agreed t 


ts uses t must 


hat humour has 
also be 


in sever 


recog 
nised that al cases, 
s optional, It may permissibly 
be used for the advertising of 
nodities which add to the 
pleasure of life ch things ?s 
luaury lines in food 
motor car ad motor 
bicycles n atl their 
Then f course, 
aigns 
to say that 
attention 
commo- 
ther, and 
with good 


its use 


com 


sports goods 


drink 


CSSOries 
or 
think it is Safe 


en used to dra 


ind | 
thas b 
to ev one 


dities, at some time 
n some 
effect 
But the pitfalls 
Firstly, | would 
who wants hu 


way r othe 


any 
" the client 
dvertising 
ibility for 

ind w kes being 
funny in his ow 1 have 
had me difficu trying to 
ent’s into con 

it offend 
fissuading 
ur in the 
ever h ad 
mainten 
ampaign 


respective o s 


his purpose 


Ss humou 
ing the 


chents 


chent 

fy 

than | 

n actual evolu } 


ance 1 hum 


wrong place 


May heaven defend you from the 
man who wants to be funny and 
doesn't know how! 

One other ever-present possi 
bility is the danger of the double 
meaning Any censor must 
assume, his own protection 
that the public mind is a 
scavenger, and must toothcomb 
his copy for hidden garbage 

Pitfall number three is the 
danger of founding a campaign 
on a single idea Humour is 
extremely difficult to maintain on 
a high level and it is invariably 
judged on the best of a series 

Any idea should be capable of 
almost infinite variations if it is 
to serve as the basis of scheme 
for i has happened that humor 
ous campaigns have 
much interest from the public 
that advertisers were virtually 
compelled to carry on with one 
basic idea for years and years 
and how difficult that 
unless the idea is 
elastic 

Each humorous campaign 
requires just as much examination 
of the market. the product and 
goal of the advertising as does 
any account of a highly technical 
and utterly tral sht nature 
but it calls for a great deal more 
ingenuity in its preparation, for 
all the time, in some way or 
other, humour mus! put over 
hard facts if it is to succeed 

The great thing to 
any suggestion of 
and believe me, a 
ness in 
give an 
Any 
class, 


of the 


for 


elicited so 


becomes 
sufficiently 


avoid is 
Cheapness* 
little 
this direction 
advertiser a bad name 
humour, addressed to any 
should enhance the prestige 
advertiser 


NEW SLOGAN 


(Continued from page 70) 


where a line block might have 
been expected, quarter tones were 
used to retain faithfulness of 
reproduction 

The scheme lasted 
year. from September 1948, lift 
ing for the Christmas season, to 
admit a special campaign, and re 
suming afterwards 

Newspapers and magazines (ex- 
cept for bus backs in London) 
were exclusively used. and the 
widest possible net was thrown 
Insertions were about once a 
month in each journal, the most 
that could be obtained in those 
days. The product could be used 
in almost any home or place of 
work, and its price was not such 
as to exclude any major section 
of the public 

It was several months before 
the effect of the new slogan and 
line of approach could be reliably 
estimated, but before the end of 
the vear the sales graph had 
taken a turn for the better, and 
the company felt justified in run 
ning another campaign for 1949 
SO. Now the 1950-51 campaign 
“Look for the Cerise Ring” has 
started, and has just about 
reached its pre-Christmas peak 
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In keeping with the world-wide character of its coverage and readership, this 


outstandingly successful journal for the progressive farmer and agricultural 


engincer will in future be known by the more general title of ‘Farm Mechanization.’ 
Its contents, editorial policy and its service to readers and advertisers are 
unchanged and its format and advertising rates remain unaltered. But its 


circulation and influence will continue to grow... 
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COMPLETE COVERAGE OF AGRICULTURAL AND 
INDUSTRIAL WALES 


WELSH WEEKLY 
NEWSPAPERS 


1 bik SERVICE 


of Multilith and Rotapriat Bown are are 
cand (2) consistent bigh @ 
ne 


Over 60 years of service to the engineering 
industry 


MECHANICAL WORLD 


AND ENGINEERING RECORD 


— with an impressive list 
of subscribers and advertisers 
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NEW BOOKS REVIEWED 


The Law And 
Ethics Of 
Advertising 


The Law of Advertising, by WI 


Leaper, Rarrister-at-Law. (Butterworth & 
c Zia by post Is. Id extra.) 
To justify the confidence which 


advertisers and publishers place 
in him or his firm as their inter 
mediary, the advertising agent 
owes it to both parties to see that 
nothing is done which could give 
rise to possible litigation or 
breach of the law 

And in this be-regulated and 
ordered age, the advertising man 
can no longer rely on his general 
apprenticeship to his trade to give 
him the knowledge of the law of 
advertising which he requires. 
He needs a book to which he can 
refer, a comprehensive book, one 
which he can study and one which 
iS written in language he can 


understand. 
Such is The Law of Advertising, 
by W. J. Leaper, Barrister at 


Law, who is known to many as 
the assistant general secretary of 
the Advertising Association 

His book has all the authority 


of the legal text book, with the 
tables of cases, ti tables of 
statutes, the careful indexing and 
the methodical arrangement of its 
subject matter. But it is some- 


thing more than that, for Mr 
Leaper sets out at all costs to 
make it a comprehensive refer- 
ence book. 

It is all here—the law of con- 
tract, the law of agency (under 
which advertising agents are not 
generally agents but principals) 
the law of defamation, the statute 
law of copyright, patents, designs 
and trade marks If in these 
chapters and the chapter on the 
Sale of Goods Act and the Hire 
Purchase Act there is some ten- 


dency for Mr Leaper to string 
together, one after the other, 
statements of case and statute 


law without digressing to dis- 
course on their application to the 
day-to-day work of the advertis- 
ing profession, it is because he 


can assign only half 

to the general law 
The second half of this 334 

page volume is de ed to the 


f the book 


law laid down in Statutes and 
Statutory Instruments relating 
directly to advert g practice 


and sets out the cod 
practice which have 


s of ethical 
en adopted 


by various trade and professional 
organisations conce d with ad 
vertising. The bach ind to the 
establishment of voluntary 
ethical principles be found 
in a chapter whic es outline 
details of the ga stions con 
cerned and the ethods of 
operating their code 

It is invaluable the reader 


that these self-imposed codes «f 


practice should be included. Here 
in one volume are the laws and 
ethics of advertising. For instance 
the legal requirements of the 
Pharmacy and Medicines Act 
are set out on the one hand and 
three codes of standards in rela- 
tion to the advertising of medi 
cines and treatments on the other 

Those concerned with outdoor 
advertising will find all the Regu- 
lations controlling outdoor pub 
licity which have been made 
under the Town and Country 
Planning Act 1947. They should 
turn straight to the explanatory 
memorandum which gives a more 


Reviewed by 
ERNEST GODBOLD 


A.LP.A., Barrister-at-Law 


than adequate general indication 
of what the Regulations provide 

The reader interested in food 
advertising and labelling is not 
so fortunate. He will find the 
text of the Labelling of Food 
Order, 1950, but for full en 
lightenment he is referred to the 
report published by the Ministry 
of Food, entitled the Advertising. 
Labelling and Composition of 
Food, without which it is difficult 
to appreciate the extent to which 
the law and special requirements 
as to food labels are applicable 
to advertisements. 

The special requirements which 
apply if claims are made regard- 
ing vitamin and mineral contents 
in food or drink apply equally 
to advertisements as to labels, 
and in this connection the sug- 
gested code of practice to be fol- 
lowed in framing labels or ad- 
vertisements claiming the presence 
of vitamins or minerals has been 
reproduced. 

The general requirements 
affecting food labels are neces- 
sarily very technical and refer- 
ence should be made to the Pre- 


Packed Food (Weights § and 
Measures: Marking) Order 1950 
S.I. No. 1125, made too late for 


incorporation in the book 

Many Acts of Parliament con- 
tain provisions that either pro- 
hibit or regulate advertising. In 


addition there are various other 
regulations that the advertiser 
must heed Their requirements 


are all set out most fully. Especi- 
ally clear is Mr. Leaper's treat- 
ment of the requirements of the 
Pharmacy and Medicines Act 
1941. He goes on to draw atten- 
tion to the law affecting adver 
tisements relating to the adoption 
of children, the reproduction of 
bank notes, coin, telegrams and 
postage stamps, betting and lot 
teries, lost or stolen property and 


money lending—contained in a 
wide range of statutory enact- 
ments. 
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FORTHE PRINCIPAL... 
A SURE MEANS TO GREATER OUTPUT - 
FASTER WORK- BETTER CONCENTRATION. 


’% Emidicta 


THE ELECTRONIC DICTATION MACHINE WHICH OUTDATES ALL 
PAST ACHIEVEMENTS IN THE FIELD OF RECORDED DICTATION. 
The EMIDICTA is produced by E.M.1., the great electronic engineering organisation which 
comprises “His Master's Voice’’, Marconiphone and Columbia— 

past-masters in the art of recording and sound reproduction. 


LESS FATIGUE-LES LATE’ ONLY THE “EMIDICTA’’ COMBINES 


ALL THESE FEATURES 
—ASHREWD STEP TOWARDS = 


GREATER EXECU IVE " é %* A dual purpose machine which records and repro- 
a 7 duces * Reproduction through inbuilt loudspeaker or by 
RESPONSIBILITIES. = sian { ‘phones *& The “EMIDICTA” records clectro-magnetic- 
ally on thin magnetised paper discs called Emidiscs. These 
Emidiscs are unique in that if desired they can be folded 
and mailed like an ordinary letter without the slightest 
injury to the recording ® Dises can be used over and over 
again * No “shaving.” Dictation erased magnetically 
in a few seconds ® Quick dictation can be slowed down 
in transcription ® Corrections by “over-speaking” on 
previous text * Full 6 minutes’ dictation period (800 to 
1,000 words) ® Illuminated cueing scale gives at-a-glance 
location of recording matter ® Hand or desk microphones 
to suit all office conditions ® Facilities for remote 
recording ® “Easy-wheel” stand with storage space 


FOR THE SECRETARY iy 
ORK 


MAY WE ARRANGE A 
DEMONSTRATION FOR 
YOU-—-IN YOUR OWN 
OFFICE IF YOU 
PREFER IT 


Telephone or write: 


M.I. SALES & SERVICE CTD. (“EMIDICTA” DIVISION) DEPT.1 
363—367 OXFORD STREET NDON, W.1I. TELEPHONES. MAYFAIR 8597, GROSVENOR 7127/8 


M3. 
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The two minds of Mrs. Everyman 


We don’t have to dabble with the psycho-analysts in the dark pool of the subconscious to find practical evidence 
that Mrs. Everyman has Two Minds. 


She says she rarely reads advertisements or looks at posters—-and we are inclined to believe her. 
her pantry proves the overwhelming influence of advertising on her purchases. She doesn’t 
advertisements consciously—she only has to see them subconsciously. Like 


Yet one peep into 
have to look at 
a camera, her eye records a picture 
which is stored, without her knowledge or consent, in the archives of her subconscious mind—to be recalled and re- 
labelled * intuition’ when she decides to buy a packet of so-and-so— just to see what it’s really like’! 

This subconscious mind is in its most receptive state in the open air. The undistracted eye readily absorbs impres- 
sions. That is how posters have created unshakable brand loyalty far beyond the realms of ‘reasons why’ for 
product names which are now household words. 


The poster needs no apologies because its effectiveness is largely immeasurable. But the most detailed independent 
investigation of this medium has been carried out in the Mills & Rockleys Region. 


If your sales plans embrace this area, or you are considering the 
merits of a poster campaign, however large or small, a chat with The MILLS & ROCKLEYS REGION 
Mills & Rockleys’ representative is a recommended next step 
as DONCAST 
s \ GLOUCESTER 
yy HULL 
4 IPSWICH 
LEICESTER 
LUTON 


MANSFIELD 


Planned Poster Advertising ( ‘a 


TET ORCUAT 
TAUNTON 
WORCESTER 


DID YOU KNOW? 


MILLS & ROCKLEYS LI} > 21 QUEENS ROAD * COVENTRY Vou can reach nearly 2,008,088 families through 
poster advertising in the Mills & Rockleys 
Region, which stretches from Ipswich to 
Evesham, from Pontefract to Paignton. 
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OUTDOOR ADVERTISING 


This Should Be The Campaign Plan For 
Outdoor Publicity 


By A BARRISTER-AT-LAW 


The industry should seek from the Ministry of Town and Country Planning, first, an 
extension of the “period of grace” and, secondly, the appointment of an independent 
tribunal to hear appeals under the Control of Advertisements Regulations. 


HE outdoor publicity in- 
dustry is faced first with 
chaos and then with a 
grave peril that its scope of 
service to advertisers may be 
drastically curtailed 
This is no exaggeration. On 
August | 1951 all existing adver- 
tisements, including all sites 
for the display of advertisements, 
will automatically fall within the 
scope of the Control of Advertise- 
ments Regulations of 1948. By 
existing” advertisements s 
meant advertisements which were 
being displayed on January 
1947 
After August | 1951, notice 
may be served on the person 
responsible for displaying any ot 
these existing advertisements, 
requiring him to apply to the 
planning authority for 
express consent” for the continu 
ation of the display of the adver 
tisement 
Judging by the attitude of the 
municipal authorities all the out 
door interests can expect nothing 
less than an avalanche of these 
notices The Association uf 
Municipal Corporations has 
already sent a deputation to the 
Ministry of Town and Country 
Planning and from the reports of 
that interview jt is clear that the 
local authorities are determined 
to wage the fiercest possible war 
on the display of advertisements 
on gable ends and flank walls 


Attitude Of The 

Planners 

The address given by Mr. R. H 
McCall, Town Clerk of Win- 
chester at the recent Town 
Planning Institute's summer 
school in Nottingham University 
revealed the extreme disaffection 
now prevailing among local 
government officials, and, accord 
ing to the newspaper reports of 
the address, over four hundred 
“planning officials” testified that 
“they agreed with nearly every 
thing Mr. McCall had said.” 

If local officials maintain thew 
present attitude, then it is certain 
that most of the present display 
sites are in jeopardy 

The pattern of 


- 


local 


events after 


August |. therefore 
seen without any 
With something 
unanimity the local planning 
authorities will serve notices 
requiring application for express 
consent for the continuance of 
displayed advertisements within 
a specified time How much 
notice is required js not definitely 
stipulated by the Regulations, 
but it must not be less than 28 
days. The recipient will, within 
the specified period, have to 
prepare his application, perhaps 
with plans. If he has dozens o! 
poster sites——as he may well have 
scattcred in different parts of 
intry, his difficulties can 
Ye imagined 
d. it iS Not going too far 
to say that the position for the 
larger firms of poster contractors 
if served with large numbers of 
notices. will be impossible 
Eventually the application will 


can be fore 
great effort 
approaching 


the local planning authority 
fail 10 give their decision within 
two months, the applicant may 
appeal to the Minister by 
giving notice in writing within 
one month TA Minister is 
not bound to hear parties if 
he is satisfied that he is sufh 
ciently informed to decide the 
appeal. The Minister's decision 
on an appeal is final 
The position with regard to 
appeals is wholly unsatisfactory 
and in any serious consideration 
of the future it 1s submitted that 
attempts should be made to 
formulate proposals whereby the 
Minister's decision is no longer 
final 
The outdoor publicity industry 
is therefore confronted with two 
distinct problems: (1) how to 
overcome the difficulties which 
they can reasonably expect after 
August 1, and (2) how to persuade 
the Minister to surrender his 


Se 


The writer of this article contends that: 


1. As a short-term policy the outdoor publicity industry 
should press for the extension of the ‘‘period of grace”, if 
necessary on a ‘‘staggering” basis. 

As a long-term policy, it should request that appeals 
should be heard by an independent tribunal instead of the 


Minister. 


He condemns the present system of appeals and hearings on 


the following grounds: 


(a) Possible bias of the Minister and his Department. 


(b) The Minister’s right to decide without 


parties. 


hearing the 


(c) One official hearing evidence and another making the 


decision. 


(d) Non-publication of reports. 
(e) Non-publication of instructions by the Minister. 
(f) Insufficient information as to the reasons for a decision. 


be considered and the authority 
may consent to the continuance 
of the advertisement, or it may 
grant a conditional consent, or 
refuse altogether. The contractor 
then, if he so wishes, can take the 
matter to appeal The position 
as to appeals is as follows 
Where an application has 
heen refused or granted subiect 
to conditions other than the 


standard conditions, or where 


position as final arbiter, and in 
his place set up some other final 
appeal authority Ihe two 
problems must be considered 
apart 

The only sensible thing to do 
in the face of the threatened 
impasse next August is to suggest 
to the Minister that the “period 
of grace” of sdvertise 
ments should be extended, prefer 
ably for a further two years. The 


crxmtiing 


prospects, it might be said, are not 
good. Has not Lord Mottistone 
written to The Times suggesting 
that the period of grace should be 
“anticipated” so that “Trafalgar 
Square, the surrounds of 
Paul's Cathedral and 
approaches to the Tower 
London” could be rid of what he 
calls their advertising décor 
before May 3? His lordship is 
taking it for granted that as soon 
as August | arrives, advertising 
will be removed from these and 
other centres 


An Excellent 
Case 


Disregarding Lord Mottistone 
the advertising industry has in 
excellent case to put before the 
Minister if it concentrates on ask 
ing for an extension of the period 
of gracey He will understand 
that not only will the industry be 
in @ State of chaos, but his own 
Department will not be able to 
deal with the multitude of appeals 
that will be forthcoming. In the 
interests of the Department itself 
an extension will be desirable 
Even if a further two years’ grace 
cannot be given to the whole of 
the industry, then some method 
of “staggering” could be sug 
gested; thus it could be put 
forward as 4 practical proposal 
that the date for country areas 
should be postponed for six 
months, borough areas for twelve 
months, and county borough and 
city areas for two years This 
concession would at least avoid 
the congestion which would 
prevent detailed and full con 
sideration being given to each site 
or advertisement challenged 

The problem) of appeals, of 
rather to whom the appeals 
should be made. is more difficult 
but the finding of a satisfactory 
solution is far more important 
than adjusting the period of grace 

Business men like other 
members of the community, do 
not normally pay attention to 
legal matters until they are in 
trouble with the law, and then 
very often it is too late! There 

(Continued on page 4&1) 
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soma genag wadtirs 


p oF OMNIBUS COMPANIES 


r 
| 
' 


We have produced this comprehen- 
sive brochure giving facts and figures 
with maps of the Omnibus Companies 
we represent. If you have not received 


a copy please write to the Advertising 
Department 


THE B.E.T. FEDERATION LTD. 


88, KINGSWAY, LONDON, W.C.2. TELEPHONE: HOLBORN 7888 
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OQUTOOOR ADVERTISING 


THIS SHOULD BE THE CAMPAIGN PLAN 


FOR OUTDOOR PUBLICITY 


(Continued from page 79) 


fore, it is not surprising that the 
poster industry, as well as adver- 
tisers generally, find themselves 
in a position from which they 
may find it extremely difficult to 
extricate themselves. 

In a sentence, their problem 
is: they have to accept as final 
the decisions of a department 
which has itself set ihe limitations 
upon their activities. 


The Right 
of Appeal 


When two parties find them- 
selves in dispute, they can usually 
go to a third party for a settle- 
ment. Thus, if an advertiser has 
a serious quarrel with his adver- 
tising agent or with a publisher, 
he can take it to a judge who 
will hear the evidence, sort out 
the facts and, applying the law, 
give his decision. If either party 
is not satisfied with the findings 
of the court, the dissatisfied one 
can appeal to a higher court 
The kernel of this procedure is 
that the judge or judges who hear 
the case are completely impartial 
and will apply the law without 
fear or without favour. The 
justice that is available to the 
disputants is beyond suspicion. 

The position of the poster con- 
tractors js very different. If they 
are refused consent to use a 
poster site by the local planning 
authority to whom they must 
apply, they have no power to 
appeal to the courts and to the 
impartialty of British justice 
they must appeal to the Minister 
of Town and Country Planning, 
whose department has compiled 
the regulations from which the 
local planning authority has 
derived its powers. The Minister, 
im such circumstances, cannot be 
impartial. The very purpose of 
his regulations is to carry out a 
certain policy which is in conflict 
with the interests of the poster 
contractors The Minister is 
really an interested party to the 
dispute. 

This was not the case before 
the passing of the Town and 
Country Planning Act, 1947 
By Section 47 of the 1932 Act, 
an appeal from a “challenge” by 
a local authority was heard by a 
court of summary jurisdiction and 
was subject to the right of any 


party aggrieved by that decision 

to appeal to Quarter Sessions. 
This right to appeal to an 
independent court has now been 
taken from the poster industry, 
and jt is important to emphasise 
that this right has been taken 
away without the express consent 
of Parliament The subject of 
appeals for this part of the Act 
is to be found in Section 31 
which st.'cs: 
“ regulations made for 


the purposes of this section 
may ovide that any appeal 
from the decision of the local 
planning authority on an appli 
cation for their consent under 
the regulations shall be to an 
independent tribunal consti 
tuted in accordance with the 


regulations instead of to the 

Minister. 

This section clearly envisages 
the strong possibility of appeals 
being heard by independent 
tribunals, and not by the Minister 
himself Parliament gave the 
necessary permission for their 
creation and functioning 

The long-term policy which the 
outdoor publicity interests might 
well adopt therefore is nothing 
less than to urge that independent 
tribunals should be created to 
hear appeals affecting advertising 
interests. It is most undesirable 
that there should be a reversion 
to the old position of permitting 
local magistrates to adjudicate in 
these matters. The very fact that 
Mr. MacCall advocates the hear- 
ing of the appeals by the local 
bench s sufficient reason for the 
advert: ng interests being wary 


Objections to 
Present Procedure 


The real solution is an inde 
pendent tribunal, neither under 
the influence of the Minister, nor 
Possessing the prejudices of local 
magistrates 

These are some of the 
objections to the present pro 
cedure in which the final appeal 
is made to the Minister 

1. Possible bias of the Minister 
and his department. Here one 
cannot do better than quote the 
Report of the Committee on 
Ministers’ Powers (Cmd. 4060) 

*We think that in any case in 
which the Minister's department 


would naturally approach the 
issue to be determined with a 
desire that the decision should 
go one way rather than another 
the Minister should be regarded 
as having an interest in the cause 
Parliament would do well in such 
a case to provide that the 
Minister himself should not be 
the judge, but that the case should 
be decided by an independent 
tribunal 

’ We are of opinion that 
Parliament should be chary of 
imposing on Ministers the un 
grateful task of giving judicial 
decisions in matters in which their 
very zeal for the public service 
can scarcely fail to bias them 
unconsciously.” 

2. The Minister's right to 
decide the appeal without hear 
ing the parties, if he is satisfied 
that he is sufficiently informed 
to decide the appeal, should oc 
revoked, on the ground that it 
conflicts with natura! justice. No 
party ought to be refused without 
a hearing. and the Minister should 
not possess the power of declar 
ing that he is “sufficiently 
informed,” if one of the dispu 
tants desires a hearing 


Evidence 
Should Be Heard 


3. That departmental decisions, 
when the hearing is conducted y 
one official and the actual decis 
sion is made by the Minister (or 


another official), as in the pro 
cedure laid down for defining 
areas of special control, violate 


the right of the litigant to have 
his case decided by the one who 
has heard the evidence 

4. That the Minister (or official 
who does make the decision) does 
so on the confidential documents 
of the first official who hears the 
evidence; such documents should 
be available to the parties. This 
subject was dealt with very fully 
by the committee on Ministers’ 


ADVERTISER'S WEEKLY 


Powers, and their general conclu- 
sion is as follows 

“On balance [we] have come to 
the conclusion that publication 
is right. By that we do not mean 
that the expense of printing a long 
report should in every case be 
incurred, but that in all cases the 
report of the inspector should be 
made available to the parties 
concerned and to the Press, and 
in important cases should be 
officially published by the depart- 
ment responsible for the inquiry.” 


Policy Is 
A Mystery 


5S. That under the present 
system no one knows the policy 
of the department; it is not known 
if instructions are given to the 
officials on matters of policy; if 
such instructions are given, the 
industry should be informed, so 
that its members can conform to 
the policy laid down 

6. That the information as to 
the reasons for any given decision 
is too scanty to be of real value 
Parties to proceedings will be 
better satisfied if they are told in 
detail the basis of the decisions 
affecting them 

These six objections to the pre 
sent system of deciding appeals 
and hearings are weighty, and 
should prevail, if reasoned argu 
ment is still a factor in depart 
mental administration 

An alternative tribunai, con 
sisting of an experienced lawyer 
as chairman, with two assessors 
to sit with him, would at least 
convince the outdoor industry 
that it would receive justice. 

But to undertake the task of 
persuading the Minister of Town 
and Country Planning that it is a 
desirable step is another matter 
Nevertheless, it is the only policy 
really open to the industry and, 
for the sake of the own future, 
the utmost should be done to see 
that it prevails 


AN A.1l SITE ON Al 


One of the best sites on the 
Great North Road has been pro- 


duced by the conversion of a bill- 
posting hoarding at Ferryhill, Co 


Durham, into a bulletin board. 
The job was done by David Allen 
& Sons Ltd. for their clients, 
Regent Petroleum 
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Transport advertising in terms of 
hard cash 


The initial outlay on “ material ”— 
posters, structures, signwriting— 
for a transport advertising cam- 
paign is usually a bigger item than 
the first year’s space rentals, 
knocking the bottom out of a 
fixed annual appropriation 


Unavoidable though this may be 
with complicated spaces and di- 
verse localities to cover, it need 
not worry you. We can quote you 
comprehensive rates to cover the 
provision and production of the 
advertisements, erection, space 
rental inspection and maintenance 

financing the initial costs and 
spreading them over the period of 
the contract. 


This reduces the problem to its 
simplest financial terms, and is 
just one more illustration of the 
advantage of dealing with a special- 
ist transport advertising service 
that Is in every sense complete and 
co-ordinated. Q.E.D., in fact, on 
the subject of L.S.D 


MASONS 


a comprehensive transport advertising service 


FRANK MASON & CO LTD. 33, NORFOLK STREET, STRAND, LONDON, W.C 2 Phone: Temple Bar 2044 
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OUTDOOR ADVERTISING 


NATIONAL campaign em- 

bodying I6-sheet posters is 
now being placed for the Nestlé 
Co. by Willing’s Poster Advertis- 
ing Co. Period is $2 weeks from 
November 1 The campaign 
will augment the solus board 
showing which Nestlé’s have re- 
tained for many years. Plans are 


ry 
Nestlés Milk 


builds a picture | 
RICHEST IN. CREAM 


being prepared for changes of 
copy al seasonal intervals to ad 
vertise the range of “Nestlé’s 
Good Things.” One of the new 
designs is reproduced here 


. . * 


Me THERM and the words 
a By gas!” are in bright red 
Day-Glo on a black background 
in the new Gas Council poster, 
which was designed and produced 
by the Council's publicity depart 
ment and printed by A. H. Clarke 
& Co. (Ealing) Ltd 

The word “good” at the foot 
is in a standard yellow paint and 
provides an effective contrast 


4 ear avy oreeet 
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ORQUAY, venue of the pre 

sent 40-nation conference on 
world trade and tariffs, has 
adopted 4 second slogan, The 
International Resort,” in addition 
to the well-known “Queen of the 
English Riviera.” A poster (sec 
illustration) with a continental 
appeal to tie in with this new 
slogan has been produced by the 
town's publicity department 

° * * 


“NRUSADER 


pany s 


Insurance Com 
crown poster is in 
tended primarily for display by 
motor cycle dealers who act as 
agents for the company. It was 
designed by the Crusader publi 


city department and silk-screened 
by Display Craft Ltd 


THE WOOD AND 
THE TREES 


A Blackpool! trader's advertis 
ing company appealed against 
the Corporation's refusal to allow 
him to put up two floodlit signs 

At the hearing, the Corpora 
tion's solicitor asked: “Don't you 
think these signs would be a 
distraction to motorists?” 

Replied the advertising 
pany’s representative: “The illu 
minations of which you are s 
justly proud are much more of a 
distraction.” 

The solicitor hurriedly changed 
the subject 


com 


WHITBREADS 


Before (right) after 
rebuiiding The new 
pancl helps to dis 
guise the large dimen 


sions Of the structure 


Old Hoarding 


A Pleasing 


OR a considerable time 
various national advertisers 
have made great strides in 
modernising hoardings and large 
painted advertisements built on 
their own properties 
Among these 
Whitbread & Co., and the result 
of one of thew experiments 
demonstrates how an out-of-date 
Structure can be changed into «a 
modern, pleasing panel 


advertisers is 


About 25 years ago a wooden 
hoarding was built along the main 
London to Brighton Road adjoin 
ing the Royal Oak, Purley. This 
Structure was approximately 100 
ft. long by 11 ft. high and was 
divided into a series of 16, 32 and 
48 sheet poster panels. When the 
paper restrictions of the last war 
prohibited the use of this means 
of publicity, u was decided to 
face the hoarding with reclaimed 
sheet metal on which was pamted 
the message “Whitbread’s Ale and 
Stout” in white lettering on a 
blue background 

In 1945 a homb exploded 
behind the Royal Oak, destroying 
most of the surrounding proper 
ties and blowing down the hoard 
ing After first aid repairs. the 
repainted structure helped to 
screen the ruins 

Early this year it was decided 
to put up a displayed advertise- 
ment to replace this hoarding, Sy 
then in urgent need of repair 
Willing’s display department were 
instructed by Mr. C. E. C. Smith 
of Whitbread & Co.. to prepare 
a design which would 


ADVERTISER'S WEEKLY 


Becomes 
Panel 


Present a pleasing and dign 
fied appearance, 


Carry a message in line with 
the Whitbread advertisements 
in the Press and on the hoard 
ings—"Get some Whitbread in 
this House” 


Disguise the great length and 
height of the structure, 


Old Metal 
And Timber 


The approved design shows the 
message m black cut-out half 
round letters superimposed on a 
primrose background and bor 
dered by a 12 in. white frame 
work, with a soft grey surround, 
reheved by the Royal Oak symbol 
st cach end and black double line 
margin along the bottom. Only 
renovated metal and secondhand 
timbers were used 

It #8 interesting to compare the 
two photographs and notice how 
by pulling in the white mouldings 
and using a neutral surround, the 
builders have given the impres- 
sion that the panel is much 
smaller 


Signwriter’s Aid 


A drawing instrument, the 
Expando-Scale, designed to help 
signwriters, poster artists, etc., 
with the spacing of letters and 
lines and with proportionate en- 
largement or reduction of draw 
ings, has been invented by Mr 
B Criddic, of Formby, near 
Liverpool 
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G. A. Shankland Ltd 


GRAFTON WORKS, GRAFTON RD., N.W.5 
GULLIVER 5595-6 


» THE SYMBOL OF FINE QUALITY 
f° SILK SCREEN PRINTING AND DISPLAY 


POSTER Sites BY 
° e 


HOUSE-CORNWALL STREET. BIRMINGHAM3 


ha 


OUTDOOR ADVERTISING 
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SIGN FOR THE AIRBORNE 


Waaies only to. air 
/ travellers, a sign which is 
believed to be unique on 
this side of the Atlantic was 
recently installed on the flat 
roof of the Nestlé Co. Ltd. at 
Hayes, Middlesex It forms 
part of what Nestles believe to 
be the largest scheme of factory 
identification in Europe 

The roof sign is red, like the 
danger lights on buildings near 
acrodromes (for Nestlés factory 
is only two miles from London 
Airport and slightly further from 
Northolt) It is two acres in 
area 

The initial N of the word 
Nescafé is 32 ft. in stroke height, 
and the word is 160 ft. long. The 


length of the compass needle in 
the centre of the sign is 100 ft. 
The sign can be seen and read 
clearly from a distance of over 
25,000 feet, or about four miles, 
and as a glow will be visible to 
approaching aircraft. 

The roof display raised a num- 
ber of engineering problems. For 
example, the high voltage circuits 
had to be protected against snow 
and the water with which the roof 
is often flooded—to a depth of 
several inches--to keep the fac- 
tory cool in summer 

Current consumption is 
markably low-—-less than twenty 
units an hour. Altogether, about 
a mile of tubing and 100 trans 
formers were used in the instal- 
lation, which was carried out by 
Claude-General Neon Lights Ltd 


re- 


From @iabbles To Steam 


Following their T 
Lid. have an a 
Christmas pudding 
Piccadilly site. Ste 


display, with its real bubbles, Dominant Sites 
ted three-dimensional display for Harlequin 
product of I. H. Lavery & Co., Lid., on their 
rises from the base of each “pudding.” Agents: 


‘aclaren Advertising Co., Ltd. 
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‘| BL To borrow the thought of 
| | | | FQ) 2 a famous Outdoor Advertiser : 


y 
Cr CANS POSTERS 


\8THE WONDERFUL 
? MEDIUM 


POSTERS MAKE A NAME FAMOUS 
AND KEEP IT FAMOUS! 


The quickest way to make a name famous is to advertise it—on 
posters. 


The surest way to keep a name famous is to advertise it—on 
posters. 


All day and every day the colourful poster catches the public eye 
and impresses its message on the public memory. 


eaten eee na a 


Every housewife, every wage-earner, sees the names on the posters, 
Posters create confidence and mould buying habits. 


Make a name for yourself—on posters ! 


|THE POSTER PULLS -YOU CANT GET AWAY FROM 1! 


ISSUED BY THE BRITISH ADVERTISING ASSOCIATION AND LONDON POSTER ADVERTISING ASSOCIATION 
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It is our busines 
who uses Poster 
such a way 


other points 


idvertising 


Sheldons 


S lo 


essential 


see 


coverage 


we are able to guide 
sclection of design, 
in selected areas, positions 


to 


that 


Advertising 


uses 


advertisers i 


YY) yt Sale 


n 


everyone 
it 
18 will ensure good results 


n 
We cannot afford to have disappointed 
customers and with our hundred and ten 
years accumulated experience of Posters 
the 
necessary 


avail ible and 


successful 


7 


Big 
enlargements 


Ki ae 


AUTOT 


enlarge 


YPE**” 


a 


we 


wt 


Sheldons It¢ 


Established 1840 


ments 
p to 80 sq. ft 


in one piece for 


= Exhibitions etc 


Por progress in Poster Advertising consult 


SHELDON HOUSE, QUEEN STREET, LEEDS | 


# 


FOR A JOB REALLY WELL DONE 
AND DELIVERED WITH SPEED 


The Autotype Co Ltd 


Brownlow Road, W 


2 


ondon, W 


EALaing 246 
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COMMENTARY 


and Ashley Havinden were 
among the judges who awarded 
the main prize of £100 to P. T 
Busfield, of Bingley, Yorkshire, 
for his entry (see picture) in the 
R.S.P.C_A. child safety poster 
competition 

The judges found Mr 
design “capably 


| 
I EETWOOD PRITCHARD 
| 
| 


Busfield’s 


executed, com 


Won a £100 prize 


bining boldness w simplicity 


ind an apt expression of the 


general theme.” It will be dis 
played all over the country 
* . . 
— IL LD the Church advertise 
h tself 
One man who 1s in no doubt 
of the answer is Howard Cook, 


of Star Solus Sites. 1 


organised the 


st May he 
printing in this 


country of the “Come to Church” 
p which originated in 
( Now he has arranged 
for the new ¢ adian Sunday 
Schoo! poster to printed here 
Copies (at cost) will be available 
next March 

In the meantime, Mr. Cook +s 
hoping the Board of Trade will 
how nm tw mport some 
Canadiain-printed posters, which 
Ne wou d then d Str pute tree to 
the industry 

The message on the W poster 
reads Sunday School, where 

{ 


Rood c fPensnip Hew 
. * * 


USTICE at last Writing to 


e The Times a the part 
outdoor advertising d play im 
the 1951 Festival, C Cochrane, 
secretary of the St Associa 
On, Says somet ‘ ch badly 
necded saying | respon 
sipie for the ho } the so 
called b osting nies, are 
nong the ost z to co 
operate n ny me for 
nprovemen 

Mr. Cochrane's ation is 
all fort d ts displays 
during the Festiy ey hope 


that users of sites in the Strand 
will be willing to devote their 
spaces to purely decorative 
ends,” such as historical paintings 

And why not? After all. as 
Mr. Cochrane points out, the 
advertiser's name could _ still 


appear, as the sponsor of his little 
bit of culturé 


> > > 
b * fone decide the type of sign 
and what districts you want 
to cover We © the rest,” 
explain Magnet (Clapton) Ltd 


makers, writers and fixers of signs 
all over the country, in their new 
promotion booklet 

They have an impressive story 


to tell Buses in London, Man 
chester, Wales and the North 
carry Magnet-painted signs \ 


Specialist team works continually 
painting signs on bridges. Next 
year the company completes a 
three-year contract for supplying 
signs at the B.LF The booklet 
coniains a well-illustrated survey 
of all these and other activities 


* . * 
OME Aberdeen county coun 


cillors think reflector sign 
advertisements are dangerous to 


motorists They just take your 
eye as you go round the corner 
one councillor a woman, is 


reported to have said 

So this winter members of the 
county planning committee are 
g0ing to tour Aberdeenshire roads 
to study the effect of such adver 
tisements 

Can one 
amount ot 


detect 4 certain 


anticipatory lip 
licking in the assurance given by 


One of the tube cards drawn for 
W. H. Smith & Son by Rix and 
printed by E. J. Day & Co 


one councillor that the inspection 
would take because we 
have now got control of adve 
tisements for the first tume”? 


place 


> * > 
N admirably concise 
readable booklet, enclosed 
in stiff boards, has just been 
issued by Mills & Rockleys Ltd 
to inform present and prospective 
chents of the details of the service 


they offer 


and 
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I his latest net sale figure is a record for any magazine in the world devoted solely 


to caravanning. The Caravan is read not only by the caravan user and potential 
caravan buyer but the caravan trade as well. The rapid growth of circulation is 

shown by these monthly averages for the past three years 1948 16,000; 1949 29,000; 
1950 50,000. This new circulation peak has been reached without resort to forced 

circulation methods at any time and the growth has been a healthy one which gives 
no indication of abating. It has been a sure, steady yet sensational rise each month, 


and sales for 1951 and onwards are just as certain to smash all previous records. 


For specimen copy and rate card please write to 
Advertisement Monoger: A. BRODIE - FRASER 


CARAVAN - LINK HOUSE - STORE STREET - LONDON W.1I. MUSeum 9792 
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Northern Lights 


The Manchester Guardian isn’t printed in 
phosphorescent inks, but it certainly numbers 
more leading Northern lights among_ its 
readers than most other media. 


A recent survey showed that in the Greater 
Manchester area no other morning paper had 
as many readers in the upper two income 
groups as the 


MANCHESTER GUARDIAN 
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LANCASHIRE e DERBY HIGH PEAK DISTRICT e CHESHIRE 


A newcomer to the business 
of marketing in Great Britain 
would do well to obey the 
injunction to ‘think regionally 


Regional 


in’ characteristics and 


differer 


cies 
siderable Take 
London and the 
Lan 


has a population 


some#i mts very con- 

jor example, 
South-East and 
and Cheshire. Each 


onsiderably 


are 


ashire 


in excess of many independent 
countries The population ef 
London and the South-East 
for example, exceeds the com 
bined {| lation of Norway 
Sweden Denmark, whili 
that of Lancashire and Cheshire 
is nearly equal to that of the 


whole of Australia 


vocated in the Home Market 
1950, from which the above is a 
quotation, has been the inspira- 
tion behind the series of regional 
surveys of which this is one 
It is, perhaps, appropriate at 
this point in the series to pause 
and draw attention to some of 


R: GIONAL thinking, as ad- 


the reasons why regional 
marketing surveys are con- 
sidered to be worth while 

The general position seems .o 
be this. Great Britain as a whole 
is small and densely populated 
Compared with the United States 
and the Dominions, the popula- 
thon of this country is thick on 
the ground and easily accessible 
for the business of distributing 
consumer goods and, what its 
equally important, it is readily 
reached by the major advertising 
media The normal initial ap 
proach to le market is via the 


dailies, Sundays 
and magazines—and although the 
proportion of adults reading the 
nationals does generally decrease 
from London in 
creases, it theless broadly 
ruc to say that the advertiser of a 
nationally distributed product can 
lay the foundation for an effective 
reasonably economic ap 
the majority of the 
7 million adults in the country 
means of the national Press. 
What is more. the cover pro 


national Press 


is the distance 


is Neve! 


ind 


cn to 


In his latest survey of this important 
market our contributor applies the 
theory of spheres of influence. He 
shows that a true marketing area is 
defined by the circumference of its 
purchasing power rather than by 
geographical boundaries. 


And, he 
asserts, a comprehensive advertising schedule ai.ned 
at these areas must embrace the provincial morning, 

evening and weekly Press. 


vided by these national news 
Papers and magazines means that 
practically every adult in the 
countr at one time or another, 
exposed to the same sort of ad 
vertising appeal, and, because of 
the ubiquity of the cinema and 
radio beginning to look at life 
in the same way. The inhabitants 
of rural Wales and the Yorkshire 
miner ¢ Cumberland shepherd 
and the suburban Londoner, are 
all gradually becoming the same 
sort of people with similar tastes 
and res limited more y 
spendable income than by local 
peculiarities 


Value of the 
Provincial Press 


Why then are regional surveys 
necessary”? In the first place, the 
cover provided by the national! 
Press, although reasonably uni 
form, is definitely not comprehen 
sive cnough Let us look at this 
situation in a little more detail 
Table I. which is taken from 
Table 18 in the Hulton Reader 


ship Surve 1/950, shows the dif 


ference between the country as 

whole, London and the South 
East, and th North-West 90-6 
per cent of the adult population 
read one or more of the national 
Sundays, but the readers of 


national dailies fall 
in the North-West 
with 93 per cent in 


to 69 per cent 
as compared 
London and 


the 


served also 
of evening papers, 
are essentially local 


per cent 

country by 
the 
the 
cnough 


for 


South-East 
that 


It 
the 


all 


will 


Furthermore 
weeklies are read throughout the 
zg 


population 
North-West) 
the 


a comprehensive 


inclusion of 


dailies and 


this properly 


Here 


evenings 


be considered 


regional markets 


importance 


Next in 


that these 


regional 


is the 
market 


be ob 
readership 
ot 
stands at 


which 
Ww 


local 


subout 59 per cent cf 
(55 per cent «n 
iS Case 
reinforcement of 
schedule by 
provincia! 
local weeklies 
Cireat 


the 


Britain must 
series of 


fact 


s ite 


Selling through the provincial Press 


by B. D. COPLAND — 
of London Press Exchange Ltd. 


kets are surrounded by a belt of 
low density areas, which eventu 
ally separate them from their 
neighbours 

Finally, and perhaps most im 
portant of all, it must be realised 
that although the desires and re 
quirements of the population may 
be very similar in all parts of the 
country, the satisfaction of these 
desires must be brought about by 
the physical movement of the 
consumers themselves to shop 
ping, work and recreational 
centres, and by the cutward 
movement of goods from manu 
facturers through wholesalers to 
the retail establishments. Adver 
tising, too, must march ahead of, 
but in step with, the movement 
of goods and people. Al! selling 
is local, and the more each pro 
vincial market is brought under 
the spotlight the better will be the 
planning of advertising and the 
more efficient the distribution of 
information, goods and services 
It does not matter whether the 
advertiser i considering the 
country as a whole for the pur 
pose of a comprehensive cam 
paign or whether he is intending 
to concentrate upon one part of 
it; the units with which he con 
structs his marketing plan must 
be the local marketing areas 

So much for the general prin 
ciples: Let us see how they can 
be applhed to the North-West 
Previous surveys of this area have 


geographically separate one from dealt effectively with the popu 
another, even though they may lation structure, the industrial 
not be far apart. The density of capacity and the spending power 
population in Great Britain is an of the inhabitants. These facts do 
extremely variable factor. and if not change at a great rate, and 
the density figures for administra it s therefore the intention in this 
tive areas are marked on nap survey to offer a brief summary 
it will be seen that most { the of the salient statistics and then 
urban concentrations wh forn to break new ground and consider 
the nuclei of the province mar the area from a somewhat novel 
TABLE 1--READERSHIP 
Great Britain South Fast North West 
Fstimated Pe pulats m aged If and over 000,000 12,450,000 4. 440,000 

Read: ost 

oe atG 

: evenings o* 

° local weeklies or ti-weeklies “ro 

« general weekly magazine 701 

. ” * monthly ” ae 


Hulton Readership Survey 1950 Table 1* 
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NORTH-WEST Western part of Derbyshue. For 179,000. AB houscholds and the 


all practical purposes, therefore, lower income group households 
point of view. In Lancashire and 1. The Home Market 1950. the statistical material presentedin form about 79 per cent of the ’ 
Cheshire we have what must be, 2. The Hulton Readership the Home Market can be applied total as compared with 59 per = 
: from the marketing angle, one of Survey 1950 to the North-West Region, and cent in London and the South- 
- the most thoroughly documented 3. The reports of the Lanca- Table Il shows briefly the most East and 70 per cent in the 
= areas in the country. For refer shire Industrial Development important facts Figures relating country as a whole. Note also 
ence purposes, the following are Association to London and the South-East the very high density of popula- 
some of the more important 4. A survey of readership in and Great Britain as a whole tion, about four times greater 
sources of statistical material for Greater Manchester published ‘ave also been included for com- than that of Great Britain and 
the study of this area by the Manchester, Guardian 
w% uey & Evening TABLE I-—POPLLATION AND HOUSEHOLDS (JAN. 1949) 
i } acelin: | betewtd- bird a ae News Ltd 
Z 1 ,- ’ a — ‘ —~4 ane = gece 5. Miscellane Great Britaan London & South-East) Lancs & Cheshire 
: { VA, WEB? we trees a Anta. ees ous Statistics Population 45,034,315 14,783,400 6,303,500 
; ew ‘ , (eS (ME) pea published by Inhabitants per sq mile 545 1,400 2,180 
F ‘, ae , various Govern Persons per houschold 8 18 __ 307 3-23 
Ln. , rs ment desert No. of households 750,000 100% | 4,675,000 100 1,915,000 100 
K WA a CHESHIRE poalincy henge ~~ yi | oat 
ee ed nr DEH The map on this ® gnowono 1 | Lasoo 240 | 
events > page shows the pf "= 1,190,000 #1 $54,000 746 
. 4 division of the 
7 me North-West Region Home Market 1950 Tables, 3, 10, 11, la. ba 
x Soa V7» into its component 
acameuie GAA SIs parts. Although parative purposes. All figures in half as dense again as London 
ee es a the area with which _ this table relate to 1949 and the South-East q 
iar Sta ’ eam on this survey is con The 1950 Hulton Readership How is this dense and pre- a 
eA WAG ’ cerned consists in Survey gives the population of dominantly working class popula- re 
swrwmcar 2, (AMAsnine - fact of Lancashire, the North-West Region 4s tion distributed over the area? 
: P Cheshire and the 6,303,800 but the latest (un- Within the North-West there are 
: : High Peak District published) estimate for December 55 county and municipal 
‘* ; of Derbyshire (the 1949 is 6,421,794. The housewife boroughs, and 93 urban districts 
- - ~ ) Registrar General's population is in the region of In fact, about 82 per cent of the 
: \ ~ Standard North 1,950,000 but this includes, of total population live in towns 3 
: {| Western Region), course, approximately 21,500 Such is the density of population 
it only differs, as housewives in the High Peak that the norma! administrative <¢ 
the map shows District The families of which boundaries cease to have much ia 
t from the Lanca these housewives are the repre- significance. It is better to con- 
shire and Cheshire sentatives are Slightly larger sider first the two cities of : 
Ps Region of the (average 3-23 persons) than those Liverpool and Manchester, with e 
; ; 2 7 Home Market by — in the southern part of England; populations of 802,000 and aa 
j a \ ¢ the inclusion of the the class breakdown also differs 700,700 (mid- 1949) respectively, as 
f 69,000 people who The upper class .narket is defined the two major focal points in the 
f live in the North by the figure of approximately area and to treat them primarily 
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; 
MORE OF EVERYTHING | 
1. More women 2. More money 3. More Kemsley } 
at work to spend Newspapers 
There are more women at work 


This remarkable tendency towards The 
* multiple-income ” families means newspapers —daily, morning and even- 


| 

- 

that the average North West house- ing, Sunday and weekly—published 
hold has a lot more money to spend in the North West 


net sales of the Kemsley 
in the North West than in any other 


region of Great Britain. The lates! 


official figure is 1,105,000; and this total nearly 


represents 154°, of all females em- than its average national counterpart 3,000,000 gopies. And these incom- 
ployed in the country. Yet the total The weekly earning capacity of the parable figures do not take into 
population of the North West is only cotton industry alone is now £1} account the Northern editions of 
132°, of the national aggregate. Thus million — and the cotton industry Kemsley national newspapers that 
the North West offers a “* bonus ~ 


accounts for less than 10°, of the 


are printed in Manchester and cir- 
region’s economy 


roughly 158,000 women workers culated in the North West 


- ccsae a 


{99S ata a URAL SUMP 15° SPINE AN AH al MC ll MA a OL I a ok ad FON 


Ba ale lal 


DAILY DISPATCH +» EVENING CHRONICLE (Manchester) 
NORTHERN DAILY TELEGRAPH . EMPIRE NEWS 


STOCKPORT EXPRESS . THE MACCLESFIELD TIMES 


DAILY GRAPHIC SUNDAY GRAPHIC * SUNDAY TIMES 


An Mh 1 RGR EA AN BER a 


SUNDAY CHRONICLE 
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TABLE Ill SHOPPING HABITS IN GREATER MANCHESTER 
Outerwear 

Household Shoes 

Linen Men Women Men & Women 

Last purchase made 

At local shop 510 “2 32:8 55-7 
In town centre 64 38-0 546 29-1 
Elsewhere 120 15 lz4 150 
Don't know 06 02 o2 
100 0 100-0 1000 100-0 


Survey of Greater Manchester 


as the centres of urban concen- 
trations the inhabrtants of which 
look inwards for their major 
shopping and a goodly propor- 
tion of their work and play 
There is some evidence of a 
factual nature to show the extent 
to which the whole population 
of an urban concentration uses 
the main shopping centre and, in 
Table Ill there is an extract from 
the Survey of Greater Manchester 
published by the Manchester 
Guardian and Evening News. This 
shows that just about a third of 


TABLE iV -MAJOR URBAN 
CENTRES 


Manchester Conurbation 
Merseyside 

Blackpool 

Preston 

Blackburn C.B 

St. Helens 

Wigan Conurbation 
Warrington ¢ , 
Barrow in Furness C.B 67, 


the purchases of household linen 
and of men's and women’s outer- 
wear are made in the main shop- 
ping centre. Although there are 
as yet no facts to go on, it would 
appear to be safe to apply this 
figure to such another large con- 
urbation as Liverpool. 

There are five other major 
urban concentrations in the 
North-West which require a mea- 
sure of individual attention 
These and the two to which 
reference has already been made 
are shown in detail in Table IV 


‘“r 


Part of a 50-ton crane being loated at Merseyside. It was the first 


Tables 21, 22, 25, 24 


lo the seven there are added the 
Barrow-in-Furness and Warring- 
tom areas, as, although their 
populations are below 100,000 
(which has been taken as the stan- 
dard for inclusion in the table), 
they do form distinct entities and 
as such should be noted 

The working life of the people 
in the North-West can be 
examined in some detail with the 
aid of the industrial reports pro- 
duced by the Lancashire Indus- 
trial Development Association 
Four of these reports have al- 
ready been published, dealing 
with South-East Lancashire and 
parts of Cheshire and Derbyshire, 
the weaving area, the Furness 
area and Merseyside. Two more 
are in preparation covering the 
spinning area--Bolton, Bury, 
Rochdale, Oldham —and the coal 
chemical area Wigan, St. Helens. 
These reports show the physical 
concentration of the different in- 
dustries and illustrate the dis- 
advantages attendant upon such 
specialisation. 

Unemployment varies consider- 
ably from place to place in Lan- 
cashire, and although the average 
in the North-West Region now 
stands at 1-5 per cent, there are, 
in fact, two development areas 
where unemployment is two and 
three times as high. The Wigan 
district was scheduled as a devel- 
opment area in 1945 and in 1949 
Merseyside was similarly ear 
marked for special attention, As 
these reports show, the differences 
in wages and the degree of unem- 
ployment in the various parts cf 


of many orders received by the Whirton Crane & Hoist Co. Ltd., 


Manchester, from Canada—their seventeenth overseas market. 
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. S2ePs* 


Working &S 


. 


oy 


Here in Barrow-in-Furness you'll see the 
whole modern wonder of steel—the mining 
of rich red iron ore; the heat and glare of 
blast furnace and converter ; stee! mills 
and vast engineering works, gleaming 
ships launched from the Barrow slipways | 


Turning « cement kiln section on « giant Tipping molten iron. The steel industry at 
lathe at Vickers Armstrong's enginecring Barrow, Millom and Workington continues 
works. Here 9,000 men make marine engines to set up new produttion records. Record 
and many other steel products ' production—*Aigh wages, high spending power 


. 
t 2 & am wmportent and progressive € © coal ¢ 
The Vickers Armstrong shipyard at Barrow w one of ry in Furness. Many farms are elec 


mat prosperous newly established lhght 
the most modern in the world. 5,000 skilled craftsmen trified—most farmers and farm workers are 


dustnes—aell comtrmbute to the prosperity 
- f y Barro 
maintain Barrow’s great record for fine ships ner oog of one or other of the Barrow News of thie busy area. 


ming indus and 


There are many thousands of potential buyers of your 

Cning in the popular Westmiter Prem posers Teey | NORTH WESTERN EVENING MAIL 

are the only newspapers printed and published in 

Farnes eutrice of North Wert Lancarnre and'wer | BARROW NEWS SERIES 

Cumberland. Members of the Audit Bureau of Circulation) 
ERNEST LUMSDON : London Advertisement Director 

WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 


167-170 FLEET STREET. LONDON, E.C.4 Tel: CENetral 3265 


leeds Office Manchester Office 
| 
Ovens THE PRAM CL) Russel! Chambers, Merrion Street, Leeds 2. Tel Leeds 24998 | Midland Bank House, 6 Cross St. Manchester 1. Tel Biack!riars 3930 
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TABLE V—COMPARATIVE DISTRIBUTION OF INSURED 
POPULATION 


Agriculture, Forestry, Fishing 
Mining and Quarrying 
[reatment of Non-Metalliferous 


North Western 
Region 


Great Britain 


Mining Products 


other than Coal is 16 
Chemicals and Allied Trades a 2-1 
Metal Manufacture iz 25 
Engineering, Shipbuilding and Electrical Goods 107 e1 
Vehicles i7 ‘4 
Metal Goods not elsewhere specified In 2-4 
Precision Instruments, Jewellery, etc 2 6 
l extiles +0 ‘6 
Leather, Leather Goods and Fur , ‘ 
(Jothing ta ti 
Food, Drink and Tobacco i« 4 
Manufactures of Wood and Cork iz 13 
Paper and Printing 22 23 
Other Manufacturing Industries is i2 
Building and Contracting x 67 
Gas, Electricity and Water Supply 14 15 
Transport and Communication a6 a5 
Distributive Trades 101 10-3 
Insurance, Banking and Finance is 21 
Public Administration and Detence 61 rie 
Professional Services is r 
Miscellaneous Services 7o 95 


100.0 


the region means that variations 
must be expected in the spending 
power of the inhabitants, but 
when it is remembered that 
women form 36 per cent of the 
total working population here, as 


compared with 33 per cent in 
Great Britain as a whole, tt will 
be appreciated that the house- 


hood incomes are likely to be in- 
creased to some extent. To sum 
marise the industrial situation in 
the region there is provided in 
Table V the distribution of the 
insured population alongside that 
for the whole of Great Britain 


| The basic statistics of the 
North-West must be completed 
by a brief examination of the 


readership patterns in the area 
It has already been noted that the 
readership of national dailies 
differs considerably from the 
figure for the country as a whole 
(Table 1) and by further reference 


to the survey of Greater Man- 
| chester it can be seen a little 
| more clearly how the inhabi- 
tants of this area react to the 
presence of two primarily provin- 
| cial mornings (Manchester 
Guardian and Daily Despatch) 
| Table Vi—summarised from 


Table 1 of the surve shows that 
the local paper claims a reader- 
ship equal to that of the Daily 
Express, in the arca, while the 
Guardian takes the lead in the 
AB class. It is to be expected that 


TABLE VI—READERSHIP OF MORNING 


a similar situation will obtain in 
other areas, such as Liverpool, 
where a local daily—the Liver 
pool Daily Post—is published 
There are about 200 newspapers 
published in the North-West 
Region, of which 10 are evenings 
These 10 are read by approxi 
mately 70 per cent of the adult 
population. A careful plotting 
the arcas they cover, in a form 
similar to that carried out by the 
Manchester Evening News in 
The Circulation of the Manches 
ter Evening News begins to make 
it possible for the advertiser to 
bring about an economic and 
comprehensive cover of the major 
marketing areas. It is in this kind 
of geographical appreciation of 
marketing areas that regional 
thinking comes into its own 
One of the most profitable tasks 
for the advertiser is to define his 
marketing areas with care and to 
ensure that his advertising, distri 
bution and sales plans are satis 
factorily integrated with these 
natural units The physical 
movement of consumers and 
goods is the vital fact. Each town 
or marketing centre draws i's 
customers from a large or small 
area surrounding it and while 
for some purposes the conurba 
tion, or aggregation of a number 
of administrative areas is a suff 
cient indication of the size and 
extent of these marketing entities 


PAPERS IN 


GREATER MANCHESTER 


Income Grade 


Total A B Yi D E 
Informants answertns 

Daily Dispatch ea 15-1 15-7 223 26-2 12 
Daily Express 24-2 26-4 28-3 27:3 23.4 165 
Daily Mail 11S 22-9 201 144 5 40 
Daily Murror 114 > “1 100 30 105 
Daily Herald x6 14 40 = 15-8 
Manchester Guardia =4 0 200 131 15 
News Chronicle 76 a 104 10.8 65 45 
Daily Graphic 47 a6 +s 2 47 30 
De Teles i s 21 i 10 _ 

7 ‘ 7 1 


S of Greater Manchester 


Table | 
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Ke 


PUT A PIN IN 
THIS MAP 


MT 


NF NNYHTTNEITY 


Prick with your pin any town of importance Latree Soateteng® Oita 
i nae, ae we 
You will be sure to find Solus Sites in the very ba rardens 


os on 
LIVERPOOL aver 
best positions to catch the eye and hold the 


attention of the people who live and work there 
Take any town on this map of Lancashire, for 
instance. Each has National Solus Sites ready to 


give your product that prominence it deserves 


NATIONAL SOLUS SITES LIMITED 


$6/60, STRAND, LONDON, W.C.2 . Telephone: TRAfalgar 4922-3-4 
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PAGAN SMITH ADVERTISING | 


= ARE PRIVILEGED TO SERVE THE FOLLOWING ADVERTISERS IN THE NORTH 
= A. & B. Shoes Ltd J. Edmondson & Co. Led {one Mathews & Go, Ltd 
== ames Kacon & Sons For ertiliver Cx Aide Cireenhouses Lad. 
= Jen Bagshaw & Co. Led Hanson's Dairies Lad The Moreton Engineering Co. Lad 
== lakers Nurseries Led Henderson & Glaw Led Owen Owen Led 
= The Beacon Bedding Co. Ltd Higsous Brewery Lad DL. Pt m Lad 
z The Bee Cycle & Motor ( 


Horticultural Supply Assocation Phillips nivteng Stores Led 
< e « (a 


International Tox Products Led Sea I Co. Lad 
Richard Jone A&A Co. Lad Serviest I 
Laseo Lid The §% & Hotel 
Liverpoal News Theatre I raklivr sehouses Lad 
| lL. & C. Rubber Co. Lad Weston I t (Liverpool) Led 
Liverpool Speedway Ltd | Whetot Lotertaraments Led 
A. Dobkin & Ce Locarno Ballroom (Mecea Lid | Winwiek Sereet Tannery Led 


PAGAN SMITH ADVERTISING LIMITED 


S$ BOLD STREET LIVERPOOL | 
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ADVERTISER'S WEEKLY 


The Family 
Newspaper 


In East Lancashire two, 
three, four and some- 
times more members of 
the family are employed 
in industry. 


These workers are earn- 
| ing good wages and have 
money to spend on 
advertised goods and 


services. 


The Accrington Observer 


and Times goes into 


twenty-five thousand 
homes within a_ radius 


of four miles. 


Adver- 


tisers make good use of 


' Many National 


the advertising columns 


of this family newspaper 


(ABUL Member) 


Head Office : 
ACCRINGTON 


London Office 
131 Fleet St., E.C.4 


96 


| 


What 
Lancashire 
MAKES 
to-day 


Laneashire 
MUST SELL 
to-morrow ! 


All the daring of 
Capital 
ment 


and Manage- 


All the enterprise and 
skill of designers and 
craftsmen 


All the theorising of the 
* full - employment - at 
any-cost '" economists 
All the 
of political pundits 


exhortations | 


WILL ALL BE FUTILE, | 
IF SALES ARE NOT 
MADE OR CONSUMERS 
ABSTAIN. 
| 
| 
-* { | 
Pall ; uo te) 
: mo yor | 
oe are gist” are | 
\{ ’ ma" good an oi | 
of ignite 4 cv | 
an’ qo 


LEE & NIGHTINGALE 
(ADVERTISING LIMITED) 
North House, North John St., 
LIVERPOOL 


| ] , AND THE NORTH-WEST 


it cannot be expected that popu 
lation movements will stop at 
town or urban district bound 
aries, For example, the marketing 
trea, Of which Preston (popula 
tion 119,500) is the centre, would 
appear to extend in an easterly 
direction until it merges with that 
of Blackburn (population 
111,100) Ihe same applies on 
the west, south and north In 
fact, so far as Preston is con- 
the marketing area may 
well include a population almost 
half as big again as that of the 
county borough of Preston itself 
y iMportant to be 
draw a boundary line 
around the “sphere of influence” 
of Preston which will include all 
the people who habitually use 
Preston as a shopping 
working centre 


It is surely vita 


Die to 


recrea 
A simi 
obtains 
urban 


tional of 
lar situation, of course 
in connection with most 
centres 


How can this be done’? There 


is no doubt that the idea of 
spheres of influence” is highly 
relevant to marketing practice, 
r not only does the unit cease 


to be the quite artificial adminis 
trative area, but if the boundaries 
can be drawn with confidence to 
include all the people who are 
known to visit the urban centre 
and who are within easy reach of 


TABLE VIL— POPL LATION 


OF URBAN CENTRES AND 
HINTERLANDS 


Hunter 
re fan 

Birkenhead 11,400 41,200 
Wigan “2,550 aU000 
Ashton-under-I (0 | 65,000 
Chester 4 ww 
Farnworth ue 5,400 
Northwich ) aw 
Ormskirk a 4) 
Nantwich 5,4 4,100 
Langridg 4 6,600 
(Carnforth a 0, 400 
(oarstang 1,100 5,00 


idvertising and its 
then it is obvious that 
the potential audience for adver 
lising centres on the town as well 
as the potential buyers at the 
town's shops is vastly increased 

Movement of population, 
which is the criterion to be 
idopted in defining a sphere of 
d chiefly by 
the existence of road transport 


its outdoor 


eimmemas 


nfluence, is conditione 


TABLE Vill 


MARKETING AREAS IN THE NORTH-WEST 


Novemper 16, 1950 


services, and if the extent to which 
these services radiate from a town 
is plotted on a map the result 
will be an area within which it is 
quite sale to say that people can 
move freely in to and out from 
the centre This would be no 
mere theoretical boundary line, 
and, what is more, there would be 
no need for an expensive survey 
to establish the boundary lines 
Maps of the road transport ser 


vices radiating from the main 
urban centres have, in fact, been 
drawn, and the originator of this 


method of deliniating spheres of 
influence, F. H. W. Green, has re- 
cently read a paper before the 
Royal Geographical Society on 
the subject 

There are 62 towns of varying 
importance which qualify as 
centres in that road transport ser 
vices radiate from them. In Table 
Vil are listed the areas where 
the population of the hinterland 
iS greater than that of the centre 
In these cases, the omission of the 
hinterlands from any marketing 
calculations would lead to a gross 
under-estimate of the potential 
market served by these towns 
1939 population figures, as used 
in the original calculations of 
spheres of influence have been 
quoted in the table as the object 
is simply to show the relative 
sizes of centres and hinterlands 

The sizes and extent of the 
spheres of influence can be 
directly compared with the con 
urbations which were initially 
taken to be coherent marketing 
areas (see Table IV) For in 
Stance, the lackpool conurba- 
tion, consisting of Blackpool 
itself, Thornton Cleveleys, 
Lytham St. Annes and Fleetwood, 
has a combined population of 
221,520, but the whole marketing 
area, as defined by road trans 
port routes radiating from the 
towns of Black poo! and Fieet 
wood approximately 
266,000 persons Similarly, the 
Wigan conurbation, consisting of 
Wigan and Ince in Makerfield 
(combined population 105,270) 
can be compared with the Wigan 
marketing area containing ap 
proximately 197.600 persons 
Looking back at Table IV it will 
be seen that there are seven urban 


100) 


contains 


(Continued on page 


ra 


Area timated 
ig. males Population 
Dec. 1949 


1,206,400 
1,073,600 
44,700 
251,200 
4,200 


- : 201,200 
Burniey and 174,500 
W igar 175,100 
Oldhar 4 140,400 
Blackp 78 168,200 
Black! and 1) ? 1,700 
Roct " 1 153,900 
Leigh, A { and Atherton ‘ 147,400 
Asht ter-I bridge 141,700 
Stl 144,900 
Wa g 100 000 
B a Radcliff * 115,000 
Lancaster, Carnforth, | yn and Morecambe 247 109, 100 
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ASHTON - UNDER - LYNE 


REPORTER 


GROUP OF WEEKLIES 


13 papers circulating in the rich 
industrial and agricultural territory 
of 


SOUTH EAST LANCASHIRE 
NORTH DERBYSHIRE 

NORTH CHESHIRE 

WEST RIDING OF YORKSHIRE 


— one unbroken area! 


99,039 


NET SALES A.B.C. 


Head Office: 
Market Square, 
Ashton-under-Ly-+ 
Tel. Ash 1831-2-3 


London Office: 

Cc. P. R. Crane, 

44 45 Fleet St., E.C.4 
Tel. Cen. 6820 


EST. 187! 
EVERY FRIDAY 3d. 


Chorley Gnardinn 


und Cegland Advertiser 


PROSPERING 
INDUSTRIES INCLUDE 


Agriculture 

Forestry 

Coal Mining 
Quarrying 

Chemicals 

Metal Manufacture 
Engineering 

Electrical Goods 
Cotton Spinning 
Cotton Weaving 

Silks & Rayons 
Clothing Manufacture 
Footwear 

Food & Drink 

Timber Importers 
Paper Paint & Rubber 
Dyeing Bleaching & 
Printing 

Motor Vehicles 

Gas, Electricity, Water 
Brick Fields 

Laundries & All Services 
Royal Ordnance Factory 


A.B.C. JUNE 1950 
17,222 


Gives complete coverage of 

this very important Agricul- 

tural and Industrial Area in 
Lancashire. 


Advertise 

in the paper that is 

read in over 80°, of the 
homes of over 80,000 people. 


Rate—4/- s.c.i. Flat 
Full Rate Card on 
application to:- 


CHORLEY £. JONES 
770s Advertising Monage’ 
34 Morket St 
Chorley, Lancs 
8105s oR 
LONDON &. W. PLAYER LTD 
CEN. 27860 = 303.2 Fleet St. C4 


THE ONLY NEWSPAPER PRINTED & PUBLISHED IN CHORLEY 


62/68 CHESTER STREET 


Birkenhead 1570 


ADVERTISER'S WEEKLY 


BIRKENHEAD 
NEWS GROUP 


Covers the Wirral Peninsula 


FLAT RATE 


12’- 


s.c. inch 


46,744 


ekly Net Sale 


Heod Office Londen Office 


BIRKENHEAD 


Telephone Telephone 
CENeral 2626 


Phone. ROVAL 2956 


XY 


éngravings 


A first class SERVICE 
Jor 


Advertisers « Printers. 
Deeply etched BLOCKS 
LINE - TONE - COLOUR 
Press and Catalogue Work 
a Speciality. 

Why not give us a trial? 


AVERYS ENGRAVING 


CO (LPOOL)ETD 


79 Lime Street 
LIVERPOOL ||. 


DAVID L. CLACKSON 
80 FLEET STREET 


Grams BNERBLOC LIVERPOOL 
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ADVERTISER'S WEEKLY 


8 


The ONLY ABC papers 
published from St. Helens & Prescot 


are the 


ST. HELENS REPORTER 


and 


PRESCOT REPORTER 


Average weekly sale Jan.-June 1950 


51,946 


: 15 - single col. inch 

f 

| 

‘THC. BLANCHARD, 134 Fleet Street, E.C.4 

j Telephone: CENeral 7620 

i | 73 Church Street, St. Helens 
i Telephone: (2 lines) 2285 


BURY 


TIME! 


qsHtapt 


Net sales exceed 
52,000 weekly 


(ABA) 


’ 
Flat Rate: 12 - perosc 


* 


CROSS STREET, BURY. 


LANCS. 


London: 


80, FLEET ST., E.C. 


tig the Sites? 


WEVE MANY 
“BEAUTIES 
in 


LANCASHIRE 


& (DEAL posTEer counrTr 


TH 


vont! A SING 
ASSOCIATION 


Spain to 
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Busy people, with more 


money to spend 


Nites from the towns of 
| \ Lancashire and the North- 
West is one of expanding out- 
put, fat order books and new 
factories 

Manchester jndustrialists report 
big orders from overseas in the 


face of stiff international com- 
petition, A £2 million order for 
new coal preparation plant in 


Turkey has been received by 
Simon-Carves Ltd. of Cheadle 
Heath, Stockport It will take 
two years to complete 
Metropolitan- Vickers, 
Park, are handling b 
To cope with this. 
million factory 
being carried out 


Trafford 
g new orders 
Output, £1 
extensions are 


There are five vacancies fer 
every two persons unemployed «n 
Greater Manchester. Merseyside 
is not so fortunate, but long-term 
plans are being laid for industrial 
development 

A cardon black factory has 
been built at Stanlow, Ellesmere 
Port on the banks of the Mersey 
One of the biggest projects on the 
Liverpool Kirkby industrial 
estate is an LCI. tube-making 
plant. Between 2.000 and 3,000 
people will be employed there 

Work has begun on_ the 
Huyton industrial estate. The site 
will provide 500,000 square feet 
of factory space. At Birkenhead 


three new factories will probably 


be ready for occupation early 
next year 
Unemployment in Preston is 


likely to remain at practically nil 
for as long as can be fk 
English Electric Co. Lid 
Leviand Motors Ltd 
new post-war records in the 
number of workers employed, in 
production figures and in wages 
paid 

Leyland Motors’ exports are up 
420 per cent on pre-war and the 
ge paid by the firm for 
week is £7 14s. 6d 
Electric have recently 
order for 
notives for 
ok guaran 
employment for some 
years to come 


Ihe fact that 


reseen 
and 
have set up 


TOO) 
line electric loc 
an order t 


eeing full 


main 


Bolton's unem 


ployed than 500 
$ enoug! show the town’s 
yrospern s now . peak A 
ifge numb rkers are 
engaged in the e export 
! and 4 thousands 
f women engaged e industry 


nes both 


carners 

ving en sp potential 

\ new t shortly t& 

Ge t vd Rempley 

ta ry s mmoleted 

Bolton d employ 
ment is # 


ng more 


varied and less dependent on the 
textile industry. 


Industry in the Accrington 
area is thriving. Prospects are 
good, especially now that an 


assurance has been given that 
the modern Government factory 
at Clayton-le-Moors, which 
Courtauids have announced their 
intention of leaving early in the 
New Year, will continue as a 
productive unit. 

Excellent progress is being 
made with the construction of the 
new £7 million power station at 
Huncoat. 

Contracts won by Bury firms 
in the past few months included 
one for 20,000 pairs of khaki 
drill army trousers and a £500,000 
contract to cover the production 
and export of petrol engines. 

Leyland (a possible New Town) 
and Chorley have been singled 
out by the planners to take “over- 
spill.” The district is likely +o 
become the hub of industrial 
Lancashire of the future 

Industrial developments in 
Birkenhead and Wirral include 
public utility, factory and dock 
schemes running into several 
million pounds. At Bromborough, 
the £12 million new power station 
iS Nearing completion, while work 
is in progress on a £4 million oil 
dock at the entrance to the 
Manchester Ship Canal. On the 
Bromborough Port estate a new 

nk with the West African ground 
nut scheme is being forged with 
the construction of a large seed 
crushing mill for the British 
Extracting Company, a Unilever 
subsidiary 


At Chester 100 houses have 


bose 


Photo : Northern Deily Telegraph 

Sect'on of a vast new weaving 

shed at Wverfall Mi!, B ack- 

burn 160 automatic ‘oomsh ve 

been insta ed another 320 are 
going in. 
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Photos Chester Chronicle 


A new carbon-b'yck factory at S an'ow—the /irst of an Americ:n 
type .o be burit in Briain. It cos £500,000, ani wiil s.ve Bri ain 2 
r.illion do..ars a year. 


been added to the allocation for 
key workers at the De Havilland 
Aircraft factory at Broughton. 
The most important development 
is the acquisition of rural land 
for the establishment of an atomic 
research station at Capenhurst. 

Among the light industries 
which have developed in Wallasey 
is that of the Moreton Engineer- 
ing Company, manufacturers of 
washing machines. In the same 
area Barker and Jones Ltd., brick 
makers, are extending their clay- 
winning operations 

Northwich chemicals and 
sali—is a town of full employ- 
ment, and the LC.1. alkali works 
are being expanded 

In Clitheroe textiles, for long 
the town's staple industry, 
flourish side by side with the 
greatest cement plant in the 
North 

Ormskirk has always been 
considered the agricultural centre 
of West Lancashire, and the 
farmers in the district rank 
amongst the most progressive in 
the country. Yet there are 
several large engineering firms 
in the district: there has been a 
long spell of prosperity 

Mainly because of the working 
of the third largest oil refinery on 
its southern borders, employing 
3,000 = =people, mostly men 
Morecambe and Heysham enjoys 
twelve months’ prosperity in 
contrast to six months 12 years 
ago This and other factories 
in four miles away Lancaster. 
bring a considerable amount >f 
wages into the town on top of 
season influx 

In Crewe a large new factory 
of British Rollmakers’ Corpora- 
tion Ltd., is nearing completion 

Another development to pro 
vide additional emgloyment will 
be at the Rolls-Royce factory 
where a new and vastly improved 
range of engines to be used in 
Army vehicles will be manufac 
tured 

Re-equipment of the district's 
cotton mills on the lines advo 
cated by the Weaving Team that 
recently visited the United States 
"ss far more advanced mn 


Blackburn 

textile are 

sion has 

Philips’s, 

employing 
w 


one of o 
shortage 

area 1s att 
armament 


than in any other 
Television expan- 
creased demands on 
Blackburn Works, 
>. 500 
ton’s problem is not 
irkets but of labour 
Every factory in the 
ving itself for the re 
rogramme 


St. Helens is the centre of the 


world’s 
Colliery 
at Bold, » 
city Auth 
giant new 


provide ney 


Bacup 
cipal bor 
Valley. 
which is 
to prosp 
of its cot 
town of 
large nur 
are still 
ning and 


gest giass industry 
xtensions, particularly 
ere the British Electri 
ty are to construct a 
hydro-electric station, 
employment 

one of three muni 
ghs in the Rossendale 
total population of 
ound 70,000. It grew 
ity Originally because 
n trade. Now it is a 
nany industries A 
r of the townspeople 
ygaged in cotton spin 
weaving and ancillary 


trades, but more are employed 
in shoe d slipper manufacture 
and allied industries. Felt and 
woollen ianufacture, clothing 
manufac stone quarrying, «a 
concretc rks, coalmining, tron 
founding and engineering are 
also i ided in the town’s 
industri 

Sma keys for telephone 
switchboards or telephone coils 
are the probable products of 
Post Office factory which is to be 
built on a site in Ovmsgill, 
Barrow-in-Furness, Work on a 
generating station-——-to cost £6 
million or £7 million al 
Roosecote 1s progressing 


Principal industry of Blackpool 
is entertainment but a number of 
light mdustrnes have been estab 
lished and these provide regular 


employme 


nt for an increasing 


number of workers. They include 
biscuit making (two factories) 


sweet and 


toffee manufacture (two 


internationally known firms, and 


a number 


of smaller concerns) 


motor body building, brick mak 
ing. varied light engineering. etc 


Fleetwood i one of Britain's 


foremost 
indust nes 


fishing ports Other 
incidental to fishing 
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ADVERTISER'S WEEKLY 


EVERY 
NORTHERN 
CAMPAIGN 


includes 


BLACKPOOL! 


... and the 


oWEST LANCASHIRE 


61,806 asc 
JAN/JUNE 1950 
HEAD OFFICE: VICTORIA ST. BLACKPOOL 


London: George Jackson, Cliffords Inn, Fleet St. 
Leeds: W. C. Strachan, Wellington Hill, Shadwell 


THE 


Ormskirk Advertiser 


for 
NEARLY LOO years 


THE PROVED ADVERTISING MEDIA 
FOR SOUTH WEST LANCASHIRE 


circulating in the thriving 
agricultural and industrial area 
bounded by 


LIVERPOOL, WIDNES, CHORLEY 
AND PRESTON 


For further details apply to:— 
LONDON REPRESENTATIVE 


H. V. GOULD 
143-144 Fleet Street, E.C.A. Cen. 2110 
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Manenes TER Bil (POSTING CO. iid 


29 BOOTLE STREET DEANSGATE MANCHESTER 2 


In the Heart of Industrial Lancashire 


NORTHERN Se 
ERVICE 


6 CROSFIELD STREET 
WARRINGTON 
LANCASHIRE 
H. GABRIEL 


Phone : 
Warrington 2014 


Proprietor 


BOOTLE IS EXTENDING ITS 
BOUNDARIES ....SO ARE 


THE BOOTLE TIMES 
THE WALTON AND NORTH LIVERPOOL TIMES 
THE WATERLOO AND CROSBY TIMES 


These weekly papers (2d. Fridays) cover an important Merseyside 
residential and industrial area on the north side of Liverpool 


Established in 1876 the series is “going stronger than ever.’ 


HEAD OFFICE : 30 ORIEL ROAD, BOOTLE, LIVERPOOL 20 
(TEL BOOTLE 3092) 
LONDON OFFICE: GEORGE JACKSON, CLIFFORD’S INN, FLEET ST. E.C.4 
(TEL. HOLBORN 36/1 2) 


For MODERN requirements 
in POSTER ADVERTISING 
Post Bury (Lancs) with 


BURY & DISTRICT POSTER ADVERTISING CO. LTD. 


29 Union Street, Bury, Lanes. 


| 
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LANCASHIRE AND THE NORTH-WEST 
ship repair and furnishing, etc Robinson and Smith Ltd. have 
contribute largely to the employ- been granted pe ion to build 
ment of FI ood workers a new bakery. Ellis Sykes and 
There are also large chemical Son have consented to erect a 
factories (1.C.1.) on the outskirts two-storey warehouse in Bridge- 
of the town held Street The Ministry of 

In the Fylde rural areas agri Works is seeking i site On which 
culture flourishes A Prosperous to erect a permanent Government 
tomat growing industry has office block 
developed 

South port, 1 seaside and resi a 
dential town, is anxious to 


develop light industries. Biggest 
job in the town during the winter 
will be the surface draining 
scheme of part of the famous 
Lord Street boulevard 
Ashton-under-Lyne pre - 1939 
was regarded as a otton town,” 
but now the industries are mixed 
The new industries are, in the 
main, to be found in disused 
cotton mills. Industrial develop 
past 10 years has 
workers being 


ment over the 


resulted in many 


required for new trades in light 
and heavy engineering, manufac 
ture of cigarette making 
machinery cigarette making, 


snufacture, 
ind 
brewing, leather goods 
and printing 

In Stockport the Simon Engin 
eering Group is building a six 
storey flour mill and equipping 
it with what imed to be the 


clothing m 
mens women s 


ncluding 
children’s 
garments 


plastics chemicals 


Ss Cia 


most up-to-date machinery in the 

world 
Birkett and Bostock Ltd., and 
{ATLA SARA iI CAM 


OLDHAM 
EVENING 
CHRONICLE 


The only Daily Paper 
published locally 
over 40,000 per issue 


OLDHAM 


CHRONICLE 
(WEEKLY) 


affords a complete cover- 
age of this prosperous part 
of Lancashire 
over 41,800 per issue 


a 
UNION STREET, OLDHAM 
London 
134, FLEET ST., E.C4 
* Phone f 620 
Members of A.B ¢ 
Ri Chalaia Uru diy 


Selling ) through the 
provincial Press 


(Continued from page 96) 


concentrations with a population 
of 100,000 or more Table VIII 
shows 18 marketing areas which 
have a population in excess of 
100,000. These are some of the 
units which together make up the 
broad market of the North-West 
and which have to be considered 
when planning 
cinema and 
campaigns 


Press 
advertising 


loca slised 
outdoor 


Of course, it 
sumed that 
able regular 


must not be as 
there is no apprec 
movement of popu 
lation across these boundaries 
The bigger and important 
an urbar the more 
unique services that if offers, the 
wider does its influence extend 
To take the most extreme 
the sphere of influence of 


dof is, for 


more 
centre 8, Le 


case 
Lon 


some purposes, the 
whole country The Liverpool 
man who becomes a Member of 
Parliament must go to London 
to carry out his duties To a 
lesser extent the great provincial 


capitals have a sphere of influence 
which extends far beyond the 
boundaries of their own transport 
services. I have already shown 
how the main shopping centre of 
Manchester acts as a magnet for 
i very area (Table Il) 
Despite this, however, the spheres 
of influence that we have indi- 
cated do represent areas within 
which there is reasonably fre 
quent and regular movement to 
and from the centre and jt is this 
repetitive pattern which is so im- 
portant for the study of the effect 
of advertising 


large 


Value of market 
research 


Market research is a_ sheer 
waste of time unless something is 
done with it, Mr. W. N. Coglan, 
managing director, Sales Research 


Services Ltd. told Liverpool 
Publicity Association 

Because taxation and control 
tended to reduce the margin be 
tween factory cost and selling 
cost, less Money was now avail 
ible for the marketing process 


Advertising and selli 
tures had to be plan 


ng expend: 
ned with more 


care, with the result that market 
research was becoming accepted 
1s a valuable auxiliary in every 


phrase of the marketing process 
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=m QUALITY is the ‘ magic 

% ormula’ for selling 

BY A SPECIAL CORRESPONDENT 

Pie NHE advertiser's approach to other colourful ceremonials sur 


Lancashire should be on vive amid the roar and bustle of 
broad and generous lines. The ‘his modern age Bee ~~ festivals 
cities and towns, with impressive 294 customs are cherished. Eccles 

inevitably AS its onan Burniey 
its fig-pie There is a natural 
love of sport and merry-making 
and local life has plenty of zest 


revenue figures and a popu 
lation density certain to please 
most media experts provide 
a market foundation second 


to none. The majority of the ‘O™MMunity spirit is strong; civic — == == ——"” 
bigger towns no longer have all mnterest keen These aspects of aaa 
ee their eggs in the cotton basket hocal interest are adequately froou A 
; Their industrial activity has a — en and aumaated Sy = = = 
r spread-over which ensures that the so By and large it += 
} present prosperity shall continue is held 1 wholesome respect 
4 


and in genuine regar r 
at a uniformly high level, despite - sgh ° ¢ weg Many - 
‘ 4 “7 pape > 
trade fluctuations. Overall, the bh ce papers — remar - 
outlook seems reasonably set fair adle circulabons hey are rea 
earnestly and critically 


so long as the present urgency 
remains with our export drive 
Ancilliary trades thrive alongside Don’t Forget 
the major industries, and the ~~ 
North-West as a whole is now The Ladies 
drawing full benefit from the 
wartime transfer of certain indus 
trial undertakings 

The only magic formula 
guaranteed to open the purse of 


By the very nature of its staple 
industries Lancashire has a high 
proport of female labour. it 
follows that women have—at 
least-—an equal voice so far as 


ancashire 1 howeve i | 
5 noe _ — ct wes be n pan De spending is concerned. In con —- ; 
tron the hoard ngs . reitet ated junction with this fact it should — oonrest os _— . 
thr Sa gn P; ' _ sithatt be remembered that the Lanca- we pants PUBL WE 
wWougn the css. SALTULY } 4 ‘ ai . . / | 3 IRE AND t 
prese ented on the silver screen — * “= Ss mordinately NE NCASH G 100,000 + 
4 PSs : house proud peRous N N EXCEEDIN . : : 
15 It is the one word—quality. Good IN pROS ‘a, POPUL : ano : 
a value is never taken for granted; Confirmed users of the Lanca CIRCULATING | AREA WITH A ¢ 
re it is never accepted without trial shire market will counsel oew- YORKSHIRE A : 
a Once the commodity has been comers wt to write down the 


tested ind the price considered feminine ippeal In some quart HEAD OFFICE: NELSON, LANCASHIRE 


: : © ill -_ “ d 
ge fair—then you have a new cus ters the illusion lingers that mill LONOON OFFICE: E. T. REYNOLDS 69 FLEET STREET 
. tomer on whose loyalty you can Bitls and factory hands favour : ; 
i «fT mn x ta) y ‘ ar ‘ 
ne rely There is little impulse-buy clogs and shawls. Nota ba of it 
p= Te pean gg ye os good ‘these da They like nylons, and SS ee | | Oe THE Past 8S yeas } 
' ' Lah ‘ ' 4 | P ‘ 
a . ‘ wr ? 
ES thing, the Lancashire folk also —— - en il , | = | | THE : 
like to «tf ‘ t unti wne hetter n nu e¢ homes c radi set, j i 
’ ; = * ‘ res ‘ a nes — or a new piano, May be a family | BACUP TIMES SERIES t 
pre "ss on omes one ‘4 
: song thn eee ture Purchase. Such co-operation is | | (BACUP TIMES, WATERFOOT TIMES ) 
as 0 onvines once apit 
- the : . ustomers f ane ady consid { natural. Commoditics RAWTENSTALL TIMES) i 
yy ate CUS LOMO ‘ ‘ 
* habit. The advertising approach of fan interest, like soft-fur Has presented the mews and advertive | 
e. then, should be introductory in nishings, are assured of a brisk and the fast Ry — Sas decane zx 
= e . » nd schold goods and areas ossondale 
its aim demand Household goo an aed Whitworth Valleys, bee 7 
Flamboyan must be guarded applia es find an casy market, of 106,000. 
amboyancy must t ard . 
fo against The average Lancashire especia labour ee devices | Published Saturdays 44 
y house - , ‘ 
man is a master of under M any IOUSEWIVES StI} go oUt to The Head Office: Bacup Times Lid 
statement To all copywriters :s work; 1 vast majority, in their 
commen onde dthec assic story of the younger days, were at the loom 


London Ofte P Moon 
134 FLEET STREET C60 FLOOe), £C4 


| 
| 
| 
, | 
Lancashire rustic who met a or benct They are well disposed uM A R K E ? Ss | 
’ " to mechanical contrivance 


ts head tucked under 


Phone Contre! 3915 


VALUABLE | phones 
| 


- neath its arm. As they passed the This receptive attitude makes in this area can 
head rolled on the turf Hey’ Lancashire an ideal testing area. | be cti | . TN Tee 
said the yokel “Happen tha’s Many new lines have been intro- | | effe vely, BOL TON STANDARD 
dropped summat?’ duced there--in the earnest hope | covered 
Of an inquiring disposition that what Lancashire buys to-day | Rois aunt Uemnine a 

town-dweller and countryman Britain will buy to-morrow. There | ] y Circulation growing weeldy—bdrightly 
slike throughout the North-West is some substance in the hope, for | edited — well-printed  lustrations — 
have one immediate reaction to Lancashire is quick to spurn the | | cs: ITH EROE | attractive features —sdeal advertising 
any new proposition. It is the inferior or the shoddy. Second- | | | 1980 t @e ae pen <0 Ob Gm 
inevitable—Why? Copy should rate stuff will never sweep the Circulates in Bolton, Atherton. Darcy 
always give reasons, should state market But goods of repute | | ADVERTISER Sona pay + 1 toaes 

its argume mr Layout may expect steady, expanding | | “aie ee 


should not 


| | trial area of over 299.000 people where 
There sales Qua! ty will be the decid | & Tl MES | weee are bigh 
of f | Proprietors 


is a natur the ng factor, every time The price | | PENDLEBURY & SONS LTD 
hobby-dazzier mav be hiel but of itself this is Certified circulation 6,000 copes weekly | Established 1840 
Local patriotisn s strong no great obstacle. It must never RATE S- per sc. inch per insertion VicTORA STREFT soLrow Phone 4742-5 
- = . ; Wes re . a London Off 
and tradition has a ereat pull on be CXCESsive Lancashire folk are | Friday, 2d. Tel.: 4078 | W. Horace Ghee Seas Com - 


the affections Morris-dancing not bargain hunters, but they | 6, MARKET PLACE, GCLITHEROE | 115 men no.enen, wc 


rush-hearing and insist on value Chancery #752-3 
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OTTLES are in the news 


again. The new Odo-Ro-No 
bottle (right) is made of poly- 
thene, and when gently pressed 
exhales its hygienic spray 
This method of applying 
deodorants is all the rage in the 
United States, but the Odo-Ro-No 
bottle is the first of its type to be 
seen in this country. It is being 
made for J. C. Gambles & Co 
by Cascelloid Ltd 


’ * al 
] ESIGNED to make the appli- 
cation of nail lacquer casy, 


evea for the novice, the new Chen 
Yu bottle (above) has a one-piece 


1u2 


PACKAGING PARADE 


This Bottle Breathes 
Hygiene 


moulded plastic cap which fits th 
fingers and is provided with a 
pony-hair brush said to hold 


just the right amount” of 
lacquer 
—RMPCEP OR OAT 8 
Loos, ts 
new! 


ODO-RO-DO 


Of COCODORANT 


The bottle itself has a broad 
base and is triangular in shape to 
discourage precipitation. 

Red, gold and off-white are the 
colours which have been chosen 
for the carton 

Bottke and package were de- 
signed by Chen Yu Merchandise 
Department, New York, and the 
bottles are being produced by 
Wood Bros. Glass Co. The caps 
are by Viscose Development Co., 
the brushes by Charles G. Page 
Ltd., and the cartons by Field 
Sons & Co 


* * . 


ATURAI photo- 

graphs by Hennell, depicting 
well-known English scenes, are 
reproduced on the lids of these 
containers made by the Metal 
Box Co. for Edward Sharp & 
Sons The first box-—“Bodiam 
Castle"—has been such a suc- 
cess aS an export container for 


colour 
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Sharp's Super Kreem toffee that 
the series has been continued and 
now includes “Grigg Farm” and 
“Canterbury.” 

Small descriptive leaflets, placed 
inside each tin after filling. 
create further interest in the 


colour photographs on the lid 
and relate the pictures to the 
contents of the package 

Making ful! use of these Eng- 
lish scenes, Sharps, it is under- 
stood, have arranged tie-up litera- 


ture and posters (in conjunction 
with the British Travel and Holli- 
days Association) for their over- 
seas displays 


Formation of a large new West End 


If you are:— 


Commercial Art Studio... 


@ A PROSPECTIVE CLIENT you can become a “founder” 


client with preferential terms and service 


*& A FIRST CLASS ARTIST you can find a congenial job 


in an ideal studio at good wages plus bonus 


& A STUDIO REP. WITH GOOD CONNECTION you can 


Please write to 


find a job with worthwhile prospects 


Box No. A9726 Advertiser’s Weekly, 180 Fleet Street, London, E.C.4 
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The Field covers 


the country .. . 


“The Field.” They go be 
audience, because every re 
is deeply interested in | 
pursuits covered by thi: 
It is a wide and grow 


** The Field” goes to all parts of the coun': 


has increased by 100% since the war. 


most profitable place in which to < 


The ¢ mantry New spaper 


Advertisements with “ country” 


“The Field” 


liver your message 


; THE FIELD ~ 


appeal thrive in 
we a very receptive 
ier of ** The Field’ 
v¢ rural affairs and 
country newspaper 
1 readership, too ; 
y and its circulation 


is the 


ADVERTISEMENT MANAGER: A. NELSON ALLEN, 


8 Stratton Street, London, W.! 


Telephone : 


Grosvenor 3592 


MEMBER OF THE A.B.C. 


FLEET STREET PLAYERS 


(Founder and Director : Frederick Griffin) 
PRESENT 


The 
BLACK EYE 


A Comedy by 
JAMES BRIDIE 
at the 
FORTUNE THEATRE 
Tuesday and Wednesday, 
November 2Ist & 22nd, 1950 
AT 7 O'CLOCK 
ALL SEATS RESERVED 
Orchestra Stalls 10/6 6 
Dress Circle 10/6 6 
Upper Circle 5/- 3/6 4/6 
BOX OFFICE 
Miss D. M. Hewlett, 107 Fleet Street, EC 4 


(Cart E. Bedford) Tel. Cen, 2412/3 


Remember 


TUESDAY, 
NOV. 2ist 


and 
WEDNESDAY, 
NOV. 22nd 
at the 
Fortune Theatre 


Buy 


TICKETS 


for yourself and staff 


TODAY 


'STITCHCRAFT 


Stitcheraft Lid., Great \ 


is delivered to 170,000 


I's editorial conten 


James oiy: nes, Ant! 


ADVERTISER'S WREALY 


= = ne 
WV 


+ 


a4 


is more than read— 
its kept and studied 


ARC NET SALES /Y ’ OCOPTES A MONTH 
{100 a page Twp arca 0)” x 6 

wer 8. H. BOWDEN 

st Rd, Brentiord, Middlesex 


Telephone EALing 6284 


Advertisement M 


— 


nsesss 


ver 


For 
The 
Holland 
Market 


with its lively factual news treatment 


de Volkskrant 


well-to-do” Catholic homes 


s bear comparison with any 
nental newspaper 

n Churchill's War Memoirs and articles by 
ny Eden, Victor Kravchenko etc 


ge Volk skrant 


N.Z. Voorburgwal 345, Amsterdam-C. 
Tel. 64653 - 40759 - 42795 
Cables: Votkskrant Amsterdam 


An independent readership survey can be 
obuined free on request from: 

Will Kitchen, Jr, 151 Pleet Sereet, London, 
£.C.4. Teleph. CENTRAL 1960, 5133, 5754. 
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ADVERTISER'S WEEKLY 


Mainly Personal— 


By CONTACT 


AFTER being advertisement as copy chief, went into advertis 


manager of the Oversea 1g because he got bored with 
hy zi the st stage { 
Daily Mail for more than 5 oe Re wen Eas ange. A 
. Cambridge he had passed his 
cight years, H. J. O'Connor A. (but did not actually colle 
has moved up to become group t. which technically makes him 
representative for the motor, in undergraduate of 23 years 
cycle, and allied trades for the standing!) After 24 years with 
Daily Mail, Evening News, Sun the Old Vic (“when the Old Vic 
day Dispatch, and Overseas Daily was still the Old Vic”), Barton 
Mail got a small part in a West End 
The usual progress (if that is play with a long run, But start 
the word) from the provinces to ing work at 7.30 p.m. and trying 
London was reversed by Pat to find things to do for the rest 
(Connor After some ten years of the day bored him so muct 
with the Mail, which he joined that when an old acquaintance 
in J915, he felt that provincial suge d advertising, he jumped 
esperience was indispensable, and st the idea 
left represent varict ‘ 
a Fin cP B ‘ rn 5 . ‘ Kingsley Jane and Philip 
papers, with Birmingham as his Benson (who terrificd him, he 


) - ] 
headquarters Following the 
i . 5 now admits) gave him a job as 


Birmingham Advertising Conven 
- . 508 Pp trainee-copywriter. He stayed to 
tion, he was invited to rejom 
a <a Stee : : become senior copywriter until 
ssociater ewspapers, goin 
pay & the R.A.F. called in 1941. On 
first to the Evening News, then , 
demobilisation he rejoined S. H 
the Mail, and in 1942 to the 
, Benson to find that Angus Munro 
Overseas Daily Mail ' 
~ - then copy chief, has just died 
Pat lives at Folkestone. There 
, ' leaving him in charge of the copy 
ire some who still remember his 
7 , department A directorship 
feats at snooker at the old Fleet followed in 1947 
Oli cu | 
Street Club! 
Barton's first love is still the 


. * * 


stage, where he has many friends 
RONALD BARTON, who has Ttrough them he has acquired 
just jorned John Haddon & Co am interest in film publicity, which 


CHATHAM 


SERVER 


=== 


ST., CHATHAM 


2 
58 HIGH 
tonoon ARTHUR GLAY, 80 FLEET.STREET cen. 


J. Newcomb 


led him to take charge of 
Renson’s film department. In his 
spare time he also writes for the 
B.B.C. and occasionally he has 
taken part in broadcast pro- 
grammes 
ca * . 

AWARD of the F. E 
to John Newcomb in well 
deserved recognition of much 
devoted work for advertising. He 
lectured on advertising for 
many years, and his present acti- 
vities include liaison between the 
Publicity Club of Newcastle and 
Kings College (Durham Univer 
sity) Appointments Board, advis 
ing students who wish to take up 
advertising a8 a career 

As H. A. Oughton, chairman of 
the Advertising Association educa- 
tion committee, said at the presen- 
tation of the Cup. it is thanks to 
men like Newcomb that courses 
are now available at technical 
schools and colleges throughout 
the country. And that is an 
achievement of which a man 
might well be proud 

But education has not taken up all 
Newcomb’s time or energies. Past 
chairman of the Club Develop- 
ment Committee, he travelled dur 
ing his year of office cight thou 
sand miles, speaking to clubs and 
attending meetings. He was one 
of the founders of the Publicity 
Club of Sunderland, is author of 
Salesmanship in Advertising, and 
is past-president of the North 
East Furnishing Employers’ Fed 
eration And, of course, Is 4 
director of Craven's Advertising 
of Newcastle 

* . * 

WHEN Noe! Godber retired from 
managing directorship of 
McCann-Erickson nearly a couple 
of years ago, he promised that he 
would not give up writing novels 
of which he had already pud 
lished six. This was good news 
to his “fans,” of whom there niust 
be a zood many. seeing that at 
least three of his books have sold 


Cook Cup 


has 


the 


more than 100,000 copies each 

\ real side-splitter,” “Uproar 
ously funny.” “Welter of motous 
scenes these a the sort of 


ecomiums the critics have lavished 


on them 


not react in 


uch the same way to A Win 
Jow-Cleaner’s “Romance” (John 
Long, 9s. 6d.) | sadly miss my 


s story about 
ido; by a mixed 
rt young people 
itic window 
commenda 


Noel Godber 


NovemaBer 16, 1950 


Polly Ward 


tion, it possesses, like others of 
Godber's stories, an advertising 
slant 

Godber’s advertising career 
began with the assistant publicity 
managership of the British Thom- 
son-Houston Co. in 190] In 
various subsequent jobs he did 
distinguished work on the creative 
side, exercising a considerable in 
fluence on advertising technique 
He joined McCann’s in 1928 and 
remained with them until, being 
past the retiring age, he resigned 
when they merged with Ben 
Wilkinson, who took over his job 
of managing director 


* s * 


NOT MANY who saw that 
charming actress, Polly Ward, 


performing in cabaret at the ex- 
clusive 96 Piccadilly Restaurant 
in the evenings recently can have 
guessed they were looking at the 
director of an advertising agency 
In private life she is Mrs. Robert 
Freeman 

Mrs. Freeman take an active 
part, in an advisory capacity, on 
the creative side of the Robert 
Freeman agency's fashion and cos 
metic accounts and in connection 
with its women’s consumer panel 
The accounts in which she is 
interested include Leichner make 
up, Cyclax beauty treatment, Sen 
sation corsets, Wilson's shops 
Kaysor-Bondor brassieres, and 
Blane’s dresses 

* * 7 

1 HAVE been asked to dispel the 
confusion that apparently exists 
in some minds about two people 
in the Bata Shoe concern. T. H 
Webber is in charge of advertising 
for Bata Development Ltd. His 
appointment in no way affects the 
position of A, Campbell Gifford 
who remains advertising manager 
of the British Bata Shoe Co., at 
Tilbury 


WEEKS WISECRACK 


~ 


“I can hardly believe, Miss 
Wapshott, that anyone in 
this agency would put 
sand in your typewriter.” 
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From small beginnings he grew 

rapidly in popularity, and his first successes 

were sustained and consolidated by the consistent 
development of the central idea. Today Bassett's Liquorice 


Allsorts stand firmly established among the leaders in the vast con- 


fectionery market. Bassett’s had a good product and they decided to... 


See GREENLY’S about ADVERTISING 


INCORPORATED PRACTITIONERS IN ADVERTISING 
Greenly's Lid., 5 Chancery Lane, London, WC 2 Telephone: HOLborn 8400 
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CURRENT ADVERTISING 


A.B.O.E.—Brush Group Change Policy 


And Move Two Subsidiaries’ Accounts 


Following a change of adver- 
tising policy, two member firms 
of the Associated British Oil 
Engines—Brush Electrical Engi- 
neering group have transferred 
their advertising accounts. That 
of Petters Ltd. will be handled 
by T. Booth Waddicor & Part- 
ners Lid., and Asbburners Ltd. 
are taking over Mirriees Bicker- 
ton & Day Ltd. on January 1. 
Another new appointment is ex- 
pected 

The group appointed W. S. 


Crawford Ltd. to handle their 
advertising when the agency 
started a technical advertising 


secuion last year, and it was in- 
tended to run advertising on a 
group basis 


NEW ACCOUNTS 


lo Cotman, Prentis and Varley 
litd.: “Hostess servieties and 
doyleys, made by John Dickinson 
& Co National Press advertis 
ing starts February This is 
claamed to be the first time 
branded servictics and doyleys 
have been advertised in the U.K 

lo W. H. Gollings & Associ- 
ates Léd.: Transwor'd Publishers 
Ltd. whe, are to introduce Corgi 
paper-backed books in Britain 
shortly 


lo Stuart Advertising Agency 
Lad.: Advertising for the Festival 
Hal! on the South Bank. Adver 
tising plans are not yet settied 
but the agency is now active in 
establishing a standard for the 
design of print matter, tickets, 
programmes, etc 
ACCOUNTS MOVING 

fo Commercial Advertising 
Service Létd., Manchester: Cham 
pion Electric Corporation and 
Elecooker Ltd. Campaign for 
Flecookers starting in January 
large number of 
women’s journals 

lo Auger & Turner Ltd.: Keith 
L. Simpson (trade Press) 


NEW CAMPAIGNS 


For Bovril Tonic Wine, test 
campaigns using local papers in 
Scotland and Cornwall, Devon 
and S.W. England; insertions are 
also to appear in two national 
Sundays and two London even 
ings. Provincials will carry two 
insertions before Christmas and 
three during February and 
March, Agents: 8S. H. Benson 
Ltd. 


includes a 


For Wilkinson's Razors, in 
nationals and selected provincials 
to introduce a new model, and a 


prestige scheme in periodicals. 
Agents: George Cuming Ltd. 

For ro pens, an cxtensive 
pre-Christmas scneme, using 
national dailies and Sundays, 
London evenings, general interest 
and children’s magazines, Channel 
Islands, Scottish and Irish Press 


and 38 provincials. Several national 


dathes will carry Maximum spaces 


ANOTHER NEW 
DETERGENT 


A new detergent, Supa, is 
being launched by Brobat 
Manufacturing Co. Ltd. Dis- 
tribution is now in progress 
and advertising has started in 
the trade Press. Further plans 
have not yet been completed 
Agents are Sells Ltd. 


(half pages, Daily Express, News 
Chronicle, and Daily Herald; full 
page, Daily Graphic; 11 in. triple 
Daily Mail; and 11 m. x 4 cols 
Daily Mirror) Agents: C. J. 
Lytle (Advertising) Ltd. 

For Parker Sl pens, 
Christmas insertions in Picture 
Post, Punch, Ulustrated, Woman, 
and Womans’ Own (using colour) 


special 


1-25 


MILLIONS 


ROY CLARK. Advertisement Director, 12-22, Bouverie Street, London, E.C.4. 
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and in nationals, London even- 
ings, and Scottish and Northern 


Ireland provincials. Agents: J. 
Walter Thompson Co. Ltd. 
For G. T. Fulford, Pink Pills, 


in nationals, provincials and 


women's journals. Agents: Sells 
Ltd. 
For Joyce women's shoes, 


colour insertions in women's 
monthlies and weeklies, and com- 
bined men's and women's adver- 
tising in general interest maga- 
zines. National dailies, evenings, 
and provincials are included in 
the schedule. Featured in the 
campaign will be two new ranges, 
“Socialites” and “Overshoes.” 
Agents: Pictorial Publicity Co. 

For Aerialite Ltd. in trade 
Press. Agents: Commercial Ad- 
vertising Service, Manchester 

For Kit-E-Kat cat food, fea- 
turing a champion cat, in 
nationals Agents: Masius & 
Fergusson Ltd. 

For Allenburys Diet, to intro 
duce the new 2s. 4d. size tin, in 
trade Press. Agents: John Had- 
don & Co. Ltd. 

For Domestos and Stergene 
detergent, renewals in provincial 
dailies, evenings and weeklies for 
1951. Agents: Redheads Adver- 
tising Ltd., Hull! 

For G. B. Kent & Sons Ltd 
to announce a new Kent-Cosby 
Allure hairbrush, in trade Press, 
national Sundays, and magazines 
Agents: Paul E. Derrick Adver- 
tising Agency Ltd. 

For GEC. wrch batteries in 
News of the World, People, Sur 
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For 


torial 


in 
cards 


to 


ment 


national 
provincials, women’s magazines 
Agents 
16 - sheet, 
crown-folio 
A. W. Newton Led. 

For Prestoband adhesive band 
age, in Daily Mirror, Sunday Pic 
Dai 


Woman s 


nursing 


Novemnper 16, 


recruitment, 


dailies 


1950 


day Express, and Radw Times 
Agents. London Press 
Lad. 


in 
and Sundays, 


G. 8S. Reyds Ltd. Also 


Illustrated 
Edward Martin Harvey Advertis- 
ing Service Ltd. 
For Morley men's underwear, 
trade Press, 
and filmiets 
tising may start next year. Agents: 
Pritchard, Wood & Partners Ltd. 


collieries 


double 
posters. 


and 
Agents 


crown 


Express, Woman and 


or 


dailies 
and selected youth 


Agents 


tube and train 


Press adver 


‘Come To The Mines’ 
Scheme : New Phase 


Couponed 
aimed at drawing inquiries direct 
employment 
changes are being used in a new 
phase of the coalmining recruit- 
campaign 
national 
provincials 
magazines. 


advertisements, 


ex- 


Media include 
and Sundays, 


More Brewers Bring Out Strong 
Ales With National Campaigns 


Stronger beers and special 
brews continue to make their ap- 
pearance on the market. Follow- 
ing the launching of Flower's 
Special Ale and Truman's Black 
Ben, two more large breweries 
are concentrating on special pro- 
ducts. 

Ely Brewery are to use national 
advertising, Press and posters, to 
distribute their special Brewer's 


Own beer. [his has been on the 
market in South Wales for two 
years, but has not previously 
been featured in advertising. Mr 
L. Nidditch, chairman and man- 
aging director, told the annual 


meeting of the company recently: 
“In 1947 it was considered essen- 
tial to put the company on the 


map. As a result £7,000 was put 
into advertising reserve and in- 
creased last year by a further 
£15,000." It had been decided, he 
added, to use £12,000 from this 
reserve. Agents for Ely Brewery 


are Samson, Clark & Co, Ltd 
Meanw?t Watney, Combe & 

Reid have started a tnal campaign 

to sell Stingo special ale by mail 


Times, Yorkshire Post, Liverpool 


Post, Manchester Guardian, New 

castle Journal, Nottingham 
Guardian Western Morning 
News, Western Mail. and Shef 
field Telegraph) The campaign 
runs to the end of February, 
each insertion consisting of 13 
lines A two-shot direct mail 
scheme to 1,000 selected manag- 
ing directors is also planned 
Agents: Alfred Pemberton Ltd. 


Cheietenén Parade 
From Bentall’s 


Tens of thousands of children 
and parents lined a two-mile route 
at Kingston to see the Bentalls 
parade of Father Christmas, who 
came with toys. tableaux, and 
nursery rhyme characters. More 
than five hundred of Bentalls 
staff were dressed up for the pro 
cession, which was filmed by 
B.B« Television Service and 
Pathé News 


Fish Friers’ Joint Ads. 


ere 
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Listenership Was Up 


> , 
During Summer 
Listener response to the “Op 
portumity Koocks” show, broad 
cast from Radio Luxembourg on 


Sundays for Horlicks, increased 
during the summer, instead of 
waking the expected seasonal 
lecline, report J. Walter Thomp 
son Co. the agents Written 
ephes sent in by listeners in 


reased over the season by more 
an 40) per cent 


~~ . . 
“pring Campaigns 
pring Campaig 
For Woollens 

Woollens for next spring were 
shown to buyers and the Press 
st Derry & Toms, Kensington, 
recently at a mannequin parade 
organised by the publicity depart 
ment of the International Wool 
Secretariat The show will be 
followed up by advertising cam 
paigns for both the LW S. and 
the manufacturers whose goods 
were displayed 


Grant Handle Film 
Tie-Up In Calcutta 


A purely Scottish coupon ad- order Apart from {-page dis- Eagle-Lion Distributors (India) 
dress is carried jn all newspapers plays in //lustrated London News Barry and District Branch of Ltd. K.L.M. Airlines and the 
north of the border and by cer and Pur only classified ads the National Federation of Fish Lighthouse Cinema of Calcutta 
tain nationals in their northern are being used. Media are Friers has decided to take three tied-up recently for the All-Asia 
editions where make-up permits Country Life, Farmer & Stock composite half-pages in the premiere of Eagle-Lion’s film 
The campaign is handled by breeder, Field, Horse & Hound Barry Herald. The Leeds branch Destination Moon.” Twenty 

i Central Office of Information Daily Telegraph. Sunday Times has rejected a proposal for co national advertisers took part. 
< Dorland Advertising Ltd, are the and pr neials (Birming operative advertising “because (| Grant Advertising Inc., Calcutta, 
agents ham Post. East Anglian Daily would be too expensive.” handled the exploitation. 
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ADVERTISER'S WEEKLY 
THAT J. L. Beddington, vice- 


chairman, Colman, Prentis & 
Varley Ltd., flew w the US. on 
Saturday on a business mission 
for British European Airways. He 
expects to be back on Novem- 
ber 28 

* * * 
THAT Eric Atkins, product 
manager at Lever Sales Adver- 
tising, has been presented with 
his first child, a son 

* , * 
THA! Roger Falk, 
general of British Export Trade 
Research Organivation, is leaving 
shortly for Western Germany on 
a Betro assignment. He will be 
away five or six days. 

* i 
IHA! Richard Lonsdale-Hands 
is to give the first lecture in a 
course arranged by the Institute 
of Packaging, next Tuesday. He 
will speak on “Design and 
Packaging.” at Shell Mex House, 
London, at 10.45 am 

> . 
THAT the Foote, Cone & Beld- 
ing Ltd. darts team, captained by 
Ernie Groombridge, beat the 
Hulton Press team, led by Jack 
Blanche, 3-0 at the Punch Bowl, 
Mayfair, recently. And- 


* , * 


director 


THAT a return maich is booked 
for the Codgers on December 14 
, * » 

THAT a reader writing in the 
Daily Mirror wondered whether 
by means of fashion advertising 
nen could be persuaded to wear 


yellow trousers, lapel-less jackets 


veiled and peep-toe 


boots 


THAT C, 
the 
has 


* 


tour of 


[HAT 


director, 


America 
tacts in 


years 


bowlers 


> 
w. Stokes, PRO. for 
( anadian Railway 
returned to 


North 


w. 5s 
yesterday 


He 


Conference 
* 


THAT 


recently 
ates at 


IHAI 


lishers 


a 


addressed 
Oxford 
Advertising As A Career 

* * * 


new branch 
George Outram & Co. Ltd 
of 


the 


was opened at 


Thursday last week 
> > 


THAT 


1 


cw 


erected 


new 
Buchanan Street, Glasgow, is a 
clock which 
on the 
Outram building 


Pacific 
London after 
America 


We Hear— 


Ashley Havinden, 
Crawford 
(Wednesday) 
will 
connection 
International 


make 
wilh 


* 


Drummond Armstrong, 
director, Advertising Association 
undergradu 


University 


office 


And 


landmark 


Lid 
tor 
con 
next 
Advertising 


pub- 
Glasgow Hera 
Dunfermline 


has been 
frontage of 
It carries the 


ADVERTISING MANAGER'S CORNER 


Pie in the Sky 


Some people will promise you anything, but when 


it comes to delivering the goods, well, it's just pie in 


the sky 


nice to 


We only make t 
keep; we don't 
that look good | 
And when 
table it's the niy 
business can thrive on 
recommending our 


Try it and see 


distinctive 


think about 


sort 


om 


nourishment 


but no good to eat. 


sort of promises we intend to 
ndulge in the pie-crust variety 
t break easily 


we promise pie, we mean pie on the 


that a 


Many people have been 


showecards, 


clever cut - outs 


brand for the past 38 years. 
the diflerence. 


by 


HARRIS 


EXPERIENCE 


THE 


HARRIS ADVERTISING miTE 


FIRM WITH 


29-30 
REG 


KINGLY 
3295-4 


STREET 


LONDON. WI 


tiumiaated names of the 

papers published 
* * > 

1HAT R. A. Kennedy, former 

advertising Manager, Patrick 

Thomsen Ltd.. the Edinburgh 

department store, is still painting 


news- 


Off this weekend on a 10,000-mile 


tour of the 
Africa are 


Bata companies in 
(left to right) Phillip 


Cowell commercia adviser, 
Joseph Vyoral, technical adviser, 
and T. H. Webber, advertising 


adviser, all of Bata Development 
Ltd. (London) 


pictures at the age of 84. He re 

cently had one on show at the 

Edinburgh Fine Arts Exhibition 
* * 


THAT Stewart Skingle, of 
Stewart Skingle Ltd. has been 
made an Associate of the Insti- 


tute of Incorporated Practitioners 
in’ Advertising 
* * * 
THAT George 8S, Howard, adver 
tisement manager Stratford 
Express, is new Master of the 
Clarondale Lodge of Freemasons. 
* * * 


THAT a group of Northern Ire- 
land outfitters is collectively ad- 
vertising the men’s wear gift token 
scheme 

* * * 
THAT there were 16 pages of ad- 
vertisements in a recent 22-page 


issue of The Beacon, organ of 
Chulmleigh (Devon) Secondary 
Modern Schoo! 

. . * 


THAT a blue neon light outside 
an Islington church has helped 


improve attendances 
. * 


THAT £500 has been subscribed 
towards Llandudno’s special pub 
icity fund of £1,000, in response 
to an gesting a “pool- 
s for prosperity 


ippeal «s 

ime of invest 

through publicit 
* . _ 

THAT the arrival of Father 

Christmas at Reading store by 

iir. televised in Children’s News- 


n Sund was arranged by 
M. Pub Services (Read- 
) Ltd 
7 * 


THAT James Hendry, managing 
lirector, M't e and Erskine 
Ltd. Edinburgh printers, was 


Recenily married: Eileen Swatton 
daughter of Archie Swation, space 
buyer, John Haddon & Co., and 
Ken H. Wilson, director, Cran 
ston Publicity Art Ltd. 


presented with a silver cigarette 
case last week in recognition of 
S) years service. 
* a ce 
THAT Victor Cartess, a Walsal! 
commercial artist, won a £50 prize 
for designing a new poster for 
Shrewsbury Flower Show 
* o * 


THAT Stanley Mason, editor of 
Fashions and Fabrics is author of 
a new children’s book called 
“Kestrel's Jetty.” 
* . * 
THAT Colonel Theo. Feilden, 
veteran journalist and hon. pub 
licity director of Oldway Film 
Studios. is seriously ill 
* > 


* 
THAT display units showing 
Watney’s “King of Ales” and 


Reid's “Queen of Stouts” were on 
show at the Camberwell Licensed 
Victuallers’ Association annual 
dinner. 
* * * 

THAT situations vacagt are being 
advertised on television at Detroit, 
USA The advertiser is the 
Kroger Co. food chain 


ADVERTISING 
‘DIARY 


Friday, 17. 

j Pumuctry Cius OF SHEFFIELD. 
luncheon, J. H. Bingham on 
. and the Festival 
| Britain Grand Hotel, Shefficid, 

12.30 p 

Pusucrry Cvs of Leeps 

Ladies’ Night. Powolny's 
,. . 

Pusucrry Cius oF Lowpon 
John Rodger on “Some 
Problems of Retail Price Fixing 
Waldorf, 6 p.m 

Pustrcrry Cive oF SHEFFIELD 
1 H. Harwood on Trend 
Modern Design Grand Hotel 
Sheffield. 7.30 pm. 

Tuesday. November . 

Bremrvonam = Pusticrry Associa- 
row, J. Aspinall on American 
Printing Houses.” 

Thurvtay 23. 

Pusiierry av oF Leens 
luncheon meeting Mrs Margaret 
Havinden on “Talking to Women 
Powolny’s 

Friday. November 24. 

Posurcrry Clos oF Lrverpoor 
Mrs Beatrice Warde on “Typo- 
graphy ya 

Monday . 

Pumserry Cice oF  Low~pos 
Mock Triat of Arthur Chadwick 
aldwyeh Clu 

Wednesday, November 29. 

ADVE®TISING AssoctaTION, annual 
meeting. 17 noon 

ApverrisiInG Clue Oxroerp 
F A. Lever on “How Television ts 
Changing Us.” 

Posircrry Civue OF ARERDEEN, 
dance Northern Hotel 


, 
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ADVERTISER'S WEEKLY 


NT DET I seamen 


OPPORTUNITY to acquire all-round 
knowledge of publicity in progressive 
organisation. Intelligence, initiative and 
oY. Shorthand-typing ability required in that 
order. Apply in writing to: 
Account Administration Department, 


ASTRAL ARTS GROUP LIMITED 


245, Vauxhall Bridge Road, London, 8.W.1. Ted. : Vie. 5303/6 


Carries more Classified 
Smalls than any other 
| Weekly or Series of 
Weeklies in South Wales 


at CARDS * STREAy 
ee ounns 

ye 10 ANY siz, 
Comsuelf. 


on 


SILK SCREEN ARTS Li 


97 SHIRLEY ROAD CROYDON 
AOODISCOMBE 3147-6 


MIGHEST GRADE 


CLEAN & SHARP 
CRAFTSMANSHIP 


SPEEDY SERVICE 
2 EXPRESS 4 
O&liytRy 


Merthyr Express 
CONSULT US FOR = - Pontypridd Observer 


SALES exceed 


64,000 


Weekly (certified). 


d \ % 
7/93 ‘LAMBS CONDUIT ST, w.c.i 


Directors : 
George Mial!, Arthur Lambert, Percy Millward 


House to House distribution of 
circulars etc. by men under efficient 
supervision. Envelope Addressing, 
Folding, Enclosing, etc. Sandwich | = 
Boardmen. Street Paper selling. 


FOR QUALITY 
SILK SCREEN PRINTING 
MODERN 
PUBLICITY SERVICE 


39 WEST HILL, WANDSWORTH, 5.W.18 
Phone VANdyke 6667 


t FOR EQLDING 
\ Ashaging Sroc-nlecle 


Eibtion 


DESIGN AND CONSTRUCTION 


<3 SON rT LTD. one 
ae ErwonTh ee tt. | 
yNarch 


EXHIBITION STANDS AND WILL KITCHEN JR LED WEWSPAPER AND 


DISPLAYS OF QUALITY 
T. ROBINSON 


STUDIOS, LIMITED 
72a Plough Rd., Battersea, 5. W.II 
Tel. Nos. Bettersec S300 & 4886 
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UBLICATIONS NEWS AND NOTES 


SiZ 


belated owing to the printing New cover of Techniview 
stoppage, carries more advertising S4!™*S title, contents, and ea 

| than any previous number, with lisher’s panels in striped black or 

| one exception. Of 534 pages of 8"¢Y- but no advertisements 

| advertising. 20 are in full colour Footwear Repairer has been 
The advertising index lists 44 renamed the Shoe R and 
agencies, representing 64 adver- Shoe Fitter. First (November) 
tisers. The issue, dated October- issue contains 40 pages plus 
November, has 168 pages, plus . covers, nearly half being adver- 


co 


| uusements 

|} an extract from M Anthony a 

| Eden's speech at the LS.B.A Record volume of " advertising 
| Jubilee Dinner, “There has never (21 pages) appears in the Novem- 


he 
du 


|} to 


Mayor's Show, in which the em <>" Gare 
phasis was on civil defence, the As from the January issue (on 
Municipal Journal has issued a sale December 15), The British 


supplement “The Facts About Amateur Weight-Lifter and Body 
Civil Defence.” containing 14 Builder simplifies its title to 
| articles on the subject. The Che Weightlifter and Bodybuilder. 
Journal has increased its price New selling price will be Is 
from Is. to Is. 6d monthly 


Sa 


Lt 


From the November issue the national; London advertisement 
Southern and Midlands editions manager, Dennis W. Mayes, 69 
will be combined Mr. Mark leet Street. First (autumn 1950) 
Johns remains editor, and is also issue contains 68 pages plus 
| chairman and managing director, covers, four pages being adver 


Te 


. boars advertising Me Cuartes Wittim Morarson, late 
: r tey © a London advertisement manager web e+ 

yam ja Co. stating that = Evening Chronicle and = Middlesbre 
: with cs — Evening Gacetie, formerly with Ww eldot ns 
= lease them from = ang the London office of the Western 
agreen was arranged that Ma for 24 years a member of 
. me space ane. © the Regent Advertising Club, left 
>. Th ould as b. £2.624 2s. 9d. gross, £2.575 Is. 10d. net 

y mar 4 o 
and in mec Ahan nn the Me. ALFRED Waals Gauge, _* 
y Publishing were entitled tt vertising manager © urney 

~ jer the ane oommadt Son Ltd., whisky distillers, left £439 13s. 


bo sding ~ 4 — of 24 Price of The Caravan is to be 
millions, the circulation of increased to © 9d. in Januar 
Reveille already exceeds 2 oe 
millions and is rising rapidly Price of Vanity Fair will be in 
Paper cuts will be met by a reduc creased by 3d. to Is. 6d. next year 
tion to 12 pages each fourth week ates 


beginning December 


Current 


j dent NeWspapers Ltd, Dublin, new cover design incorporating a 
| for the six months April-Septem- central photograph, with a broad 
ber, constitute a record in the red border on three sides, the 
history of the company. Irish Im- lower space being available for 
dependent average daily net advertisers. The journal claims a 


Herald 133.526, Sunday Indepen- 
dent weekly 


from the Creed Publishing Co 


* Reveille’ Heads Mr. Arthur D. Stansfield, a co- 
7 » amie director, will be in charge of 
For 23 Million advertising 


Price of Light and ‘Lighting has 
been raised from Is. to Is. 6d 
—— Adverti isement rates are unaltered 


number of Courier, 


15. Normal 
cw 16 pages 


ver. On the title page is printed 


en a time when quality in pro- er issue of Coming Events, which 


ction means more than it does is devoted to the Festival of 
day.” Britain. Normal distribution of 

oe — = 100,000 is to be substantially 
Coincident with the Lord increased. ‘ 


Theatre World has adopted a 


Certified net sales of Indepen- 


than five times its 
\ Theatre World 


issued 


sale of more 
pre-war figure 
Annual is to be 


les was 210,086; 


Evening 
average 378,148 


Television and General Press Publ ished twice yearly at 3s 
d. has acquired Scan Television or SO cents by the Internationa! 
Road Federation is Road Inter- 


levision and General Press Ltd.; - tisements 


Legal ‘and Gazette 


7 
New Companies 
(Advertiing) Lid., 29° 
Green, Birmingham 
Subsonbpers 


Ad. ext tractor 
Wins Case 


Biddle Eros. 
Highfield Road. Hall 
28 | capital: £5.000 


H. G. Biddle and C. B. Bodd'« 
An apocal by Guppy and Howe. sign Uvatite Sales Ltd.. 17 Shaftesbury 
ters Bournen h against judgmeni Avenuc, Wl. Sign makers and writers 
Jude Braund. at Willesden County Nominal capita £4,000 Directors: M 
t. awarding £19 18s. 6d. to Property jack and L. C. Neale 
~ aol —— dome ig poo _ (The above-mentioned particulars of 
Goes of Asm SU Tecaday The new companies recently registered we 
t was the. mace Gun wader 8 taken from the Daily Register complied 
tract dated N 27, 1947, for the by Jordan and Sons, Lid., Company 
a fa semem board ) Registration Agents, oe Chancery Lane, 
0 Lenden, W.C.2.) 
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NOVEMBER 16, 


APPOINTMENTS VACA 


19so 


WANTED! 


AEROGRAPH 
SPECIALIST 
Retouching, still life, etc. 
Experts only apply. 
LETTERING 
ARTIST 


- First class work 
For seventy-year old studio 
in the Strand 


Sex 875 
Advertiser's Weekly, 180 Fleet Se.. £.C.4 


SENIOR DRAULGHTSMAN. 


Leading 
exhibition organiser secks a first-class 
sof architectura) draughtsman for ful)- 
afl pou He must have had 

expernen.c on exhiti ron 
plans and cesian of 
features, the production of 
working drawings and specifi 
auvions for contractors, and be capabic 
of mantaming an cfhciem system of 
service between organiser and 
Ability to 


produce really 
. 


vious onperingst 
salary required 
untidential ang 


ud dr 
Box 9725 Ad. Weekly 180 F leet 


M ECs 


AN OPPORTUNITY FOR 
TWO FRONT-RANK MEN 


A VISUALISER 


an experienced advertise 
with 


developed colour sense 


ment designer a highly 
a good 
knowledge of reproductive 
and a 


selling prin 


Processes, 
grasp of 
ciples, aware of and responsive 


thorough 


basic 


to, new trends in design 


A LETTERING 
ARTIST 


a man who, having served 
his apprenticeship, has had at 
least five years experience sub- 
sequently on creative lettering 


The permanent 
and carry good salaries. Apply 
full details 
to the Managing 


positions are 
in writing, giving 
ofe rperience, 


Director, 


R. S. CAPLIN LTD. 


Incorporated Practitioners in Advertising 


128 PARK LANE, LONDON, W.! 


ASSEST ANT required im Advertising 
Departay 2 of important enginecring 
c ony any in Cardiff area Expenened 
jayout man and capab { occamonal 
finshed artwork Knowledge of print 
ing) = production and e1penence in 


stine and responsibilines 


te 1 details, age and salary 
to Box 119 ¢ “R C., 29, Hertford Sireet 
London. W 1 
PRODUCTION.” First clase ProJechon 
man required Must have at icant * 
years’ recent Agency caperic Salary 
approsimately £750 per annum Onty 
first class men need apply Lan ygt =~ 
fidence, stating age. cxperien 


Bor 866 Ad Weekly 180 Fleet S pCa 


J 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | 


Display panel 40s. per inch. tree lines. Each lime comsists of average of 
le =ece. Box sember comet a: ome tine and ik to be paid for 
Additioast fee of 9d. is charged for ase of Box Office. Series dixcownty 2)% of 7 
imsertions, 5). oo 13, 10%, om 26, 15), ow Sl. All advertivement: for lew than eevee 
imortions MUST BE PREPAID. Address: “Adverthber’s Weekly.” 186 Fleet Street, 
Leades, ECA. ‘Phone: Chancery 8644. 
APPOINTMENTS VACANT 
LAYOUT MAN wih knowledge of 
typography cquired immediately for 
organnaiion pectaliaing im the proxduc- 
“ of " ec oguc o 
ton of te-racal catalogues and ober | | A WEST END STUDIO 
alhed = indi wries Please give brief | 
det of « ry ured 
ox 880 Al. Weehly 18 Fleet st BC 4 tines 


LETTERING 
ARTIST 


who can work quickly and has a 


LEADING WEST-END 
AGENCY 
requires 


FIRST CLASS 
CREATIVE 
ARTIST 


To control creative team. 
Must have good agency ex- | | 
perience and ability to 
produce slick visuals and 
complete schemes to pre- 
sentation standard. 


command of modern styles. Top 
salary is offered and excellent 
S day 
pleasant working conditions 


prospects, week and 
Write giving full particulars of 


experience, salary required and 


approximate times when free to 


call with specimens to 


Bos 9750 


I dvertiver’s Weekly, 180 Fleet St. £.0.4 


Write giving full details of 


past experience and salary | | MARKET RESEARCH. 


quired by London ( 


Young man re 


ADVERTISEMENT MANAGER 


prowed selling sbility required a 
weekly wade journal. Apply in con 
idence stating fully, ae, cuperience, 


ete te 
Box 9714 Ad. Weekly 180 Fleet Si BOS 


Advertisement 


Manager 
required for the monthly 
journal 


SHIP & BOAT BUILDER 

Applicants must be thoroughly ex- 
perienced in the trade and technical 
fetid 

Not over 35 years of age, preferably with 
2 knowledge of the industry. 
Abiuy to interwew at 

essential. 

This is an important position offering 
plenty of scope for imtiative and drive, 
carrying @ remuneration of good salery 
commission and expenses 

Apply by letter onty, giving age and full 
detaris of past selling record, inctuding 
clas of media 

The Managing Director, 


JOHN TRUNDELL & PARTNERS LTD 
TEMPLE CHAMBERS TEMPLE AVENUE EC4 


top level 


ASSISTANT 
ot 


(preferably with knowledec 


copy. blocks, ete), required for 


Advertsing Department o weekly 
journa Shorthand and typing omen 
te W rite giving fall details of 
cipenence age. salary required, to 
‘ preanming Secretary Architectural 
Pree tot 9 Queen Anne's Gate. 


Londoa, 5 W.1 


ADVERTISING MAN (under 15) to ake 
- 


Adverumng and Publicity De 
important Women's Fe a 


. haree 
mem of 


Ti ee Comscentious 

worker All rownd advertising now- 
leduc Apply by leuer w TF 
Marvhall (Maribeck) ted Martbeck 
House, Great George Serect. Leeda, 1 


pany in their 
required. Marketing Research Department Sour 
expernene preferable but not casentia 
Box 9741 as full traming will be given Good 
Advertiser's Weekly, 180 Fleet St., E.C.4 prospects. Only those keenly interested 
m and wishing to take ap nine 
“ : . - Research as & career, should apply t 
at tea i Le Box 9745 Ad. Weekly 18) Fleer St BCA 
Educa man under W). with experi = 
ence ideas required by prominent 
Small Mctalwares Manufacture wre 
with ctails of aac. cxpericnce and 
salary Smith and Davie Limited 
friar Pork a Wednesbury 
(Phone NED 0721-5.) 


JUNTOR INVOK t TyPist 


Adveriung 


required for 


wis a knowledge of 

90 Sday week. Write sat 
exper © and selary required te 
inte Thomas Co. Lid ‘i Great 


(Queen Street 


ENERGETIC YOUNG MAN, preferatty 
with 


uh A rusing Agency caperience and 
good acts, required tw control and 
expar verpoot Advertising Agency 
Come Ma salary about (7% Apply 
in ietce 24 Mowm Pleasant 
iver ’ 


ADVERTISEMENT REPRESENTATIVE 
requir for developing new. attractive 
monthiy London Publication Com 
and expenses 
4 Ad. Weekly 


Box 180 Fleet S& BC4 
Honours degree in 
NATIONAL ADVERTISERS 
require services of Production Assistant Slalistics, M ust have 


preferably not over 27, must have com 
pleted National Service. Expernence of 


layout, print production and block 
ordering essential Write stating age 
education, experience and salary re 


quired to Advertising Manager, 
BURROUGHS ADOING MACHINE LTD. 
356 Oxford Street, Londen, W.! 


PUBiactTy 
well-known 
enginecring 


ASSISTANT required for 
rapidly expanding precision 
Tganisaton in outer Went 
Individual who combines 
writing ability with adequate technical 
» write for editor 
katioms, house 
instruction 
knowledge of typography 
Gesirabic but not essentia 
th some cuperience in air 

t instrument industry 


tal notices 


ex., some 
and layout 


Preferably w 


lars of qualifications 

in confidence. to 

Box AC Samson Clarks, 57/61 

Mortimer Street, W 1 

EXPERIENCED PRINTING WORKS 

MANAGER required, used wo period) 
cal production Apply in confidence i 
Stating fully. experience, age and salary | 
*requited | 

Box 9739 Ad Weekly 180 Pleet St BCs 


RESEARCH MAN 
WANTED 


ATHER & CROWTHER LTD. need 
an additional research man with an 


of all stages of market research, of contact 
with clients, of drafting original question- 
naires and of preparing finished reports. 
Please send full details of career, 
photograph if available, to 


THE DIRECTOR OF RESEARCH 
MATHER & CROWTHER LTD., LP.A. 
BRETTENH'M HOUSE 
LONDON, W.C.2 


practical experience 


subjects including 


and 


’Phone your Classifieds to CHA 8844 (Ex 23) 
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ADVERTISER'S WEEKLY 


‘CLASSIFIED ADVERTISEMENTS 


FENWICK LTD. 


are open to receive 


applications for the post of 


ADVERTISING 
MANAGER 


Applicants should have a 
knowledge of layout, copy 
writing, art work and its 
presentation, an ability 
for quick preparation of 
day by day work—-with a 


sense of news values. 


A knowledge of Depart 
ment Store routine would 
be an obvious advantage, 
Please write in the first 
instance to the Chairman 
of Directors 
one of the better 


The post is 
salaried 
in the business, and house 


would be available 


NORTHUMBERLAND STREET 
NEWCASTLE-ON-TYNE I 


SALES REPRESENTATIVE for Mid 
lands required y large Display and 
Eahibitvon reanisation ust have 
had recent capericn.e im selling ex ' 
uon stands diapla and k-screes 
prinung Salary, cxpenses and com 
Mien Superannuation W rite 
giving full detads which will “be treatcd 
in strict confidence to Rex 
Service Lid. 131-134, New Band Sirec 
wil 

ASSISTANT REQL RED to Production 
Exceutive of an imme rm (het 
| ondon area) mark @ national! 
advertised | 


photography, and powsess (he t 
create working rough C is 
eaflews, catalogues Ww 

first instance 


day week, superann 
camecn facies 
Box 980} Ad Weekly 1#0 Fieet St 


COPY WRITER 


required by 


Publicity Depart t of large 


manufacturing gro Lo 
don. Chief task w e the 
establishing and edit f a 
House Journal, but fe will 
also be expected to write 
booklets, leaflets and Press 
articles Preference eg 
applicants with journa " 
magazine experience ry 
£600 £750 Apply ny 
reference PW 4 to 

Box 9810 


Advertiser's Weekly, 180 Fleet Sof (4 


OFFICE BOY required for 
Ofce oats Victoria Sta 


Bos 9? Sit Ad. Weekly 180 Piece 


| 
; 


'Phone your Classifieds 


112 


APPOINTMENTS VACANT 


LAYOUT ARTIST required, adic w pro 
duce SkK roughs Cal or wre, 


£)00e A YEAR what our Detter sales 
mo are carning National Outdoor 
Advertimng 


Company of repute have 
openmg for one salewman whh record 
ane Jetaits 

Box 9807 Ad. Weekly 180 Fleet St BC 4 


Top grade 
ACCOUNT 
EXECUTIVE 


required by London Agency | | 
specialising in Technical Adver- 
tising. As his work would be | | 
the creation of advertisements 
and sales literature of a high 
order, he must be mentally 
alert, possess imagination and 
be able to write good sales- 
impelling copy. These qualifica- 
tions make previous agency 
experience essential. Excellent 
rospects for a man who really 
Seo his job. Letters, which 
will be treated in strict confi- 
dence, should detail past career. 


Box 684 
Advertiser's Weekly, 180 Fleet Se. £.C.4 


SHORTHAND-TYPIEST. Private Secre 
taries, Clerks, etc f you are in urgent 
need of staff, contact Embassy Bureau. 
Exce! House, Whitcomb Sureet, W.C.2 
WHItehall $924 We specialise in 
efficient personne! 

YOUNG MAN with some experience of 
advertising Layous wanted by Motor 


Cycle dealers sw London area 
Write 
Box 9805 Ad. Weekly 180 Fleet St BC4 


COPY- 
VISUALISER ? 


We need a bright experi- 
enced advertising man who 
can act in appropriate execu- 
tive fashion on campaign 
creation. He will have a 
good team alongside him 
and the job is an important 
one. Applications will be 
treated confidentially by 


VICTOR SPENCER 
(PICTORIAL PUBLICITY CO. LTD. 
26 DENMARK STREET, W.C.2 


SPACE SALESMEN REQUIRED [or 
North of England and South Wales 
The Manchester Offke of Howards 
Publicity Lid... requires Space Salesmer 
preferably residing in the abo arcas 
to sel ADVERTISING SPACE ON 
BUSES Goad wmssOn and ex 
penscs Only men fully capenenced 
this type of work need apply \“ 

cephone M I GILDER 
HOW ARTS PUBLICITY LTD 4 
DEANSGATI MANCHESTER ’ 
TELEPHONE: BLACKFRIARS S48) 


ADVERTISING COPY 
Keen creative man wanted for Publicity 
Department in Manchester ideas 
visuals, finished roughs Thorough 
knowledge of modern layout, type and 
reproduction proces Age 25-35 
5 day-week. Give details of education, 
experience and salary required 


Box 9719 
Advertiser's Weekly, 180 Fleet St., £.C.4 


“ating 4g. Caperience, r 
Crane Publicity Lid ce) 
Cour 
JUNIOR COPYWRITER / IDEAS 
required 
techocal and 
Progressive 
ating age. cape 
Crane 


( 


Chancery Lance, W.C2 


Preferably «ier 


Publicnty Lid $9 


ourt, Chamery Lane, W.C2 


3, ~ 


DISPLAY MAN required, mum be fully 


experienced, with 
nandung bigh-<lass 
both for window and 
Geod position for specialist 


outstanding ability in 
fasion merchandise 
menor display 
Fasmon 


Display Man. Profit sharing and Super 


annuanon Schemes 


Beawe Ltd, 
Ft Nee ‘ 


ae d Write 


Employment Controtier 
Wolverhampton 
EXPERIENCED 
wots Dopastment Prox 
stating age 


required to 


Box 9802 


Apoly im writing 
James 


Advertising 
tron Clerk 
salary 


Ad. Weekly 180 Fleet St BCA 


SPACE 
SALESMAN 


We have a vacancy for 
a space salesman of 
proved ability. 
The man we want 
must be prepared to 
travel and be thor- 
oughly used to selling 
space direct. He must 
also be able to earn 
£1,500 — £2,000 per 
annum. Write 

Box 9718 


Advertiser's Weelty, 180 Fleet Sc., E.C.4 


ADVERTISING AGENCY (Wat 
require Checking Room Assistant 


Invowe Typist 


Write _ siving 


previous experience and salary to 
Box 9734 Ad. Weekly 180. r lect St BC4 


DISPLAY 


End) 
also 
age. 


& EXHIBITION STAND 


Represcntauve required _ small com- 
pany 7 full paruc 


Box 97 


Ad. Weekly 180 D Plect St BC4 


TRANSPORT 
ADVERTISING 


W. H. SMITH & SON LTD. 
require three first-class rep- 
resentatives to sell Trans- 
port Advertising in Lan- 
cashire (Liverpool and 
Manchester) and London, 
mainly on Corporation 
vehicles. 

Only first-class men cap- 
able of earning high salaries 
need apply. Applications (in 
writing) to 
The Manager, Outdoor 
Advertising Division, 


W. H. SMITH & SON LTD. 
AWDRY HOUSE, KINGSWAY, W.C.2 


YOUNG 


wt 


" 
8 


ARTISI w female. fe- 
Chiefly a black and 

figure work fo vemile udhica- 

s Opportunity keen ALEN- 
D applicar v\ ¢ ating «sgt 
‘ sod Ad “Weekly 0 Pleet S& BC4 


Novemser 16, 1950 


APPOINTMENTS VACANT 


SPECIALITY SAL SEAN. ane 
imsurance company an a 
really first class mas +"- sry to 35 
Experience not secessary as full craining 
will be given Auracuve unual remun- 


cratioa on -ay x oo 
details of educa 


Box 9738 Ad Weekly te 180 Fi 


EXPERIENCED 
PRODUCTION MAN 


required 

for Publicity Department of 
large manufacturing group in 
London. Chief duties will oe 
the production of booklets, 
brochures, etc: will be 
expected to pull his weight in 
other publicity activities. Print- 
ing or agency production ex- 
perience _ essential. Salary 
£500 / £650. Apply stating refer- 
ence PD/3 to 


Geox 9009 
Advertiser's Weekly, |60 Fleet S¢., E.C4 


to 
S BC4 


to CHA 8844 (Ex 23) 


GENERAL ARTISTS required for South 
London Studio oa, .— men atet 
only apply Reply confidence 
Box 9746 Ad. Weekly “180 Fieet Si ECA 

CIRCULATION CANVASSER wanted t 
work London arca—-whoile of part-time. 
A. N. & 59 King’s Road. S.W.3 

PRODUCTION ASSISTANT required for 
traffic control work in medium-sized 
City Agency Send details < exper 
ence. age and yalary expected 
Box 974) Ad. Weekly 180 Fleet St BC4 


VACANCIES 


occur in the Publicity Division of N.E. 
London group of — for 2 wat ed 
ladies with Secondary E 


(1) Advertising Fy agg Ke 
duties and typing.) 
(2) Editorial Assistant. (Preparing 


technical “write ups’ under super- 
vision, typing essential.) 

Must live locally. Canteen. Write>— 

Publicity Manager. 

CHAMBERLAIN INDUSTRIES LTD. 
STAFFA ROAD, LONDON, E.10 


LETTERING ARTIST. Young, quick 
worker interested in producing Film 
press and wade advertisements in Lon- 
don. Good opportunity far right appili- 


cant. Details and salary to 
Box 9744 Ad. Weekly 180 Fleet St BC4 
OD SST ARES Weekly cues 


muneration for arranged specials and 
personals ; 


men on Bad neials will find this worth 
while 


Box ms. Aa. Weekly 180 Fleet St BCe 


ARE YOU THIS MAN? 


| am looking for an energetic 
production man, 25-35. He 
must have an all-round know- 
ledge of handling press ad- 
vertising, direct mail, brochures, 
in various processes. He should 
be able to see jobs through 
without constant supervision 
once roughs and copy have been 
approved. He will be trusted to 
work to rigid schedules and 
press dates, so must be thorough 
and methodical. This is a first- 
class opportunity for a keen man 
who can take responsibility 
without letting his chief down. 
Box 9740 
Advertiser's Weekly, 180 Fleet St.,£.C.4 
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Novemser 16, 1950 


APPOINTMENTS VACANT 


DISPLAY MAN AND 


WINDOW DRESSER 
REQUIRED FOR THE MIDLANDS 


Must be experienced with prefer- 
ably a knowledge of the wine and 
spirit trade, Must be alert and 
adaptable and able to drive. 

The position & permanent and 
progressive for the right man. 
Apply giving full details of ox- 
persence, salary expected and age 
to: 

Box No. 520 Dorland, 16-20 
Regent Street, London, S.W.!. 


A WELL, KNOWN organisation requires 


two competent commercial artist be- 
tween the ages of 20-30 Must have 
good lettcring capabilities, and caper 


ence of black and white drawings for 

prinung pee Excellem pros 
Apply 

Box ' 9736 Ad. Weekly 180 Fleet St BC4 


YOUNG MAN aged about 20 years, with 
experience of Store Advertising, Copy 


wring. Layouts, etc required by 
Gamages of Holborn Progressive 
position Pension scheme Apply 
personally or by letter to the Staff 
Manager 


ASSISTANT PRODUCTION MANAGER 
required, with experience of weckly 
periodicals. Apply, in confidence, stat- 
img age, experience, and salary required 


wo 
Box 9737 Ad. Weekly 180 Fleet St BC4 


TECHNICAL ART 
STUDIO 


would like to interview artists 
who are experienced in pro- 
ducing graphic perspectives of 
machinery parts as exploded and 
cut-away sections. Applicants 
should be prepared ultimately to 
work within the Studio on a 
salary basis. Apply 


Box 896 
Advertiser's Weekly, 160 Fleet St., £.C.4 


EDUCATED OXFORD. 


Publicity tment Decorative. 
Figure « Humorows Arm Work 
Practical experience of professional 


Film Making No letterin 


oung men (23) require 
Weekly and Trade 
Minumum salary, £400 pa 
Weekly 180 Fleet St ECs 
Fluem French 
Experenced offhe management, saics 
promouion & years House Stationery 
and office (quipment buyer deparumental 
store 4 ars weekly newspaper circu 
lation and advertisement supervision and 
general company duties Post sought 
with salary Sor less than £500. London 
only 

Box 9721 Ad. Weekly 180 Picet Sit BC4 


L’HOMME QUI 
CHERCHE... 


Working Chief Copywriter 
(French somewhat above 
schoolboy standard) age 32, 
single, secks employer in 
France with an International 
Agency. Peut-étre il le 


TROUVERA 


Box 9811 
Advertiser's Weekly, 180 Fleet St.. £.C.4 


PRESS PUBLICITY SERVICE covering 
North and South America, secks com- 
Detent representatives England and 
Conunent comtacts cisential 
Excelent opportunity Commission Basa 
Write fully. EZ, Aureliano Rivera 4 
Mexico 20, D. F 
FIRSTCLASS SPACE SALESMAN re- 
quired by well known group of pub- 
lishing companies. Details of age and 
experience, in strict confidence to 
Box 895 Ad. Weekly 180 Fleet St EC4 
SOUND COMMERCIAL ARTIST re 
quired to design showcard, and cut- 
outs Origination and capable of pre 
paring finished designs for wore —~ 
Expenence in colour work mtial 
Box 9722 Ad. Weekly 180 Fieet St BC4 


LARGE COMPANY 


has vacancy at City Offices for Lady 
Artist. Varied and responsible work 
with good salary offered to applicant 
who must have had at least five years 
studio experience dealing with cut-outs, 
posters, packaging and lettering, and 
must be capable of producing finished 
work. Write giving age and experience 
to: 
Bex 9724 

Advertiser's Weekly, 180 Fleet Se., E.C.4 


APPOINTMENTS WANTED 


FREE LANCE COPYWRITING. 
ality plus prompt cxecution 
Box 874 Ad. Weekly 180 Pieet St BC4 


Ortgin- 


OLTDOOR ADVERTISING Woman 
twenty years cxpericnc outdoor 
advertming Exccutive position _Offers 


Box 9748 Ad, Weekly 180 Fleet ra 4 


YOUNG ELEPHANT (with gcentiemaniy 


manners) who has had cxperence. gcep 
and wide. in all departments of top 
London Agency, wants a differen 
Jumor Executive position in the New 
car 

Box 9729 Ad. Weekly 180 Pieet S& BC4 


LETTERING AND LAYOUT ARTIST. 


4 years stud cx ©, seeks more 
scope Willing to learn e#t lower 
salary 

Box 9730 Ad. Weekly 180 Pieet St BC4 


YOUNG LADY, well cducatcd, desires 


post in Advertising Agency a8 traince 
to obtain good all round caperence 
Willing and adaptable 

Bos 94) Ad. Weekly 180 Fleet & BOS 
of university calilre with genuine 
fair for advertising and sow com. 
knowicdge weas organimng 
and artistc sensibility, seeks oppor- 
tunity with Publicity Agem. Specimens 
of work available 

Box 9806 Ad. Weekly 180 Fleet St BC4 


Technical Publication 
ADVERTISEMENT MANAGER 
with excellent selling record and 
Agency connections is seeking 
change. He is well ficted for the hy - 
standard required today 
services are an ~ you cveugh 


Advertiser's Westy, "i Fleet Se., £.C.4 


MAY NOT KNOW all the answer I 
do know at first band the ybiems of 
both Client and Agent. If you could 
use a man (28). with Agency and Adver 


ting Department experience please 

Write 

Box 9731 Ad. Weekly 180 Pieet St BC4 
YOUNG LADY, 22. Higher School 


Certificate, experiemed Scoretary and 

pha duction Assistant , soem Adver- 
f editorial wo 

Be m 9801 Ad Weekly iso Fleet % BC4 


ARTIST, all-round experience. retouching 


icttering -% etc secks job 3 of 4 
days a wee 


Box 9808 nd Weekly 180 Fleet St BCs 


A COPYWRITER IS BUNKERED ! 
One of the most effective copywriters 
in London has recently made a bad 
move. He wants to return at once to an 
agency in which copy is a live and 
specialised art. |2 years’ agency experi- 
ence. Salary £1250. Write 


Box 9742 
Advertiser's Weekly, 180 Fleet S¢., £.C.4 


SPARE TIME work undertaken 


CLASSIFIED ADVERTISEMENTS 


VERSATILE ARTIST (38), socks pow in 


ARTIST SEEKS part ime work More 

Y Layout. design, letienne 
finished an-work coemeceang ¢ 10s 
per week 7) Manor Park EB. 


FREE LANCE SERVICES 


COMMERCIAL 
bom and six 


ARTIST, capericnced in 
~ drawing mechanica 
iustration and lettering. seeks goad 
connections Prompt service guaranteed 
Box 9716 Ad. Weekly 180 Fleet & BC« 
Mechao 
ical and perspective drawings. Technica’ 
pebixations and reports iiusrated 
onginals for lecture sides 
Box 9720 Ad. Weekly 180 Fleet St BCs 
COMMERCIAL ARTIST requires proces 
work (line, tone and colour), lettering 
Pecialist Finished work from your 
colour roughs 


Box 233 Ad. Weekly 180 Pleet S: BC4 


A STORY TO TELL 
AND GOODS TO SELL 
Free lance copywriter offers 
services at moderate terms. 
Bex 335 
Advertiser's Weekly, 180 Fleet St., £.C.4 


ADVERTISER'S WEEKLY 


ACCOMMODATION 


FIRST ASS commercia! art sudio re- 
quires 2 of | rooms in Bloomsbury 
—, b. cae to share suitable acoom- 


box 3 ot Ad Weekly 180 Fleet St BC4 
TWO O8 THREE unfurnished rooms a 

offices required yd hes areca, from 

December quarter 

Box ®! Ad weeny "\00 Pieet & BC4 


ROOM TO LET 
1Sft. by 8 ft. ideal for free- 
lance artist. Telephone, light, 
heat, etc. at moderate inclusive 
rental. W.1, district. Telephone 
WELbeck 6330. 


PERSONAL 


MR. BPE. pleare nt ac Stud Pro 
tw =. Led. at 65 Long Acte, W 6 


PRINTERS , 


TO PUBLISHERS 


Are you seeking a Printer who has 
recently instailed the undermentioned 
" machinery to produce an 


BUSINESS OPPORTUNITIES 


WE ARE PREPARED 
TO PURCHASE 


One of the larger adver- 

tising agencies is prepared 

to acquire outright or con- 
trolling interest in : 

(a) Another Advertising Agency, 
London or Provinces. Pur- 
chaser has full recognition 
and ample finance 

(b) Letterpress printing firm. A 
substantial quantity of print- 
ing orders are available. 

(c) Process Engraving House 
Turnover up to five figures 
available from the agency. 

All replies will be treoted as 
strictly confidential. Reply to 
MANAGING DIRECTOR 

Bex 9732 
Advertiser's Weekly, 180 Fleet t.. E04 


ished monthly. or weekly 
2 Modern Automatic Double Demy 
letterpress machines by 
Machinery Led 
Automate 
Monotype 
Double Royal and smaller folding 
machines 
i this « so we invite your —— 
Telephone Leytonstone |! 
(Mrarmum - ?* 
r «orelerred.) 


G. F. TOMKIN LTD. 
S01'S Grove Green Ad, Leytonstone 


PHOTOGRAPHICALLY speaking 


Camera Talks Records in pictures 
Industrial Surveys Pictorial Public 
Relations, Photographic Library, Posoto 
graph Bulk priming 23 Denmark 
Place, London, WC 2 Temple Bar 
1828 


AS MANY COLOURS a you like with 
out the cost of Diocks and with 4 acw 
rich weight of colour 
colour printing by Mechenuwed Silk 
Screen Process for your showcards and 
sales aids Gea an 


Bristol, | Tel: 26817 and 20460 


PRINTING CONSULTANT & open to 
aceept further work, print beying, typo 
graphy. ct 

_ Bos 82 Ad Weekly 180 Fleet St BCS 


PROSPECT 1825 
QUALITY 


BLACK’S 


SILK “SCREEN PRINTING 
SHOWCARDS POSTERS 
GLASS BANNERS 
PLASTICS RUBBER 
TRANSFERS ETC, 


J. K. BLACK & CO. (Printers) LTD 
28 Priests Bdg, Mortlake, $.W.14 


PROVINCIAL ROTARY 
WEWSPAPER PRINTERS 
60 miles from London offer 


production facilities for estab- 
lished weekly or monthly news- 


paper. 
Apply 
A. QUICK & CO. LTD. 
‘Times’ House 
Jackson Rd., Clacton-on-Sea 


SPECIAL ANNOUNCEMENT 


Small but progressive letterpress 
printers London eres would like to 
acquire or amalgamate with similar 
type of business with view to early 


YOUNG MAN. 


expericmed space salcs- 
man, trained by well known London 
Publishers _— samilar position in of 
about Lond 

Bor 9717 Ad. Weekly 180 Pleet Si BOS 


Write Box No. 7499. 
cdo WHITES ise. 


. Pleet . 


See November 2 issue of Adver- 
tiser's Weekly, pages 30 and 31 
for the Advertising Services 
& Supplies Section. November 
30 will be the next issue con- 
taining these services. 


‘Phone your Classifieds to CHA 8844 (Ex 23) 
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Advertiser's 
racer Weekly On.*= 


45/- (overseas) 


STOP PRESS 


CHEADLE AND 
HAMILTON JOIN 


‘ Cc. D. 
Hamilton on Tuesday elected to 
ceaee of Kemsicy Newspapers 


ee 


You can command exceptional plant and interested 


7 men and women for letterpress, lithography, colour = one. ae | A] — 
. photography, offset deep plates, foundry, machine uon of Kemsiey Group's news- 
composition, joined with our wish to support your ey iy i + 1 Gaputy 
plans. calc Londen eater, uiuete, 
When you and we have agreed dates for delivery, acumuey CQOrial pian, “will be 
that timetable will be adhered to. en ao. a ae 


We are reliable printers. editoriat pian. Ansust 
Mr. Hamison on editorial staff 
and recruitment matters. 
meena ——— editor, 
emiley Abe paper, 
assistant to Cdiiorial 


rector. 
AUSTEN- JOHNSON 
BUYS LONGLEYS 


has 


AD.-MEN CHEERFUL 
AFTER SEEING 
HUGH DALTON 


After 1, hours with Hugh 
Daiton, Minister of Town and 
Country Pianning, yesterday 
(Wednesday), seven-man depu- 
tation trom Outdoor Advertis- 
mg Industry Advisory Com- 
mittee —- looking cheerful, 
but decl to issue statement. 

Deputation also saw G. 5. 


buyer, EB : 
Advertising Service, is wa 
Ss buyer will be a ° 
Churcher, assisted by Miss J. 
Williams. R. A. Lewis is now 
director of production. 

Published by the Propriecors JCATIONS. Led. at thew office ot 180, Fleet Street, London, £.C.4. (Phone: Chancery 6844.) 

) bu i =, so tae 7 toe Press Limited at their Great Ticchfield Street. London, establishment, 
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| ¥ Pe 
at any Mr. Cheadle, at present 
y eee general manager, Kemsiey . 
House, London, appointed direc- 
ter of development and publi- 
| city. Mr. Hamiiton is editorial 
director of group. 
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